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Sole U.S. Agents 


UNGERER & CO. 


161 AVENUE OF THE AMERICAS NEW YORK 13, N. Y. 
FACTORY AT TOTAWA, N. J. 
BOSTON PHILADELPHIA CHICAGO ST. LOUIS LOS ANGELES ASHEVILLE 








This label is your guarantee 








SANDALWOOD 


Distilled at Linden, New Jersey, U. S. A., by 


(INCORPORATED) 


NET WEIGHT 25 POUNDS 





Sole Agents for 
the United States 


W. J. BUSH & CO., Inc. 


New York 
* 

Sole Agents 

for Canada 


W. J. BUSH & CO. 
(Canada) Ltd. 


Montreal, Canada 


W. 


os 


W. J. BUSH & CO. 


from selected Mysore heartwood [Santalum Album Linné] 


Genuine Mysore Sandalwood Oil distilled from 


selected Mysore heartwood is recognized as the 


standard of quality by leading Perfumers the 


world over. 


The delightful effect imparted by genuine Mysore 


oil cannot be satisfactorily duplicated by natural 


or synthetic material from any source. 


(In original sealed and serially numbered 


INCORPORATED 


containers only.) 


"I" Olpefte Effence Diftilf2rs 


J. BUSH & CO. 


Essential Oils .. Aromatic Chemicals . . Natural Floral Products 


Linden, N. J. 
London 





The A merican Pe or fur mer 






EAST 38TH STREET, 


Mitcham 


NEW YORK, N. Y. 


National City, Coif. 
Widnes 
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PRODUCED AT OUR BROOKLYN FACTORY 


OILS 


CLOVE BALSAM PERU OPOPONAX 

NUTMEG CELERY PIMENTO 

ORRIS LIQUID, Conc. GERANIOL OLIBANUM 

STYRAX CITRONELLOL SANDALWOOD 

CASCARILLA PATCHOULY 

also 

LINALOOL CITRAL EUGENOL 

RHODINOL 





















































RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS TONKA 


Essential Oils © Aromatic Chemicals ¢ Perfume Materials ¢ Colors 
OFFERING ROSE ABSOLUTE 


ed 





J EC ] | | i () | (Eastman Technical Hydroquinone) 


MP: 169°-171° C Assay 99% 
Water Soluble Easily Removed 


Preferred for aldehydes, acrylates, acrylonitriles 


HYDROQUINONE MONO METHYL ETHER 


MP: 53°-55° C BP: 241°-243° C 
Water and Oil Soluble Color Stable 


Preferred for vegetable oils, emulsions, creams 


2 O-DITERTIARY BUTYL HYDROQUINONE 


MP: 200° C Min Color Stable 
Water Insoluble 


Preferred in natural and synthetic latex compounding 
Used as polymerization regulator and shortstop 


Tennessee Eastman Corporation maintains a well equipped and expertly staffed 
Antioxidant Laboratory. Write for information that will help you solve your 
stability problems. 


TENNESSEE EASTMAN CORPORATION 
(Subsidiary of Eastman Kodak Company) 


KINGSPORT, TENNESSEE 


Offices of Sales Representatives 


10 East 40th Street, New York 16, New York 360 North Michigan Avenue, Chicago 1, Illinois 
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VIALS 


The New Kimble ‘‘Opticlear’’ Vials 


—and as serviceable as they are attractive! 


® You must see the new Kimble ‘‘Opticlear’’ 
Vials to fully realize how beautiful they are! 
The flawless distribution of glass and the 
gemlike luster preclude distortion of product. 
The new Kimble stoppers afford complete 
protection to the vials’ contents—add greatly 
to the containers’ ethical appearance. 


The new stoppers are of featherweight 


seal with the vials’ tooled necks that con- 
tents remain virtually moisture-free indefi- 
nitely. Continued re-use will not impair 
their sealing efficiency . . . yet opening and 
resealing require but slight effort. 

You will want to see these new vials... to 


examine and test them. If you will let us 
know the sizes required for your product, we 


translucent plastic. They form such a tight @ will be glad to send samples. 


Specify Kimble for Assurance of Container Quality 


KIMBLE GLASS TOLEDO 1, OHIO as 


<> 


Division of Owens-Illinois Glass Company 
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KRANICH SOAPS 


INUUUULNIUOAVLUTAAUUU EULA LUAU 


COSMETIC 


*Liquid Castile Soap Shampoo 
*Liquid Coconut Oil Soap Shampoo 


PHARMACEUTICAL 


U.S.P. Green Soap 

U.S.P. Powdered Castile Soap 
Castile Bar, U.S.P. (40-ib. cartons) 
Powdered Coconut Oil Soap 


* Ideal for bottling. Never any sediment or precipitation. Our patented 
process assures brilliant clarity at all times. 


Patent No. 2,402,557 


Kranich Soap Company, Inc. 
55 Richards Street Brooklyn 31, N. Y. 


ILULUULLULCALUALVUOLAUANAUENU LUAU 


KRANICH SOAPS 
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Arnouneing — VERONA CHEMICAL COMPANY’S NEW AROMATICS DIVISION 


For the past decade, the Verona Chemical Company has A few of our specialties: 


been a major producer of fine organic chemicals, 


CYCLAMAL Base for Lily-of-the-Valley odors 


With the recent acquisition of the inventories and com- 


plete facilities of the Aromatics Division of the General FLORANOL rose for fine Rose odors 
Drug Company (with the exception of Vanillin and related 1ONONE AB ec IONONE METHYL 


products), Verona has greatly expanded its own capacities 


for the production and distribution of aromatic chemicals. 
AMUSKAL Powerful fixative to give life and lastizg 


An excellent technical staff and ample plant facilities quality to your perfumes. AMUSKAL 


assure the highest quality product at the best possible price. Pnnevenaprqindilicpnlienerind cs ineaioaes 
function of natural Tonquin Musk. 


Write us on your company letterhead for a complete list. 


VERONA CHEMICAL COMPANY {; NE AROMATICS 


26 VERONA AVENUE, NEWARK 4, NEW JERSEY DIVISION 
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LIKE TH - FLAVOR oe all ie — 
and uniformity not found in any other 

OF A FRESH-CUT Lemon Oil. 

LE Mor — | Always specify it by the brand name 


when you order — Exchange Oil of 


Lemon. And to insure your satisfac- 
When..it’s./emon you want, .Exchange is 


tion, accept no other brand. 
the Oil! 
Distributed in the United States exclusively by 
More than 80% of.all-the lemon oil used DODGE & OLCOTT, INC. 
. 180 Varick Street. New York 14. N. Y. 


FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y. 


in the United States is Exchange Lemon 


Oil. This overwhelming endorsement by 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGe 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


the trade is your assurance that Exchange 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIP. 
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BRANCH OFFICES and *STOCKS: Afélanta, Georgia, Boston, Massachusetts, *C. 
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San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. 
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A TOP NOTE THAT L-A-S-1-3! 


Yee 
eF ROM the sparkling depths 
of a fine champagne comes the lively 
exhilaration that characterizes this most 
festive beverage. In an olfactory sense, perfumers 
impart a somewhat parallel quality to their composi- 
tions through the skillful use of selected aldehydes. It so 
happens, however, that these very important perfume constituents 
are highly volatile and their fresh, stimulating odor which so heightens 
and modifies the beauty of a composition in its first stages of evaporation, imparts 


little more than a transitory effect. 


Realizing the desirability of a prolonged lift, Fritzsche chemists have sought to develop a mate- 

rial that would impart a lively, appealing top note, with a diffusiveness far more lasting than that 

of the ordinary aldehyde. In PERMAL, they feel they have produced the desired effect. PERMAL—its longer 
period of volatility made possible by the introduction of an entirely new substance—produces a clean, aldehyde 


tone which retains its light, original character throughout the perfume’s full range of evaporation. 


PERMAL has immense possibilities, 


426 certain of which may be of special 
F ww i T 1 5 [ ee interest to YOU. May we suggest, 
V4 £ od, therefore, that you investigate this 

¥ 3 0. 


new and most interesting perfume 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


material without delay. Write us for 
BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 


Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, samples and suggestions for the use 
San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. J. 


Rot) anacacammmmansreaseaE Di AALAND LOTE SS ss of PERMAL today. 




















--- another outstanding aromat 
by FRITZSCHE 


ve I a tactor 1n the 


popular compositions 


ASE UNFOLD THE PAGE 


tiie another name to the growing list of standardized 
aromatic chemicals now in “‘controlled’’ production at 
A g Mi () N - our Clifton plant. ISO JASMONE is a powerful aromatic 
used sparingly in jasmine compositions and in such florals 
as wistaria, locust blossom, narcisse and others. In sachets 
and soaps, the great potency of ISO JASMONE is of vers 
practical value in compensating for those less stable Jas- 


mine characters which ordinarily are lost in the process of 





manufacture. If vou can use such a product one of great 





strength, fine effect and dependable uniformity —just drop 
us a line for testing sample and literature which will give 


vou detailed specifications, prices and other pertinent data 


concerning the new [ISO JASMONE by FRITZSCHE. 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N.Y. 
. , < BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, ‘Chicago, Ilinois, Cincinnati, 


Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, 
San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. 1 





Meat at Ribs BR Ne il lal ci BORON ° 


HE BROTHERS, Inc. 


ANNOUNCING PERMAL... 


—~ 
Tue well informed perfumer makes it his business to 
learn all he can about the raw materials available to his 
profession. Particularly interesting are any new specialties 
developed for the trade since these frequently lend direction 
to forthcoming types and trends in perfume and cosmetic 
fashions. Briefly described on the inside of this insert is 
just such a specialty. We call it PERMAL, from the words 
permanent and aldehyde—a coined name which aptly describes 
it. Used discreetly, PERMAL may well be a factor in the 


odor character of next season’s more popular compositions. 


Su ee am a PLEASE UNFOLD THE PAGE 


... AND [S80 JASMONE 


Wh sex we took over the operation of our Clifton 
factory, our first aim was to provide facilities for the 
manufacture—uwander controlled conditions—ot certain important 
aromatic chemicals used in the production of our various 
perfume compounds and specialties. Since that time, and 
especially in the few years following the War, a continuing 
program of expansion has enabled us to go far beyond the 
original purpose of our Clifton enterprise. Now we are 
able to produce a selection of aromatics of highest uniform 
quality—and most economically—well in excess of our own 
manufacturing requirements. As these favorably priced and 
exceptionally fine materials have become available, it has 
been our pleasure to offer them to other discriminating 
users in the cosmetic, perfume and allied fields. In recent 
advertising we have featured such offerings as CITRAL, 
STYRAX PURIFIED and STYRAX EXTRA, RESINOID 
STYRAX, RHODINOL, RHODINOL EXTRA and RHO- 
DINYL ACETATE,—all made and guaranteed under a 
rigid system of raw material selection and control. . . by 
FRITZSCHE. Now, another outstanding aromatic 

ISO JASMONE joins this group of dependable ma- 
terials available to you through our Clifton plant. Read 


about it on the next page of this insert. 


PLEASETURNTHEPAGE => => => => => 


FRITZSCHE BROTHERS, Inc. 
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ject ad 


impulse to buy 


jj] 


Give your product a quality 


appearance...with Kraystay 


the finer vegetable stabilizer 
Kraft makes with carrageenin 


Women hesitate to That important first impression of your product is formed 
buy a product that by its appearance. Many progressive manufacturers have 
has "settled out" found that Kraystay definitely improves the display value 
and therefore has of their products . . . by giving them even and lasting dis- 
an appearance of tribution of color and body that lasts until those products 
poor quality. are all used. 

By varying the proportions, Kraystay will show unusual 
stabilizing, emulsifying, thickening, gelling or suspending 
propertjes in foods and pharmaceuticals of medium or low 
acidity. 

Kraystay 16-8 is an exce lle snt base for creams and pastes. 
If you need a firm gel, there’s Kraystay KCL,; it retains its 
gel strength at temperatures as high as 240°F. Kraystay 
16-14 combines low viscosity with excellent gel strength. 

‘o find out more about .Kraystay, call or write Kraft 
today. Please state the nature of your product. Kraft Foods 
Company, Dept. AP-8, 500 Peshtigo Court, Chicago 90, Ill. 


— GELOSE FROM THE SEA! The clear, pure vege- 
The product that has table gelose used in making Kraystay comes from 
distributi these minute fronds of‘carrageen (edible Irish moss). 
GR SVEN Crs UNON Taken from the clean, cold. ocean floor, they form 


of color and body as § the basis of this consistently efficient stabilizer 
sells better because , whose uniform high quality is guarded by modern, 


ithas a quality look scientific laboratory controls. 


KRAYSTAY made by Kraft 


A NEW DEVELOPMENT IN VEGETABLE STABILIZERS 
& Essential Oil Review November, 1948 377 





& wulsifiers 


OF QUALITY AND UNIFORMITY 
NOW READILY AVAILABLE 


FOR SOAPLESS, NEUTRAL AND ACID EMULSIONS 


‘ 


TEG IN — Glyceryl Monostearate — Self emulsifying. For neutral 


greaseless creams, lotions and ointments. 


T E ds ACID — Glyceryl Monostearate — Acid emulsifying. 


For greaseless anti-perspirant creams and ointments, 


TEGIN P- Propylene Glycol Monostearate — Self 


emulsifying. For brushless shave creams, greaseless creams, 
lotions, ointments and cosmetic stockings. 


TEGIN LD — Glyceryl Monostearate — 


Non-emulsifying. 


PRESERVATIVES = Esters of Parahydroxybensoic Acid 
TEGOSEPT E TEGOSEPT M TEGOSEPT P BENZYL TEGOSEPT BUTYL TEGOSEPT 


SOSH OD 
LANOLIN ABSORPTION BASES 


PROTEGIN X—For Nite Creams and Oiniments. 
1SO-LAN—For Creams, Lotions and Ointments. 


GOLDSCHMI 


CHEMICAL CO R P O R 


i oO 
153 WAVERLY PLACE, NEW YORK 14, N. 


SALES REPRESENTATIVES 


MONTREAL BOSTON LOS ANGELES CHICAGO ST. LOUIS 
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Quality +++ 


METAL CONTAINERS 


and 


CLOSURES 


by 


BRIDGEPORT 


V anities Powder Boxes 
Jar Caps Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 
Dry and Paste Rouge Cases Drawn Tale Containers 


Lipstick Containers—Svwivel, Slide, Automatic 


and 


Other Special Metal Products for the Cosmetic Industry 





~ Tue Brinceport Meta Goons Mee. Co. 


BRIDGEPORT Established 1909 CONN. 
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Just mix Sunaromes with the base you prefer... water-gum, 
water-alcohol, or even water alone. You can also use a 
cream base, mineral oil, fatty oil, etc. It's the Sunaromes 
that make them effective sun screens... and scent them so at- 
tractively. The protection is positive ... and there is no prob- 
lem of skin irritation. 

Sunaromes were developed to enable the vatsiullaitaaer of 
cosmetic products to’ produce any type of suntan prepara- 
tion, in any one of a large number of fragrances; simply 
and economically. 

@ SUNAROMES completely screen oot harmful rays of the 
sun between 2900-3100 angstrom units. 


@ SUNAROMES permit pe pero pa rays to reach 


- the skin for a beautiful and healthful tan, 


@ SUNAROMES combine a perfect and sieahed sun-screen 
ee Se eee ee er ee ee eee ee 


bE easy and simple manufacture. 
ct @ SUNAROMES are economical to use. 


@ SUNAROMES are non-irritating to the skin and stable in 


oe ‘ _ finished preparation. SEND FOR SAMPLES AND UTERATURE. 


SUNSCREENING 
AND PERFUMING 
AGENTS FOR 
EFFECTIVE SUNTAN 
PREPARATIONS 


FELTON CHEMICAL COMPANY " 


MANUFACTURING CHEMISTS - 
599 JOHNSON AVE., BROOKLYN 6, N.Y. 


AROMATIC CHEMICALS “ESSENTIAL 9° 
FLAVORS 


Branches in Boston @ Philadelphia @ San Francisco e Los Angeles e St. Louis @e Chicago @ Montreal @ Toronto 
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BEESWAX =. <<: “LEONHARD™ ) 
MEDICINAL WHITE OILS 


“U.S.P.” © “TECHNICAL” 


SIERRA TALCS 


“All Grades” 


VANILLA BEANS—GUMS-'T. & B.” 
STURGES CHALK 


“Extra Light’’—‘“Dense” 


LANOLIN 


USP—Pharmaceutical—Cosmetic Grades 


ESSENTIAL OILS—Naturals—Synthetics 


“Tombarel”’ 


“For years we have been serving manufacturers in our field. We 
know their needs, and are proud of the fact that our customers de- 
pend upon our experience and integrity in supplying their wants.” 


A-C: DRURY & CO. we. 


The long list of manufacturers, who package 


their products in carr-Lowrey S olassware, contains 


ial 


ri 


many of the most honored and best known : 


IHL 
= 


names 


— 


made glass, carr-towrey S has been intimately associated 


ae 


with these industries for nearly sixty years. 


CARR-LOWREY 
GLASS CO. 


Factory and Main Office: BALTIMORE 3, MD. ° New York Office: 500 FIFTH AVENUE ° Chicago Office: 1502 MERCHANDISE MART 
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modern substitute for Absolute Rose de Mai 































permits price reduction from $50 to $36 per Ib.! 


Rosam has gained such wide acceptance as a satisfactory 
substitute for Absolute Rose de Mai that we have 

been able to make important production savings. These 
savings are now passed along to you in the form of a 
substantial price reduction. 

Even though the Absolute is again available, perfumers 
are discovering new usefulness of this superb product 
day by day. 

For example, they are finding that the peculiar quality 
of Rosam is that it ‘knows its place.’’ Instead of an 
overpowering effect which dominates a compound, you 
get a smooth, harmonious blend hitherto extremely 
difficult to achieve. 

This effect extends to a great variety of items. Probably 
it would be true of some in your own line — or of new 
ones you are now endeavoring to create. Write today 


for a working sample. 


Khel Ve 


and Company, Inc. 
Headquarters for Odor Appeal 


Maximo A. Kuderli, 
Rodriguez Pefia 233, 
Buenos Aires, Argentina 
Karl Peter Klagsbrunn, 
Rua Ministro Viveiros de 
Castro 122, Apt. 10, 
Rio de Janeiro, Brasil 
Roberto Rapp, Caixa Postal 
563, Sao Paulo, Brasil 
Carlos Bobbert, 

Casilla 9660, 

Santiago, Chile 

Agencia de Papeles y 
Ferreteria, Ltda., 
Apartado Aéreo 4608, 
Bogota, Colombia 
Agencia de — y 
Ferreteria, Ltda., 
Apartado Aéreo 899, 
Medellin, Colombia 
Fidel Quintero Rubio, 
Apartado Aéreo 525, 
Barranquilla, Colombia 
Herrera Jenkins, Ltda., 
Apartado 687, 

San José, Costa Rica 


Juan Gonzalez, Sitios 355, 


Habana, Cuba 

H. G. Zevallos Menéndez, 
Casilla 602, 

Guayaquil, Ecuador 


Julio Lopez Martinez, 


Apartado 229, 
Guatemala, Guatemala 


José Farris, 


Apartado 7233, 

México, D.F., México 
A. Diaz F. & Cia., Ltda., 
P. O. Box 305, 
Managua, Nicaragua 


+4 WES ERI 
4 1 LEAST HS } 
MI FORD CHI CO 
OSs 
HARRY HOLLAND & SON, 1 
WORUM CHEMICAL COMP 


Synthetic Aromatic Products and Organic Isolates ¢ Synthetic Flower Oils and Aromatic Bases « Bouquets and Finished Compositions 


FOREIGN REPRESENTATIVES 


ANGELES 21, CAI )RNIA 


\INY, 21 KASOTA AVENUE 


La Quimica Suiza, S.A., 
Casilla 1837, Lima, Peru 


J. Oriol Escoda, 
Esquina Socarras 52, 
Caracas, Venezuela 


Arthur Feith & Company, 
501 Latrobe Str., 
Melbourne C. 1, Australia 


Sapriel & Doued, 

16 Sheikh Hamza Street, 
Cairo, Egypt 

Indiana Trading Corp., 
Motan Building, 
Mahatma Gandhi Road, 
Karachi 2, India 


Indiana Trading Corp., 
11 Bruce Sc., 

Bansilal Mansion, 
Fort Bombay, India 


' 
| 
? 
Indiana Trading Corp., 
Chowk Bazar, 

Kanauj (U.P.), India 
Indiana Trading Corp., 
312/13 Linghi Chetty St., 
G. T. Madras, India 
Assem Beyhum, 

King Fouad Avenue, 
Beirut, Lebanon 

Modern Pharmacal 
Products Co., 

886 Rizal Avenue, 

Manila, Philippines 

I. Spitzglass & Sons 

Pry) Ltd., P.O. Box 3976, 
Cape Town, South Africa 
I. Spitzglass & Sons 

Pry) Ltd., P.O. Box 3997, 
Johannesburg, South Africa 


ST. PAUL 4, MINNESOT 


NEW more color-free... 


RF 


ARLACEL of 
EMULSIFIERS = 







For improved o/w formutas... 


cold cream 


emollient cream 
all-purpose cream 
hand cream 

hand lotion 

hot pour vanishing cream 
liquid powder base 
brushless shave cream 


deodorants 
suntan lotion 


S.A. 
, Peru 


4 


. ++ Many others 


mpany ba 


ustralia 


For improved w/o formulas... 


creme rouge 
rp., | anti-perspirant 


street 


Road, all-purpose cream 
hair dressing 
suntan lotion 
deodorants 
ointment bases 
..+ Many others 


rp., 


1 ? 





: 
ty St., 


x 3976, 
; 


wy &5%) 
IT’S ALL IN THIS BOOkK.. 


numerous formulas in which Arlacels 
are used—also formulas featuring 
Sorbo, the new high-purity sorbitol 
for humectant purposes, and Modified 
Lanolin Derivatives. In all, 57 pages 
of up-to-the-minute technical infor- 
mation about emulsions and surface 
active agents. A copy of the mew re- 
vised edition of DRUG AND COSMETIC 
EMULSIONS will be sent you on re- 
quest on your company stationery. 





Africa 


x 3997 
Africa 


Nl 

RNIA INDUSTRIAL CHEMICALS DEPARTMENT 
SORBO, ARLACEL—Reg. U. S. Pat. Off. 

IGAN ATLAS POWDER COMPANY, WILMINGTON 99, DELAWARE + OFFICES IN PRINCIPAL CITIES + CABLE ADDRESS + ATPOWCO 


NUE 
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MMONIUM Thioglycollate by Summit smooths the path of its users. 

It assures them of cold wave solutions that are uniformly stable— 

free from objectionable odors and discoloring properties—and that give a 

tighter and a more lasting curl. It is for these reasons that Ammonium 

Thioglycollate by Summit is being used in the largest-selling and best- 
known cold wave solutions on the market. 


The superb results obtained by using Ammonium Thioglycollate by Sum- 
mit reflect its unvarying Purity. Purity means complete freedom of the 
_ material from thio diglycollic acid (thio ether) and iron—an exception- 
ally low content of buffering material, such as dithioglycollic acid, gly- 
collic acid, and salts—the practical absence of heavy metals—only the 
faintest trace of odor. (Experience has shown an existing connection be- 
tween strong odor and irritating properties. ) 


Ammonium Thidglycollate by Summit is supplied exclusively-in conc 
trated form, Summit does not supply ready-to-use solutions, cithey in gs 
‘or otherwise. 


Samples of effective — and perfuming materials that have 


quest. 


Cok wale i 


SUMMIT CHEMICAL PRODI 


:.. “iPhke Largest Produceg 


AMMONIUM THIOg 
Belleville 9.) 


















































A GREAT OAK +++ 


LIKE THE PROVERBIAL OAK, Avon Allied Products, 
Inc. has its roots deep-down ..- nourished in the basic 
traditions of our industry. Firmly foundationed on 
the founder’s ideals of integrity, sincerity and crafts- 
manship, the Company has flourished and matured 
into the largest manufactory of Private Brand Cos- 


metics in the world. 


Today, Avon Allied’s branches extend from coast to 
coast and into Canada to serve you more efficiently. 
Yet, its efficiency is never dissipated by over-eager 
attempts to serve a vast number of clients, lest the 
results fall short of the Company’s purpose: To pro- 
duce and assemble products built to the highest 


standard known to the American cosmetic industry. 


When you are considering improving a product or 
creating a new one, it is good to know these things 
about Avon Allied. Take advantage of the opportu- 
nity to use the superior facilities and knowledge 
which Avon Allied’s technical staff puts at your dis- 
posal: Men with a wealth of experience and special. 
ized skills and the most modern scientific equipment 


that can be bought or developed. 


By utilizing Avon Allied’s highly specialized service. 
developed during more than sixty years of successful 
operation, you too may confidently look forward to 
the fulfillment of your own long line of “Great Oaks: 


(Aon Med Product w. 


Makers of the World’s Finest Cosmetics + Private Brand Specialists 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Plant and Laboratories: SUFFERN, N. ¥. * PASADENA, CALIFORNIA + MONTREAL, CANADA 
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SERVICE TO THE ULTIMATE USER 


UR organization is made up of men 
( J of broad experience who never for- 
get that the primary purpose of each cus- 
tomer is to give good service and satisfac- 
tion to the ultimate user. This, coupled 
with our policy of offering only those per- 
fumers and soap makers’ materials which 
by all known standards are considered the 
best obtainable, has induced a growing 
number of manufacturers to depend on us 
not only for the complete supply of such 


raw materials but also for helpful guid- 
ance in their use. 


Many bring their problems and leave 
their solution entirely to us. In this way 
they are sure of absolute uniformity. They 
do not have the burden of shopping 
around. They need not tie up capital in 
large amounts of raw materials. But, even 
more important than all, they have the in- 
terested cooperation of an old and respon- 
sible organization which has helped many 
others on the road to success. 


Si ynlleurScientitic faboralories. he Monticello VY. 


FOUNDED 1689 BY ALOIS VON ISAKOVICS 


ATLANTA DETROIT - 


CHICAGO . MELBOURNE e 
CIUDAD TRUJILLO e. 
MANAGUA * 


BURMA 
GUAYAQUIL « 
PANAMA * 


ASUNCION . 
NEW YORK CITY EXPERIMENTAL LABORATORY 
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HAVANA 


GUATEMALA CITY * 
MANILA ~ 


509 MADISON AVE., NEW YORK 22, N. Y. 


RIO DE JANEIRO + MEXICO, D.F, 


HONG KONG . BOGOTA » SAN JOSE 
CALCUTTA * WELLINGTON 
SAN SALVADOR * MONTEVIDEO 


ELDORADO 5-4757 
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“BRISQUE’ 


Exhilarating as a brisk walk in the woods! 


Penick’s newly-created specialty is all its buoyant name @e : 
implies. It gives a “lift” to staid, everyday perfume bouquets and Oe | 


» 


imparts an added zest to umique creations. 


A few drops of BRISQUE in your compositions and the 
effects are scintillating! Your products take on a sparkle that, 


results in greater popularity and builds-for peak sales. 


| j ; 
BRISQUE brings out the best in your perfumes aud the most in orders. 

Compounded of the finest materials, BRISQUE is of the highest 

quality and scat NO and is readify sdptable to fou form 


7 ry 4 | Wy h 
‘For that ‘new and different note . sand ah ead ‘sd 
pull,” try BRISQUE: A Ty 


*. Samples, and. prices sent upon request | a, 


@w~ EE 7 —_ e_ "Ay “(Pe 


SB. PENICKARS a 


50 CHURCH STREET, NEW YORK 7, N. Y. 735 WEST DIVISION STREET, CHICAGO 10, ILL. 
Telephone, COrtlandt 7-1970 Telephone, MOHawk 5651 


& Essential Oil Review November, 1948 389 





ODAD><ICODID <A> ><I CODD 
GERARD J. DANCO, INC. 


3 EAST 44th STREET ° NEW YORK 17, N. Y. 
TELEPHONE: VANDERBILT 6-098) CABLE ADDRESS: CODAN. N. Y. 


FINE ESSENTIAL AND FLORAL OILS 
AROMATIC CHEMICALS 
MUSK—CIVET—AMBERGRIS 


Exclusive Agents in the 
United States, Canada and Mexico for 


CAMILLI, ALBERT & LALOUE, S.A. 


GRASSE, FRANCE 


and 


ETABLISSEMENTS VICTOR HASSLAUER 
PARIS, FRANCE 


“Danco Quality Guaranteed by Reputation” 


NEW YORK CHICAGO MONTREAL PARIS 


y Pro Grp . 
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The ultimate’ puitchaser of your product wants exquisitely beau- 
tiful bach crystals; she expects them to help soften the water and 
to-flow freely: from the container; she looks for lovely color 


and delicate scent. . . among other things! 

Solvay SNOWFLAKE CRYSTALS makes it easy for you to 
give the consumer a product that does all this—and more! Look 
at the list of advantages these outstanding crystals possess. Yes, 


when you wrap your label around a bottle of Solvay SNOW- 
FLAKE CRYSTALS... you can please all the ladies all the time. 


* Uniform size and brilliant 
sparkle in each crystal 


* Readily absorbs dyes 
* Takes perfume easily 


* Softens water promptly and 
effectively 


* Dissolves instantly 


* Attractive package appear- 
ance 


* Does not change physically or 
chemically in the package 


* Mild and non-irritating to the 
skin ‘ ” 


* Special detergents.properties 
help soap work better 


* Free-flowing—ideal for filling 
machines 


* Low cost 


Sowvay Snowflake ( 


SOLVAY SALES DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
BRANCH SALES OFFICES :-—————_—_ 
Boston * Charlotte * Chicago * Cincinnati * Cleveland * Detroit 
Houston * New neem, “: New York * Philadelphia ° Pittsburgh 


tReg. U. 8. Pat. Of. t. Lovis * Syracuse 


& Essential Oil Review November, 1948 391 








CREAM or COLOGNE.... 


-- LOTION or LIPSTICK 
fee aimed t dlc 


In any cosmetic, the intelligent selection of its perfume plays 
oa dominant role in its success story. There are “right” perfume 
types for every product. The van Ameringen-Haebler perfume 
chemists are not only masters in the creation of outstanding 
perfume materials but are also cognizant of the likes and 


preferences of the markets you are selling. 


Consult our experts whenever perfume is a factor 





Ge Sggae — 


SERIES C47 FOR CREAMS 
(Selections from $6.00 to $12.00 per pound) 


SERIES AC FOR COLOGNES 
(Selections from $10.00 to $20.00 per pound) 


SERIES PB7 FOR LOTIONS 
(Selections from $5.00 to $12.00 per pound) 


SERIES L6 FOR LIPSTICKS 
(Selections from $5.00 to $12.00 per pound) 





VAN AMERINGEN-HAEBLER, INC. 


as, Te ie) ee Le ae 3 NEW 


U 





vA 


\ 


\ 


AJ WN\ 


if 
ld 


SLOW VOLATILIZATION 
INSURES STABILITY 


Pe compelling fragrance of unceasing 
popularity. 4 definite and 
Niitiesiihos mail tai tee 


manufacture of yout perfumes 


aad cumiilie preparations. 


sb Oi 


eee 


DR. ALEXANDER KATZ 


VANCOUVER, B. C. .XKOSSANGE SEATTLE 22 NEW ORLEANS 13 
MEXICO, D. F. 5 ESS NEW YORK 6 SAN FRANCISCO 3 


for your copy of our latest 
catalog . . . It is educational. 
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Editorial 


Comment 


British Section of Society 
of Cosmetic Chemis!s Formed 


The Inaugural Meeting of the 
British Section of the Society of Cos- 
metic Chemists was held October 7, 
in London. F. V. Wells, editor of 
S.P.C., acted as chairman. 

Mr. Wells said: “The primary ob- 
ject of the meeting is to announce 
the formation of the British Section. 
In addition, it is desired to give an 
outline of the origin and develop- 
ment of the Society, discuss its con- 
stitution, aims and achievements— 
and to increase its membership in 
the British Empire. 

Dr. Walter Taylor, president of 
the Society, upon being introduced, 
said: “I bring you greetings from 
the Society's officers, committeemen 
and members overseas.” Dr. ‘Taylor 
then described the relationship be- 
tween chemistry and cosmetics and 
its meaning to the cosmetic indus- 
trv. 

Dr. Taylor’s address was followed 
by an impromptu talk by Frank At- 
kins, F.R.I.C., on the subject “The 
Analysis of Face Powders.” 

Dr. Taylor then read an address 
prepared by Drs. J. Lillian and Tri- 
nita Rivera, entitled “Experimental 
Studies in Transcutaneous Absorp- 
tion of Vitamin A.” 

At this stage the meeting ad- 
journed for tea and general “off-the- 
record” discussions. After tea the 
following members were selected for 
the Membership Committee: Ralph 
G. Harry, Frank Atkins, Dr. A. W. 
Middleton, Dr. W. H. Hibbott and 
J]. Bather. F. V. Wells, E. Polan and 
Dr. A. W. Middleton were made 
members of the Arrangements Com- 
mittee. 

‘Temporary headquarters for the 
Section were set up in care of the 
United Trade Press, Ltd., 24 Bride 
Lane, London, E.C.4, England, 
publishers of S.P.C. 

The meeting voiced the warmest 
thanks to Dr. Taylor and to Mr. 
Wells for their helpfulness in or- 
ganizing the Section. 

‘THE AMERICAN PERFUMER consid- 
ers the establishment of this new 
Section to be an asset to the indus- 
try. It is by such acts that it lives and 
prospers. 
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Veronese 5654 


for Shave Cream 


Diole 5721 
for After-Shave Lotion 


Tewa 4082-A 
for After-Shave Lotion 


Vernalis 5752 
for Deodorant Lotion 


Lirone 4049 
for Deodorant Lotion 


Carnatole 5652 
for Toilet Water 


Wistaria 5695 
for Talcum 


Apple Blossom 5641 
for Talcum 


An effective answer to a much-mooted question, ‘what odors do men like in 
their toilet preparations?” is offered by these fragrances. Tests have shown 
them to have a high degree of masculine acceptability. Superb blending is 
the mark of their high quality. 


VAN DYK & COMPANY, inc. 
Pioneer American Manufacturers of Perfume Aromatics 
Belleville 9, New Jersey 
1282 Sunset Boulevard, Los Angeles 12 











esiderata 


by MAISON G. pENAVARRE 


ANTISEPTIC TOOTH PASTE 

One manufacturer of quaternary 
ammonium antiseptics has made a 
tooth paste containing 4 per cent 
of his product, together with | per 
cent of foaming agent, 0.7 per cent 
of methyl cellulose, 8 per cent of 
glycerin, 5 per cent of tricalcium 
phosphate, 43 per cent of calcium 
carbonate, 0.4 per cent glycerine, 
the balance betng water and flavor. 
Using the wet filter paper method at 
37. deg. C and Staphylococcus 
aureus as a test organism, it is found 
that the killing time is two minutes 
in a 1:8 dilution; five minutes in a 
1:50 dilution. The pH of the tooth 
paste is 8.8. 

Of course, it is impossible to 
prove such a thing as an antiseptic 
tooth paste unless the claims and 
the title are so qualified that practi- 
cally all of the sales punch is taken 
out of this advantage. It is impossi- 
ble to sterilize the oral cavity. The 
bacterial count can be _ reduced, 
however. The F.D.A. has continu- 
ally frowned upon the use of anti- 
septic claims for dentifrices for 
these reasons. 


WOOL WAX 

Under this title the Hobart Pub- 
lishing Company has published a re- 
port over the signature of D. T. C. 
Gillespie of Australia. The book, 
for that it is, is a review of the prop- 
erties, recovery and utilization of 
wool wax. 

The author is entirely correct in 
using the title given, but it will have 
a tendency to be considered a mis- 
nomer in trade circles. For what it 
is, is the name ascribed to lanolin in 
its crude or pure form. Chemically, 
everyone knows that lanolin is a 
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wax. However, the trade has not 
used the Australian title. 

The booklet covers a review of 
over four hundred references to pat- 
ents and literature, describing 
either the production or the use of 
lanolin. It brings under one cover 
many valuable data on this widely 
used material. Anyone using lano- 
lin will want to have this booklet in 
their library. 


ANTI-OXIDANT 

One of the well-known chemical 
suppliers offers hydroquinone as an 
anti-oxidant for fats. There is noth- 
ing unusual about this aspect of it, 
excepting that one of the products 
offered is a solution of the quinone 
in propylene glycol containing cit- 
ric acid. This special combination 
also contains butylated-hydroxy- 
anisole of food grade. 

The quinone compounds are 
well-known for their stabilizing ef- 
fect on fats. As a result, the particu- 
lar mixture described should have 
considerable application. 


BRILLIANTINE 

It is interesting to read Janna- 
way’s description of Hair Fixatives 
in the little Belgian house organ— 
“Alchimist.” Of specific interest is 
his reference to the use of aliphatic 
esters, such as the methyl, ethyl, or 
isopropyl esters of lauric, myristic 
or palmitic acids, covered by British 
Patent No. 564,557. It is claimed 
that the products have greatly re- 
duced greasiness, good hair dressing 
properties and good appearance. In 
another portion of his article he de- 
scribes the use of crystallized bril- 
liantine of a by-gone day made 
from viscous mineral oil, crystalized 


M. G. DeNavarre at work in his laboratory 


as a result of using aluminum stea- 
rate. Jannaway qualifies his com- 
ments by saying that such a product 
leaves something to be desired. 


FREE BOOKLETS 

Two of the large suppliers of soda 
ash and related products have pub- 
lished some booklets on the use, 
analysis, handling, etc., of soda ash 
and derivatives. In both cases these 
booklets are a valuable piece of lit- 
erature and will find many uses in 
one’s library. I know that my own 
library has been benefited as a result 
of having them. 

One of the suppliers offers several 
other booklets, one of which covers 
“Water Analysis.” It is almost a 
textbook on the subject. All are free. 


NEW SKIN SOFTENER 


In the course of discussion re- 
cently, it developed that a supplier 
was experimentally fooling around 
with a new kind of material when 
it was discovered that the product 
had unusual skin softening proper- 
ties. Tests indicated its wide appli- 
cability to many types of cosmetic 
creams and lotions. As little as a 14 
per cent is supposed to do the trick. 
This writer has not had a chance to 
check the veracity of these state- 
ments, but the thing looks so good 
that it is passed along as quickly as 
possible. 

The material is also supposed to 
have some interesting usefulness in 
shampoos, particularly of the syn- 
thetic detergent type. The material 
does not inhibit foaming properties, 
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HAIR CREME 


Youu. find many a nationally known product packaged in New 

England "Sheffield Process” Tubes. Small-wonder STACOMB, and other 

leaders in the drug, pharmaceutical and cosmetic field “specify New 

England”. For, here are sturdy tubes that consumers prefer for their 

compact efficiency, easy dispensing of exact amounts without mess and ' 
bother, and for care-free packing in travelling bag or medicine chest SHEF PRO CESS 
without danger of breakage. Manufacturers like the way they cut re- 

turned goods losses, offer economies in shipping because of light weight, » 

and they prefer their fine uniform quality, with crisp, clean tube decora- \F uF * Ee = 
tion. If you market any product which can be packed in Collapsible 

Tubes, call or write our nearest field man. You'll find him trained to give — 

you the kind of service and the friendly cooperation you need. And this oa 

is one invitation that involves no obligation on your part. We'll welcome 

the opportunity to discuss your packaging problems. 


NEW ENGLAND COLLAPSIBLE TUBE CQO. 


3132 S. CANAL ST., CHICAGO 16 © NEW LONDON, CONN. e W.K. SHEFFIELD. V.P.. £ FIFTH AVE. NEW YORK 18 
SHEFFIELD, 7024 MELROSE AVE., LOS ANGELES 38 © C. W. MILLER, 15) LE ST AN FRAN | 
EXPORT DEPT: ‘ FIFTH AVE, NEW YORK 18; CABLE 'DENTIFRICE’. NEW YORK 
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but, on the contrary, appears to en- 
hance them. At the same time, it 
leaves the hair feeling exceedingly 
soft, which fact has been confirmed 
by microscopic tests on the hair shaft 
itself. Perhaps these may be exag- 
gerated claims, but there seems to 
be enough truth to them to warrant 
investigation. 


GERMAN SOAP PRODUCTS 

A new B.1.0.S. Report No. 25 
lists many activities of the German 
soap industry, among which is the 
formulation of a variety of soap 
products. 

Shaving soap of excellent quality 
is supposed to be made from a fat 
stock consisting of 70 per cent of 
stearin, 10 per cent of coconut fatty 
acids, 10 per cent of tallow and 10 
per cent of ground nut fatty acids. 

A soap shampoo powder contains 
60 per cent of powdered soap, 20 
per cent of borax and 20 per cent 
bicarbonate of soda. The powdered 
soap was made from a mixture of 
equal parts of coconut oil and tal- 
low. 

An excellent liquid shampoo was 
made from distilled palm kernel 





() 


714. HAIR STRAIGHTENER CREAM 
Q: We have a number of prod- 
ucts that are marketed with Sodium 
Hydroxide as the hair softener for 
the Negro trade. Can you help me 
compound a cream formula using 
this or some other ingredient that 
will keep us inside the law. 
B.K.G.—ILLINoIs 
A: To compound a hair straight- 
ener cream containing a highly alka- 
line hair softener like sodium hy- 
droxide, would require that you use 
a fatty base that is non-saponifiable. 
Your best bet would be a lanolin 
concentrate mixed with petrolatum, 
sufficiently hardened with paraffin 
wax. The sodium hydroxide would 
be incorporated in the water phase, 
and the resulting emulsion should 
be a firm cream of the w/o type. You 
should not have much difficulty if 
the concentration of sodium hy- 
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fatty acids—23 per cent, castor fatty 
acids—7 per cent, 38 deg. Bé caustic 
soda—5 per cent, 40 deg. Bé caustic 
potash—12 per cent, and the balance 
distilled water. 

These formulas were presumably 
in production and use in Germany 
all of these years. 


HYDRATING CREAMS 

One of the European trade jour- 
nals recently published an article on 
the use of sea water in the manufac- 
ture of creams, claiming that the 
tonicity of the liquid phase was the 
same as that of blood plasma. At first 
thought, the idea seems a bit far- 
fetched. But, further thinking 
makes one wonder if the author 
doesn’t really have a worthwhile 
idea there. 

We know what isotonicity does in 
things like eye wash, eye drops and 
hypodermic solutions. So it is not 
unreasonable to expect similar kind 
of action in creams. To produce 
thoroughly isotonic creams of this 
type, one would have to resort to 
organic emulsifiers that are not sol- 
uble in water, such as absorption 
bases and similar materials. 


UESTIONS AND ANSWERS 


droxide is not too great. As regards 
the using of such a formula and 
keeping inside the law, you realize 
that sodium hydroxide comes under 
the heading’ of a caustic poison, and 
you will have to satisfy the law on 
that point as much so as any one who 
sells lye. The products can be dan- 
gerous, and we would suggest that 
you clear through the Food and 
Drug Administration before offer- 
ing on the market. 


715. ANTISEPTIC IN SOAP 


Q: If tea tree oil is used as an 
antiseptic in toilet cake soap, what 
would be the right percentage to 
use? 

F.G.—NEW JERSEY 

A: Regarding the concentration 
of Tea Tree Oil, British practice 
suggests the use of 4 per cent of this 
oil in soap. The soap is then sup- 





posed to have the same antiseptic 
properties as 3 per cent carbolic acid 
(phenol). 


716. HAND LOTION 

Q: We have in mind putting up 
a hand lotion which contains % 
ounce phenol liquid to the gallon. 
Must this phenol liquid be declared 
on the label? 

H.M.C.—MaIneE 

A: You have approximately 14 
per cent phenol in your hand lotion. 
In our opinion, this should be de- 
clared, even as to amount. Phenol is 
a powerful irritant and the Food 
and Drug Administration closely 
watches cosmetic products contain-. 
ing it. 


717. YELLOWING HAIR 


Q: As a subscriber I will be very 
grateful to you if you will send me 
a formula for a preparation that will 
remove yellow streaks from grey 
hair without injury to the hair or 
scalp—some method that is an im- 
provement on the regular blue dye 
rinse. 

R. C. P.—New York 

A: Yellowing of the hair can be 
due to change in color of hair pig- 
ments or from stain. If it is stain, 
the trick is to remove the stain, and 
that can sometimes be effected by 
means of an acid rinse such as one 
made from citric or tartaric acid. 
More.-often, it is easier all the way 
around to just neutralize the yellow 
by means of a reddish-blue or violet 
rinse. From this you will see that 
nothing new has been developed in 
this line. 


718. PERFUME IN ACID SOLUTION 
Q: I would appreciate any avail- 


able information you have relative 
to any possible “tests” that could be 
made at hand to determine the fu- 
ture stability of a perfume in an acid 
solution—such as deodorants and 
particularly one containing Alu- 
minum Chloride. 
N. S. B.—DELAWARE 
A: The only thing we can sug- 
gest in hastening the ageing test for 
stability of perfume in aluminum 
chloride solutions is that you place 
one set of samples in direct sun- 
shine, and the other in an oven kept 
at about 125 deg. F for about two 
weeks. Phenylethyl alcohol is stable 
in such a solution, giving it a pleas- 
ant rose-like aroma. 
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ood customers count on the 
good seents you get from RDA 
Norda will help you keep your customers and keep We are equipped to improve all your products. The 
them happy. Norda will help you get new ones. best-selling fragrance you've hunted for may be ready 


Good scents make good sense in your business. Norda ot Mente sight now. 

makes products sell better because Norda helps make Let's work together! Tell us what you need. Start off 
them smell better. Finer materials could not be used by getting your free samples of Norda odors and 
than are always used here. Our men are experts essences by dropping a line today. 

who are envied all through this industry. 


: . @ Ready for the asking . .. The complete 
So Norda can give you really remarkable service. mee Maths tee tee ob Sane, ion, 
and Essences. Just send us your name. 


No y d, d ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 
. 601 West 26th Street, New York 1, N. Y. 


CHICAGO + LOS ANGELES - ST.PAUL - MONTREAL - TORONTO - HAVANA + MEXICOCITY + LONDON + PARIS 
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Sensitivity in Olfaction 


Herein is presented a method of measuring differential 


sensitivity in olfaction expressed in terms of the number 


BERNICE M. WENZEL, Pu.D. 


66P\ID you ever try to measure a smell? Can you tell 
whether one smell is just twice as strong as another? 
Can you measure the difference between one kind of 
smell and another. . . . If you are ambitious to found a 
new science, measure a smell.’"! These words of Alex- 
ander Graham Bell are as apt today as when they were 
spoken to a graduating class in 1914. The fundamental 
problem to which Bell was referring was, of course, the 
identification of the physical dimensions of olfaction, 
the essential characteristics of an odorous stimulus. With- 
out knowledge of the causes of an odor, it is not possible 
to measure an odor; and without measurement, as Bell 
pointed out, there can be no science of odor. 

There is a second type of measurement, falling properly 
within the psychologist’s sphere of work, which should 
be included in the search for quantification in olfaction. 
Not only should we be able to measure the physical in- 
tensity of an odorous stimulus just as we measure the in- 
tensity of a sound wave or a light wave, but we should 
also be able to measure its effective intensity for an ob- 
server. What strength is necessary for an odor to be just 
noticeable? Is this strength the same for all odors and for 
all observers? Given a clearly noticeable odor, how much 
must its strength be increased or decreased to make the 
difference just detectable? Is this value the same for all 
odors and all observers? The former determination is 
known as the absolute, or stimulus, threshold; the latter 


' © This article is based on the author’s dissertation submitted to Columbia 
Jniversity. 
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of odorous molecules* 


as the relative, or difference, threshold. Naturally, 
neither of these determinations can be made in the ab- 
sence of some manner of quantifying the stimulus, for 
sensitivity cannot be stated as a function of an unknown 
or unscaled variable. 

The experiment reported here had as its purpose 
measurement of the difference threshold for one sub- 
stanee, phenyl ethyl alcohol. Only four reports * * % 4 
have been published to date on the problem of relative 
discrimination in olfaction. All four investigators used 
physical procedures based on erroneous assumptions. 
Their results indicated relative thresholds for different 
substances varying from 17 per cent to 100 per cent, de- 
pending upon the substance, the technique, and the 
general intensity level, in order to make the change a 
just-noticeable one. 


APPARATUS USED IN EXPERIMENTAL PROCEDURE 


The goal in designing and constructing the olfacto- 
metric instrument used in this experiment was to be able 
to express each stimulus in terms of the number of odor- 
ous molecules contained in it. To meet this goal, two 
significant aspects of the stimulus had to be controlled, 
viz., temperature and volume. In order to regulate vol- 
ume, a much modified form of Elsberg’s blast injection 
technique’ was used. 

Phenyl] ethyl alcohol was chosen as the stimulus sub- 
stance because it has no trigeminal effects,‘ is pleasant 
and delicate, and does not fatigue over a long period of 
time. 
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A diagram of the main features ~of the apparatus is 
shown in Figure 1. The course of the air through the 
system is from right to left. Tank 1, of nine-gallon capac- 
ity, is filled to any pressure under 20 pounds by a dia- 
phragm compressor (pump) with air from the surround- 
ing room. Small quantities of air are then drawn from 
this tank as needed. Air flows into Tank 2 when the two 
stop-cocks between it and Tank | are opened. (The Exit 
Tube serves only to release excess air quickly from Tank 
2 if desired for any reason. Ordinarily, the stop-cock in 
this line is kept closed.) The air stream passes first 
through an activated carbon filter to remove organic im- 
purities and then through a gas washing bottle filled with 
the stimulus liquid. This bottle is equipped with a spe- 
cial fritted disk at the end of the inlet tube to break up 
the air current into very small bubbles. 

In Tank 2, a duplicate of Tank 1, temperature and 
pressure controls are introduced. The tank rests in a 
constant-temperature bath where temperature is main- 
tained at 20 deg. + .1 deg. C. The essential parts of this 
bath—heating and cooling coils, stirrer, thermostat, and 
mercury relay—have not been included in the diagram. 
As the vapor rests in this tank, the mixture of air mole- 
cules and molecules of odorous material reaches an 
equilibrium according to the regulated temperature. In- 
side the tank is an evaporating dish holding the stimulus 
liquid. The vapor can be compressed at will in varying 
amounts by means of the metal unit labelled Pressure 
Equalizer in the diagram. This unit is similar in con- 
struction and operation to a wet spirometer or a gas dis- 
pensing tank. It is directly connected with the interior 
of Tank 2. The bottom cylinder of the unit is half-filled 
with distilled water which acts as a seal. The amount of 
compression within the tank varies according to the 
weight which is placed upon the upper cylinder. When 
the system is opened to deliver a stimulus, the upper 
cylinder falls so that the pressure is evenly maintained 
throughout the duration of the stimulus. The pressure 
may be read on the open manometer in terms of milli- 
meters of mercury above atmospheric pressure. The 
manometer fluid is red guage oil, with specific gravity 
1/17 that of mecury. Thus, it is easy to measure the small 
changes in mercury units very accurately, since the red 
guage oil moves 17 times as far as mercury. 
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Figure 1. Diagram of apparatus 


402 November, 1948 





All of the parts so far described are located in Room 
1, entirely removed from the subject. In Room 2, just on 
the other side of the wall, are the magnetic valve which 
releases the stimulus, and the nosepiece. The distance 
from Tank 2 to the valve is 36 cm., an absolute minimum. 
The electrical control for the valve is a revolving disk 
powered by a Telechron constant-speed motor of 1 RPM. 
The disk, located in Room 1, also controls a warning 
light in front of the subject which goes on 2 seconds be- 
fore the valve is opened. The duration of the stimulus 
and the interval between stimuli can be varied inde- 
pendently by adjusting the contacts on the disk. 
Throughout the present experiment, stimulus duration 
was kept constant at .50 second and the interval between 
stimuli was kept at 29.50 seconds. Room 2 was also 
equipped with a telegraph key in circuit with a light in 
Room | for the subject’s response signals. Each subject 
had his own nosepiece. They were specially constructed 
according to a uniform design to fit almost any nostril 
tightly. All construction materials are odorless. 

Both rooms can be ventilated readily by turning on a 
blower system which is permanently installed in the ex- 
perimental rooms. The system circulates fresh air taken 
from outside, from a heated source, or from a combina- 
tion of the two. Room temperature was always higher 
than the temperature in Tank 2 to prevent condensation 
in the tubing from Tank 2 to the subject. It rarely fluc- 
tuated more than two degrees from 26.5 deg. C (80 
deg. F.). 


CALIBRATION AND CALCULATIONS 


The stimulus intensity—defined here as number of 
molecules—is varied by changing the stimulus volume. 
The volume, in turn, is varied through control of the 
pressure by means of the weight on the descending cyl- 
inder of the pressure equalizer. 

Conversion into molecular count was done by calcula- 
tion. The first step was to determine the vapor pressure 
(VP) for the substance at 20 deg. C. from measured val- 
ues’ at higher temperatures. This value was calculated at 
06 mm Hg. To find the ratio of the odorous molecules 
to the molecules of air (r) the vapor pressure is divided 
by the total pressure (TP) in the system which is the sum 
of the atmospheric pressure and the excess pressure (r = 
VP/TP). To find the volume (V) that one gram molecu- 
lar weight of the substance would occupy under these 
conditions of temperature and pressure, the standard 
volume (22,400 cc) which obtains at 0 deg. C (273 deg. K) 
and 760 mm Hg is corrected for the total pressure and 
20 deg. C (293 deg. K) [V = (760/TP)(293 /273)(22,400)]. 
To find the total number of molecules (N) in the de- 
livered volume (v), the ratio of v/V is multiplied by 
Avogadro’s number (6.02 x 10**) which is the number of 
molecules in one gram molecular weight of any sub- 
stance [N = v/V(6.02 x 10**)]. To find the number of 
odorous molecules (M) in the delivered volume, N must 
be multiplied by r (M = Nr). It is obvious that M will 
vary somewhat as the atmospheric pressure varies. The 
actual extent of this variation as determined by cal- 
culating M for each weight on each day that it was used 
was never more than 1.5 per cent. Since the variations 
were so slight, the modal calculated value for each weight 
has been used to represent the molecular count for that 
stimulus in all psychological computations. The amount 
of error to be expected due to the variability of the de- 
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terminations of the various steps in the calculations is 
not greater than two per cent. This maximum variability 
occurred in measuring the stimulus volume. The level of 
intensity represented is well above the average absolute 
threshold which is calculated to be approximately 10° 
molecules.® 


METHOD 


Our own preliminary studies and all of the published 
reports emphasize the fact that differential sensitivity in 
olfaction is not easily measured. The subject’s task in 
such an experiment is inimical to long-established habits 
of noticing only the qualitative aspects of an olfactory 
stimulus in the relatively few cases where anything is 
noticed at all. For this reason, as well as the strong ten- 
dency of the receptor to become fatigued in a short time 
as compared with the eye or the ear, it is desirable to 
make the experimental procedure and the subject's task 
as simple and brief as possible. The duration of each 
stimulus was very brief with an interval between stimuli 
long enough to offset the effects of fatigue according to 
Elsberg.? 

The procedure followed with all’subjects is known as 
the modified form of Single Stimuli. It consists of pre- 
senting in any given series only one pair of stimuli ar- 
ranged equidistantly about a hypothetical midpoint. The 
subject responds to each stimulus member of the pai 
with a plus or minus judgment, indicating more or less 
of the attribute being measured. In this experiment only 
a single pair was used on any one day. Subjects were in- 
structed to make judgments of the amount of odor only 
and to disregard the stimulus pressure. They were given 
at least three practice sessions to familiarize them with 
the nature of the odor and with the stimulus character- 
istics, and to enable them to build up criteria for judg- 
ment. They indicated a judgment of “Weak” by pressing 
the key once, of “Strong” by pressing it twice. A complete 
session consisted of 40 presentations, 20 of the weak 
stimulus and 20 of the strong. A session was preceded by 
three identified samples of each stimulus, weak and 
strong alternating, to assist the subject as much as pos- 
sible in finding» and maintaining criteria for judging. 
Each stimulus pair was used in two separate sessions, 
making a total of 80 judgments for the pair or 40 judg- 
ments per stimulus. The same nostril was used during 
all of each subject's sessions. The 40 stimuli in each ses- 
sion were presented in blocks of 10 with three to five 
minute rest-periods between blocks. During the rest- 
periods, the room was ventilated and the subject went 
out into the hall for a change of air. A session lasted from 
40 to 50 minutes. The stimuli varied in a random se- 
quence with two restrictions imposed: (1) that no stimu- 
lus be repeated more than three times in succession and 

2) that half of the blocks begin with a strong and half 
with a weak stimulus. 

Four pairs of stimuli were used with one subject, five 
pairs with one and six pairs with two. Since a pair was 
used in two different experimental sessions for each sub- 
ject some evidence bearing on day-to-day variability was 
obtained. The sequence of pairs through each subject's 
different sessions was approximately from the greatest 
difference down to the smallest difference and up again 
to the largest. 

In addition to the odor series just described, a control 
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series duplicating the experimental series except for lack 
of odor was run on one subject (KP). The instructions 
here were to judge in terms of the stimulus pressure. 
(The subject reported transient odors of various types 
from time to time during these sessions but for consistent 
comparisons pressure was the only identifiable dimension 
of variation.) The purpose was to investigate the possi- 
bility that the functions obtained under the “Odor” in- 
structions were no different from those obtained under 
“Pressure” instructions. This possibility is suggested by 
the concomitant variation of both odor and pressure in 
the odor condition. If the two functions should be 
demonstrably different, it would be strong evidence for 
the measurement of true odor discrimination. If they 
should be similar, however, it would not necessarily sup- 
port the conclusion that the supposed odor discrimina- 
tions amounted merely to actual pressure discrimina- 
tions. 

Complete data were obtained from four subjects, three 
women and one man (ES). The women were all graduate 
students in psychology who have had some training as 
subjects in experiments of this type. KP had served ex- 
tensively in a preliminary experiment carried out by the 
author two and a half years before. Neither GG nor CF 
had had any previous experience in olfactory experi- 
ments. ES had never served in a psychological experi- 
ment but had had years of experience in “smelling atten- 
tively” since he is connected with a large aromatics com- 
pany. 


RESULTS 


The raw data consist of 40 responses to each stimulus, 
20 collected on one day and 20 on another day. A single 
response is either “Strong” or “Weak.” Figures 2 through 
5 are graphs of the percentage of Strong judgments to 
each stimulus for the four subjects, respectively. Each 
subject’s data have ‘been treated separately, by appro- 
priate techniques which we shall not describe here to 
show what stimulus magnitude seemed to mark the 
center of the series of stimuli and to show the extent to 
which the actual midpoint had to be varied in intensity 
in order to make the variation detectable 84 per cent of 
the time. The former value, the mean of the judgments, 
tells us whether or not the stimulus series was subjectively 
distorted. If the mean, or subjective midpoint, corre- 
sponds to the actual midpoint, it indicates that the sub- 
ject reported exactly half of the stimuli as strong and 
half as weak, in accordance with the objective situation. 
If the mean is above the actual midpoint, a preponder- 
ance of Weak judgments has occurred; if it is below, the 
Strong judgments have been disproportionate. For con- 
venience in referring to these variations, the midpoint is 
subtracted from the mean and the resulting value is 
called the constant error. In the two cases just described, 
the first would yield a positive constant error, the second, 
a negative one. 

The second computed value mentioned above, the 
standard deviation, tells us the stimulus magnitude 
which is identified by the subject as Strong (or Weak) 84 
per cent of the times it is presented. Therefore the dif- 
ference between this stimulus and the objective center 
of the series is the increment (or decrement) required for 
accurate identification most, but not all, of the time. 

The size of the threshold per se is of little value in in- 
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Figure 2. Per cent of Strong 
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Figure 3. Per cent of Strong 
responses to different num- 
bers of odorous molecules for 
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Figure 4. Per cent of Strong 
responses to different num- 
bers of odorous molecules for 
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Figure 5. Per cent of Strong 
responses to different num- 
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terpreting sensitivity. It must be compared with the level 
of intensity represented by the stimuli. For example, a 
threshold of 10 units at an intensity level of 1000 units 
reveals much keener sensitivity than the same threshold 
at a level of only 100 units. Hence, for a final interpre- 
tation, each threshold has been divided by the relevant 
objective midpoint. The result, known as the Weber 
fraction, is actually a percentage if multiplied by 100 
and enjoys the advantage of being directly comparable 
with all other measures of relative sensitivity which are 
based on the 84 per cent threshold. 


TABLE | 
MEAN AND STANDARD DEVIATION FOR EACH STIMULUS PAIR ON 
EACH OF TWO DAYS PRESENTED AND FOR BOTH DAYS COMBINED 
Unit is 10'7 molecules 


Subject: GG 
Stimulus pair 


Mean Standard Deviation 
Day 2 Days1&2 Day!l Day2 Days1&2 
1.42, 2.06 1.51 1.97° 1. . .34 
1.48, 2.02 1.72 1.96" 1 46" 
1.54, 1.98 1.76 1.71 1. A —— 
1.60, 1.93 1.80 1.82 a J 21 
1 1. 1 
1 1 
1 


Day 1 


1.68, 1.85 .78 78 -27 
1.74, 1.79 .76 — wig 
All combined 


b 


Subject: CF 
1.30, 2.13 
1.42, 2.06 
1.48, 2.02 
1.54, 1.98 
1.60, 1.93 
1.68, 1.85 
All combined 


Subject: KP 


1.42, 2.06 
1.54, 1.98 
1.63, 1.91 
1.68, 1.85 
1.74, 1.79 
All combined 


Subject: ES 
1.42, 2.06 
1.54, 1.98 
1.66, 1.88 
1.71, 1.82 
All combined 


* Significantly different from Day 1. 
» Cannot be computed due to irregularities in the data. 
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bers of odorous molecules for 


° S: ES S: KP 


Table I shows the mean and standard deviation for 
each pair of stimuli as they were presented to each sub- 
ject. The table reads as follows: ‘The mean of the re- 
sponses given by subject GG when presented with stimuli 
1.42 and 2.06 x 10‘? molecules for the first time (Day 1) 
was 1.51 x 10!7 molecules and 1.97 x 10*7 molecules the 
second time (Day 2). Similarly, the standard deviation 
for this pair of stimuli with this subject on the first day 
was .34 x 10!7 molecules and the same on the second. 
When the data from the two days are combined, the 
mean is 1.74 and the standard deviation .42 x 10'7 mole- 


TABLE I 


WEBER FRACTIONS FOR EACH STIMULUS PAIR ON EACH OF TWO 
DAYS PRESENTED AND FOR BOTH DAYS COMBINED 


SD equals Standard Deviation; 5 equals actual midpoint of stimulus pair 
serving as hypothetical Standard. Stimulus unit is 10!7 molecules 


Subject: GG 
Stimulus pair Days 1&2 
1.42, 2.06 é ‘ .24 
1.48, 2.02 é ‘ on 
1.54, 1.98 ‘ ‘ 19 
1.60, 1.93 . : .13 
1.68, 1.85 ‘ . 15 
1.74, 1.79 d .06 
All cembined 18 


sD/S 


Subject: CF 


1.30, 2.13 
1.42, 2.06 
1.48, 2.02 
1.54, 1.98 
1.60, 1.93 
1.68, 1.85 
All combined 


Subject: KP 
1.42, 2.06 
1.54, 1.98 
1.63, 1.91 
1.68, 1.85 
1.74, 1.79 
All combined 


Subject: ES 
1.42, 2.06 
1.54, 1.98 
1.66, 1.88 
1.70, 1.62 
All combined 


© Cannot be computed since SD is unobtainable. 
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cules. The table shows, also, by the use of a superscript, 
which of the means and standard deviations for Day 2 
can be considered as significantly different from those of 
Day | for the same subject and the same pair of stimuli. 
Significance of a difference was accepted when the appro- 
priate statistical test revealed that the obtained difference 
or a larger one could be expected by chance only one 
time in a hundred. In Table II the Weber fractions are 
given for each pair of stimuli and each subject. These 
values show the relationship between the measure of 
sensitivity, i.e., the standard deviation (SD), and the hy- 
pothetical standard (S) for judgment, i.e., the actual mid- 
point of the pair. (See preceding page.) 

For the combined data of all subjects on all stimulus 
pairs, the mean is 1.77 x 10° molecules, the standard 
deviation is .27, and the Weber fraction is .15. 

The difference between each mean, or subjective mid- 
point, and the actual midpoint, i.e., the constant error, 
was tested for significance. Less than 5 per cent of all the 
constant errors reached an acceptable level of significance, 
indicating that none of the subjects consistently dis- 
torted the intensity of the stimuli. 

Results of the control series appear in Figure 6 where 
the two functions, one obtained under “Odor” instruc- 
tions and one under “Pressure” instructions, are plotted 
on the same axes. The abscissa values are in pressure 
units since pressure is the stimulus characteristic which 
the two conditions have in common. A test of signifi- 
cance applied to the difference between these two distri- 
butions showed that such a difference could be expected 
as due to chance 50 to 70 per cent of the time and, there- 
fore, is an insignificant one. 


SUMMARY AND CONCLUSIONS 


By introducing controls over the temperature, pressure, 
and volume of the stimulus, and by using an odorous 
compound with a calculable vapor pressure, it was pos- 
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Figure 6. Per cent of Strong responses to different numbers of odor- 
ous molecules and to different odorless pressures for S: KP (Odor 
intensities are expressed in pressure units to make the two curves 


comparable.) 
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sible to express the stimulus intensity in terms of the 
number of odorous molecules. Four subjects were tested 
for discrimination of amount of odor by the modified 
method of Single Stimuli. Complete functions were 
drawn for all; and means, standard deviations, Weber 
fractions, and constant errors were computed for each 
pair of stimuli as presented. Since each pair was pre- 
sented on two separate days to every subject, it was pos- 
sible to determine the significance of the day-to-day varia- 
bility. In the odor series, the stimulus varied not only in 
amount of odor but also in pressure. Consequently, a 
control series was run on one subject in which amount 
of pressure was to be discriminated, the odorous material 
being removed. A test of significance was applied to the 
difference between the two distributions of judgments 
obtained under the two conditions and instructions. 

On the basis of the results, the following conclusions 
can be drawn. 

1. The Weber fraction in olfaction, using phenyl 
ethyl alcohol as the test substance, is about .15. This de- 
gree of sensitivity is considerably lower than any prev- 
iously reported by other investigators using techniques 
with fewer controls over significant stimulus character- 
istics and using other substances. 

2. Day-to-day fluctuations in sensitivity as measured 
by the standard deviations, are generally significant. Most 
differences between means of different days are not sig- 
nificant, however. 

3. There is neither a consistent nor a significant con- 
stant error for three subjects. One subject shows a con- 
sistent but insignificant minus deviation. 

4. One subject who had the benefit of considerable 
previous experience in making olfactory discrimination 
does not show a smaller Weber fraction than the three 
inexperienced subjects. 

5. No significant difference between the distribution 
of odor judgments and that of pressure judgments could 
be demonstrated. The introspective data show that the 
subjects felt that they were disregarding the pressure 
while judging odor. Satisfactory demonstration of this 
impression at the behavioral level remains to be pro- 
vided. In the meantime, since the blast injection tech- 
nique is in fairly frequent use, the author advises cau- 
tion in applying it to differential measurements until a 
further report has been made. 

6. The results reported in this paper are thought to 
be more consistent with developing theory concerning 
the fundamental nature of olfaction than earlier reports 
since a molecular unit has been used to express stimulus 
intensity. 
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()' the many problems facing the toilet goods 
industry at this time, none is of greater im- 
portance than the repeal of the excise tax.. Reports 
indicate that the 20 per cent tax is meeting in- 
creasing Opposition by consumers and that it is a 
factor adversely affecting the sale of toiletries. 

Levied as a war-emergency tax on luxuries and 
repeatedly extended, the repeal of this tax is now 
more than three years overdue. During these past 
three years, the ‘Toilet Goods Association staff 
and its attorneys have consistently sought legisla- 
tive action, with the result that a bill will be intro- 
duced when Congress convenes next January. 
While this is most encouraging, it is by no means 
a guarantee of success. It is entirely possible that 
the bill could be defeated unless public opinion 
can be emphatically presented to those who make 
and administer our laws. To do this, it is neces- 
sary to educate the consumer to the knowledge 
that this tax is both inequitable and discrimina- 
tory. 

It is inequitable because it is levied on the 
assumption that toiletries and cosmetics and even 
baby products are luxuries. It is discriminatory 
because the law, by not taxing masculine aids to 
good grooming (such as shaving cream and razor 
blades) stamps them as necessities but regards de- 
odorant, cleansing cream, face powder, lipstick, 
baby powder and baby oil as luxuries and as such, 
imposes a super-tax upon them. Women resent, 
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REPEAL TAX? 


.. . Let women know how inequitable the cosmetic tax is and urge them to 


IT’S UP 





and justifiably, being taxed for things which they 
consider not luxuries but essentials to their ap- 
pearance, comfort and well being. 

‘The most significant part of the job of getting 
the excise tax removed is to let women all over the 
country know how inequitable and unfair the tax 
is and to urge them to action in protesting this tax 
on their attractiveness. 

An important step in this direction has already 
been taken by W. M. Cotton, Publisher of the 
Ideal Women’s Group of Magazines. Mr. Cot 
ton’s editorials explaining the tax to women read- 
ers and calling upon them to protest it are the 
first to appear in large-circulation national maga- 
zines and his campaign may very well set the pat- 
tern for other publishers. Mr. Cotton reports that 
the drive is rolling and snowballing. ‘Thousands 
of copies of a club program on the subject have 
been mailed, newspaper ads publishing his mes- 
sage have been run in several big cities, reprints 
are being distributed, and other publishers are 
taking up the fight. 

It must be clearly understood, however, that 
the campaign should not carry with it any impli- 
cation that the repeal of the tax is imminent. The 
anticipation of immediate tax relief might act as a 
factor in consumer sales resistance and conse. 
quent delay of buying action. 

‘The campaign to repeal the excise tax calls for 
a coordinated effort by the toilet goods industry 
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O YOU! 


protest to their senators and representatives 


as a whole—drug stores and department stores, 
chains, wholesalers, suppliers, sales clerks and 
manufacturers—to explain the tax and to urge 
women to use their numbers, their voices and 
their pens to make their protests known to Wash- 
ington by writing to their Congressmen and Sena- 
tors letting them know where they stand on this 
vital matter. 

The manufacturer, for example, when contact- 
ing outlets, should make every effort to enlist sup- 
port by suggesting that the stores have a tremen- 
dous stake in the matter and that they, too, should 
work actively with their legislators to secure an 
early repeal of the tax. Neither the Toilet Goods 
Association nor the toilet goods manufacturer can 
do the major part of the job with individual Con- 
gressmen and Senators, especially those from dis- 
tricts which are not centers of cosmetic manufac- 
ture. But the local druggist and especially the lo- 
cal department store executive, who is likely to be 
a person of considerable influence in the commu- 
nity, can certainly use that influence to good ef- 
fect both with his Congressman and with his cus- 
tomers. 

It is important, therefore, that each and every 
one of us in the toilet goods industry unites in 
supporting'the repeal of the excise tax and takes 
decisive action toward this end. 

Only then will the optimum results be 
achieved. It’s up to you! 
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Charles A. Pennock 


Charles A. Pennock, president of the Toilet 
Goods Association and president of the Hudnut 
Sales Co. has been an important factor in the de- 
velopment of the toilet preparations industry 
along enlightened, enterprising lines ever since he 
became associated with Richard Hudnut, in 
1919. Following his graduation from the Philadel- 
phia College of Pharmacy in 1916 Mr. Pennock 
joined the organization of William R. Warner & 
Co., manufacturers of drugs and pharmaceuticals. 
His work was so conspicuous in the pharmaceutical 
field that the management capitalized his ability 
by transferring him to Richard Hudnut, a sub- 
sidiary manufacturing perfumes and toilet prep- 
arations exclusively. The subsidiary was acquired 
when the late Richard Hudnut retired, and as the 
industry as we know it now was then in its infancy 
the problem of building up the small concern in 
competition with the larger French houses which 
then dominated the American market was one to 
challenge the ability of the most experienced sales- 
manager. With characteristic energy, imagination 
and skill Mr. Pennock undertook the task and by 
persistently striving to offer better value suc- 
ceeded ultimately in building up the company to 
one of the largest of its kind in the world. 

In a broader way Mr. Pennock has contributed 
much of his time and ability to the welfare of the 
industry. In 1934 he was president of the Perfumery 
and Cosmetic Institute and subsequently was a 
member of the Code Authority for the perfume and 
toilet preparations industry in N.R.A. days. As an 
active member of the Toilet Goods Association he 
has served for years as a member of the Executive 
Board and as an officer. 
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Stores Report Increased Sales 


CHICAGO & 
MIDWEST 


How to Increase 
Deodorant Sales 


6¢C’ NIFFERS” are back again in smart State street 

stores and many of the shops that sell cologne and 
perfumes. These are producing better sales than ex- 
pected. “Sniffers” are blotters that have one tiny portion 
incorporated with a fragrance and an arrow where to 
“sniff” and the name of the fragrance indicated on the 
blotter. 

This is an idea Lytton’s and Chas. A. Stevens & Co., 
use. The latter store made it a school item but Lytton’s 
find it is as important in its State street store as it is in the 
University City. Sniffers are part of the regular mailing, 
with bill, that goes to charge customers and the entire 
contents of the envelope are perfumed. This gives the re- 
ceiver an idea of how well she may like the scent. 


GROCERY STORES COMPETE FOR COSMETIC SALES 


Salesmen are conscious of the volume of sales being 
made in chain and large independent grocery stores that 
have one counter devoted to cosmetics. These men, trav- 
eling about the country, are frank to state that this is an 
added outlet for them, and while the so-called five and 
ten type of merchandise is carried it may be next week 
that some smart chain may introduce a complete cos- 
metic department with trained salespeople to help a cus- 
tomer. These women would combine suggestive selling 
with demonstrating. It has been done in the cookie and 
cake divisions of some stores and the idea can be ex- 
tended so that a cosmetic-hostess will always be on hand 
to answer questions. 

In the Deep South great chains have such a section but 


408 November, 1948 


Cosmetic tax hinders sales in Cincinnati 


ing cosmetic departments . Total sales 


to 30 number of lines carried . . . Demand 


lipsticks favored . . . Cream shampoos still 


it is not too impressive and stresses mostly tooth-paste, 
deodorants, hand lotions and some creams. The average 
cosmetic buyer is not interested in the inroads these sales 
make, but his own department carries all these national 
brands, either as specials or basement goods. 

“A woman picks out what she wants or has seen adver- 
tised,”’ said a well known State street buyer. Yet that is 
what his own customers do. The importance of such de- 
partments in major grocery stores is that such stores are 
often located in good neighborhoods and women are in 
the store every few days. If they can purchase cosmetics at 
the same time they do groceries it saves time when they 
go into the major shopping center. From the maker’s 
point of view it is an important outlet. 

The idea that deodorant sales are merely a Summer ac- 
cessory to good grooming is fast losing ground. The spon- 
sor for one of the greatest of the Mid-West cosmetic sec- 
tions reports that she gives specific instructions that are 
not on any containers to each girl on how-to-use-a-deo- 
dorant. This is the instruction: After the evening bath or 
a thorough under-arm washing with soap and water the 
cream type of deodorant is applied. In the morning the 
lotion. ““This insures complete and perfect protection 
during the day,” she said and added: “We urge the girls 
to use some of the delicate scented lotions during the day 
if it is warm or they have heavy stock work to do.” 

Makers do not give specific instructions as to use and 
yet this idea can easily double sales—many women would 
like this same information, which we were told the girls 
rarely ever pass on to the customer—too bad to make only 
one sale when two are better! 


WANTED: THREE COLOGNES IN ONE PACKAGE 


“If you worked behind a counter and women took half 
an hour to decide between one, two or three fragrances of 
perfumes or colognes, you’d certainly wish that packages 
of these could be offered in 2-ounce sizes,’’ said the head 
of stock of a select perfume department. This is what was 
overheard in Milwaukee: “I like this Miss, but it is spicy, 
tomorrow I'd want something like this (sniffing at a flo- 
ral). Could I have an ounce or two of each of these?” The 
packages were 4-ounces and more and the sale was lost. 


The American Perfumer 





= 









Efforts Are Bringin 


and Los Angeles .. . Grocery stores develop- 


increase when drug chain reduces from 60 


for heavier fragrances Blue-reds in 


gaining . . . Cake make-up losing popularity 


Dram perfume bars have proved their worth in cur- 
rent sales. But why all that extra work which could be 
done on an assembly line? Why not package a 2-ounce 
bottle of say, carnation, lily-of-the-valley and some of the 
tiger-types for each would answer a certain mood in a 
woman. Any maker who puts up fragrances could do 
100 per cent better in fragrance combination. The idea 
is too late for the major holiday trade but there is St. Val- 
entine’s and Easter when the perfume bars do a land- 
office business. Plans for advertising and display are now 
in work. Such an offering might well pep the sales’ end of 
Summer colognes, especially if one bottle is a friction lo- 
tion. One firm has tried the idea and while new it is being 
well received. Every woman would feel she was getting a 
good buy in such a combination of fragrances! We know. 
We asked them. 


WOMEN WANT DRAMA IN NAIL POLISH 


We've always known that women were interested in 
drama, on stage or screen, but now they want it in televi- 
sion and in the most dramatic of dark colors in nail pol- 
ish. Not only do they think this drama darkness impor- 
tant for nails but it is repeated in cream and lip rouge 
with the result that any woman over 50 now advertises 
her age! 

In contrast to Mrs. Fifty her daughter will not accept 
these dark accents but wants a soft, flattering natural ef- 
fect to give her a cameo appearance, as in the Kansas City 
stores and in St. Louis where Scrugg’s finds that dramatic 
dark and youthful pink on the same counter are picked 
out by these two groups. Mrs. Fifty has used the dark 
shades so long she feels “naked” in a flattering tint, but 
her daughter is using the new theme of being a lady, al- 
though she may still be a tom-boy. 

Summer tan has its own benefits, but the long after ef- 
fects outdo the good and leaves hair lusterless. Not in 
many months has there been so much commotion about 
hair—and the need for a smart sheen. ‘‘Cosmetics for the 
Hair” was a caption used by Goldblatt’s, Chicago, and 
featured in its dozen or more stores. This firm groups all 
hair lotions, shampoos, ointments, etc., together to make 
selection easy. Walgreen's in its newer stores follow the 
same plan. This results in more accent on hair smartness 
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@ Results 


and neatness than has been offered the public in some 
time for most of the current displays are for women who 
still go hatless in the Midwest. 

The volume of home permanent-ing which is being 
done and tried by everyone, requires tonics, the right 
shampoo and all oils and ointments to keep it in condi- 
tion and give it the natural luster that is its right. There 
is a wide diversity in selling types of shampoos; basement 
sections and chain drug stores find creams are first, 
equally as important distribution is made in smart style 
stores where liquids are sold. “Eventually we will clean 
house and carry only the brands that sell,” said one mer- 
chandiser, “for today the market is over-loaded with 
shampoos.” 


RE-ADJUSTMENT AND SHORTENING IN LINES 

If you, as a maker of cosmetics, have felt that your line 
would continue to sell at top speed you may be riding for 
a fall. Stores, large and small, department, specialty and 
mail order are checking their lines and pleading with 
salesmen to have them shortened in color, in competitive 
lines within a line, and so eliminate the slow moving 
items and place stress on the colors that do sell. 

Walgreen’s has been a leader in shortening the lines 
it carries and now offers five or in some stores six, which 
are proved sellers for which there is a steady demand. 
Many stores, not having the outlet for selling that Wal- 
green has, will find, in this method, a new means of re- 
ducing costs. 

Buyers in St. Paul, Omaha, Duluth and Detroit com- 
plain that competitive lines are forcing each other off the 
counters because no store can carry all lines. One Chicago 
manufacturer cut the lipstick and nail polish colors to 
SIX and has “double-tripled” the sales when there were 
three times that many. This is called concentration. 

“You mean you have only six colors?” the woman 
asked in a dismayed tone, “why I’ve got 34 myself, but 
I'm tired of all of them. It is really a task to remember 
which lipstick I should use when I wear a different color, 
or what goes with what.” 

“If you will match your teeth, Madame, to enhance 
their whiteness,” said the demonstrator, “you will find 
that only ONE stick is needed. Your lips do not change 
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color with your costume and certainly your teeth are not 
altered in tone—but a lipstick can cast a blue or yellow 
effect on your teeth and so—we must all learn to choose 
the color that makes them white.” 

The sale was made with cream rouge as well and writ- 
ten details on how to apply the rouge on cheeks to bring 
out the natural color lines was written down. Yes, it took 
time but the demonstrator said it always resulted in a 
stream of each customer's friends coming in for the same 
prescription. The idea pays dividends. 


BY THE WAY 


There is a growing demand for small purse containers 
for cologne and perfume, filled, to retail at $5 or under. 

Perfume sellers in department stores report there is 
trend toward less use of musk. The heavy sophisticated 
fragrances are said to be giving way to more florals, and 
the contrast is in the spice. Men favor florals and women 
are smart to follow. 

Sales people report that 1949 sales will depend upon 
the type of bottle. A solid wide bottom not easily tipped 
and one which fits the hand is wanted. Add to this the 
best content and the sale is half made. These gals back of 
the counter know their stuff! 

We checked across the bread-basket country to learn 
that the major reason for the exchanges in perfumes and 
colognes is fragrance—usually too heavy, was the average 
complaint. 

Soap sales are moving upward. Some are reported as 
being shipped abroad in holiday boxes. 

Perfume fountains, operating on all gala shopping 
days produce immediate business. It is important in holi- 
day selling to offer new fragrances, asserted several buyers 
who use fountains. 

New colors in cake types are having fair acceptances. 
Women are using more treatment lines and find these, 
plus a mixed-to-match-the-skin foundation cream, are 
giving more softness to the face than the cake make-up, 
unless the skin is very oily. 

Any proposer and originator of a bill to remove the tax 
on cosmetics can be expected to be re-elected, if he but 
let know he did it! Buyers want to know what happened 


From the manufacturers point of view, the grocery store, particu- 


larly the super-market, constitutes an important new retail outlet. 
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to the cosmetic lobby. Is the tax on or off for '49. Every 
radio announcement that it is coming off stops current 
sales. How about keeping these people informed of the 
tax program?—Jean Mowat 


CLEVELAND 


Cream Shampoos 
Still Gain 


UYERS of cosmetics in Cleveland chain drug stores 

want special prices and packaging to stimulate their 
sales since their customers are becoming more and more 
price conscious. 

There is less and less call for gadgets since the public 
is looking for its money’s worth. Gadgety items take up 
space on the counters and stock room shelves that should 
be given over to standard lines that bring in volume. 
Buying is tight and concentrated on items from estab- 
lished lines that the customers call for most often. 


PRODUCTS FOR SPECIAL SALES 


These buyers want products that they can run 
for special sales periodically, such as two for the price of 
one, a substantial saving on a standard item. One buyer 
said she was not interested in close-out sales of discon- 
tinued items in a line. ‘““Why should I be stuck with 
more of something that isn’t selling?” she declared. “If 
the items in the line didn’t sell in the first place why 
should I fill up my shelves with more? I don’t want 
items that the girls will have to push, even at a reduced 
price. Our counter and stockroom space is too valuable 
to fill up with such junk.” 

Another chain store buyer thinks promotions help 
volume to a certain extent. He orders additional stock 
to keep up with special advertising but feels that most 
promotions increase inventories without increasing 
sales. He has not bought as heavily for Christmas this 
year and has used great care in selection. Quantities are 
smaller and the buying in the lower unit price group 
is the strongest following the results of sales from last 
year. 

These chain store buyers have done well on such 
special items as the two-for-one specials on lipstick of 
Louis Phillippe, Don Juan and Marvelous; Dagget & 
Ramsdell Elorda cream, the $3.50 for $1, Barbara 
Gould’s $2.50 cream for $1. 

Chain stores are eager for samples for openings of 
new stores though they are not interested in having 
them around at other times. They make up boxes of 
samples to give out at openings to get the people in— 
which they seem to have no trouble in doing. 


INCREASE IN CREAM SHAMPOQ SALES 


Cleveland buyers report the increase in sale of cream 
shampoos over liquid, since it’s easier to use and less 
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waste. One buyer complained that there are too many 
shampoos on the market, with the advent of cream 
shampoo. This makes the public confused and lessens 
the efficiency in selling. She complimented the job that 
Hudnut is doing on their hair preparations. Also, the 
sales of home permanents is increasing and customers 
are coming back for refills to use with their original kit. 
This is indicative of the trend of the times. Customers 
look for value in everything they buy. 

A buyer of one of the large department stores is 
pleased with post-war packaging and the improvement 
of the quality of merchandise since the end of the war. 
She particularly mentioned the return of atomizers, rub- 
ber linings in toilet goods and the range of metals and 
finishes on compacts. This quality helps to sell the cus- 
tomer even in the face of high prices. 

The lipstick brush has not sold too well in Cleveland 
since its introduction. Some buyers say they have them 
for novelties and to satisfy calls, but that very few women 
know how to use them and the salespeople have neithe1 
the time nor inclination to push them. One buyer is sold 
on the brush personally and pushes them in her depart- 
ment, but this is the exception in the city. Most brushes 
are sold by manufacturers’ representatives as an extra 
sale.—Elizabeth Luft. 


NEW ORLEANS 





Buyers Bank on 
Perfume Flacons 


ANY more shopping days until Christmas, but al- 

ready cosmetic buyers in New Orleans are getting 
that expectant look in their eyes. They are looking for- 
ward to their biggest postwar Christmas, some of them 
say. The reason for this hope: a sharp pick-up in sales 
since October 1. 

Whereas, a few months ago, the buyers were reasoning 
that cosmetics lagged because of the demand for other 
articles just becoming available after wartime shortages, 
they are now reversing this theory. Today, they reason 
that every woman must have gotten her fill of scarce mer- 
chandise, and is ready to buy cosmetics again. There isn’t 
much evidence for that theory in the sales records of the 
appliance departments, but it may have some truth. Even 
more to the point as a sales spur is the seasonal emphasis 
on fashion. 


FASHION-COSMETIC TIE-INS 


Fashion-cosmetic tie-ins have flourished in several 
stores here during recent weeks. Stores vary here in their 
promotion-awareness. Holmes perhaps leads in its cur- 
rent cosmetic plugging. 

Continuing its policy of style-show souvenirs, Holmes 
has given away tiny flacons of Ciro’s Danger, and Cor- 
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day’s Divine, as well as miniature Dorothy Gray lipsticks, 
during the past month. The latter were encased in attrac- 
tive silk cosmetic purses which made a real gift, for the 
excellent consumer audience represented by the Junior 
League, at its annual banquet fashion show. 

Holmes also cooperates with manufacturers in provid- 
ing window display space. The biggest promotion of this 
sort undertaken by Holmes this season was the world pre- 
miere of the new Charles of the Ritz scent “Directoire.” 
Ample display room in six main fashion windows were 
assigned to this project. But unfortunately, the debut fell 
somewhat short of its intended brilliance due to a regret- 
table blunder on somebody's part. Instead of tying the 
perfume display with Directoire influenced clothing as 
suggested by the manufacturer, the display department 
combined the perfume dummies with a lavish presenta- 


ion of Renaissance colors! However, all shoppers aren't 


critical historians, for the cosmetic department reports a 
good response from the display anyway. 

Another big window play went to Revlon’s new orchid 
color. This was featured both by Maison Blanche and 
Kreeger. The latter, although a smaller store, has the 
most strategically located windows in town, from the 
standpoint of pedestrian traffic. Therefore, when Kreeger 
devoted all its front windows to “Suddenly You Must 
Have That Orchidaceous Look,” it gave Revlon the most 
conspicuous promotion of the year. Revlon furnished 
hundreds of dummy bottles for this very well staged dis- 
play. 

Maison Blanche gives less conspicuous window treat- 
ment In addition to the orchid look, it 
plugged Matchabelli’s “Sparkling Burgundy” with a 
fashion color tie-up, but did not emphasize the cosmetic 
angle. Cochran’s “Wing-Ding” will also get a window 
soon. 

However, within the Department, MB maintains a 
continuous scent promotion with three perfume foun- 
tains. This month they have featured Tabu and Spar- 
kling Burgundy. 

Tabu was the heroine of the biggest newspaper pro- 
motion of the month, also by Maison Blanche. This was 
a full-page newspaper ad with colored and scented ink. 
The first scented ad to appear here since before the war, 
it drew a sensational response. 


to cosmetics. 


PURSE SIZE PERFUMES MOVE 

Buyers getting ready for the Christmas market report 
that thev are counting heavily on sales of small size per- 
fume flacons, and on new gadgets, to build up sales. 
Purse size perfumes go extremely well here; southern 
women like scent, but not many can invest large sums at 
one clip. 

In the gadget line, sales response has been good even 
before the Christmas buying begins. Helena Rubinstein’s 
key-ring lipstick presentation is already a best-seller, for 
example. So is the new Harriet Hubbard Ayer perfume 
bracelet. Maison Blanche also expects great results from 
“Wing-Ding,” which just went on sale at the end of Octo- 
ber. 

Treatment lines and other specialized presentations 
for hair, etc. shared some of the sales upswing, but the 
greatest effect was shown in color cosmetics, where the de- 
mands of fashion have a more direct effect. However, new 
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preparations like Rubinstein’s “silk-Tone” foundation 
have sold well, indicating a continued market for basic 
cosmetics with novelty of quality or both, to recommend 
them.—Glendy Culligan 


DALLAS 


Cut Lines— 
Boost Sales 


OSMETICS and toiletries sales in Dallas are gener- 

ally up this month over last. In some cases the change 
upward is slight, in others more than substantial. 
Weather and re-organization account for the most spec- 
tacular rises. 

A chain of cut-rate drug stores reports sales for the 
weekend of October 16 the highest since Christmas and 
far above figures for the same period last year. This week- 
end came as the climax to the period since August | dur- 
ing which sales in cosmetics and treatment lines were 
three times as great as in the preceding three months’ pe- 
riod. The increase in business since August | is consid- 
ered normal and attributed largely to the change in sea- 
son. The added business on the weekend of October 16, 
which was far in excess of that normally expected, is at- 
tributed solely to the weather, which took a sudden cold 
turn. (On October 15, the maximum temperature for the 
day was 92 degrees; the mean average, 74. On October 
16, the maximum dropped to 85; the mean to 66. By 
October 18 the maximum was 64, with a mean average 
of 49. These sudden changes of temperature are typical 
of north Texas weather from early September until 
Christmas when consistently cold weather sets in for a 
period of about three months.) 

A local drug chain reports sales in cosmetics and toilet- 
ries up 20 per cent over this time last year. Here, the in- 
crease is attributed to reorganization of the department. 
A year ago this chain carried close to 60 lines. This num- 
ber has been cut roughly in half, only the best sellers re- 
tained. Of those left, the Dorothy Gray and Richard 
Hudnut lines are now the best sellers. The number of 
men’s toiletries lines has been cut to three—Seaforth, Shul- 
ton and Yardley. 

Neither sudden changes in the weather nor the Texas 
State Fair, October 9-24, the largest state fair in the 
world, is credited with boosting sales as far as any of the 
department stores are concerned. Upward trends in these 
stores are normal at this time of the year, and no new fac- 
tor has appeared to alter this picture one way or the 
other. 

Specials, promotions and new items have all paid the 
usual dividends. The most spectacular promotion of the 
month was Titche-Goettinger’s full page, scented, color 
ad on Dana’s Tabu in a local newspaper, October 18. 

Among new items, the sale of Jean Patou’s L’Heure 
Attendu has been outstanding at Neiman-Marcus, as has 
Prince Matchabelli’s Stradivari. A. Harris and Co. has 
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had good results on Yardley’s Lotus, which was promoted 
in newspaper ads and with samples distributed at a weekly 
fashion show. (In three sizes. Lotus has sold best in the 
smallest size. The buyer here attributes this, in part, to 
customer price resistance.) The same store has featured 
Tigress by Faberge in newspaper ads and has used per- 
fumed blotters as statement enclosures with good results. 
W. A. Green, a store featuring popular prices, reports 
sales on Cinderella Cream at an introductory price spec- 
tacular. Drug stores are beginning to get heavy sales in 
Max Factor’s Pan-Stik. (One drug store buyer says that 
department stores get the heaviest sales on new items and 
that the drug stores begin to get the benefit of national 
and local advertising campaigns on resales.) 

Neiman- Marcus has run a series of ads on throat treat- 
ments, each with the slogan line “Beauty Begins at the 
Base of the Throat,” all to good advantage. Lines fea- 
tured were Antoinne, Jacquet, Charles of the Ritz and 
Elizabeth Arden. 


SALE OF CREAMS UP 


The sale of creams, particularly night creams, is up, a 
normal trend at this time of the year. Heavier fragrances 
in both colognes and perfumes are in the ascendency. 
Blue reds in lipsticks and nail polishes are gaining wide 
acceptance, with Revlon’s Orchids to You and Elizabeth 
Arden’s Crimson Lilac leading. True reds rank second, 
with pinks and corals fading. One department store and 
one drug chain, however, still find the lighter shades ac- 
counting for the majority of sales in these categories. 
There has been no decline in the sale of deodorants, de- 
spite the change in season. Conditioning preparations 
for hair and skin have been popular in the last month. 

Although overall sales are up, the New York trucking 
strike slowed down shipments and kept sales from going 
higher. Complaints are also registered on loose packag- 
ing, which creates the necessity of filing claims and 
awaiting re-shipment, which slows up the retail opera- 
tion. One department store buyer is very interested in 
seeing more manufacturers work out tie-in ads with the 
store in the local newspapers. This, she feels, produces 
more business for a department store operation than a 
national advertising campaign.—Catherine Casey 


ATLANTA 


Hormone Creams 


Sell Well 


HRISTMAS shopping has not yet got under way in 
Atlanta, except for a few scattered early shoppers. 
Consequently cosmetic departments are interested in 
various promotional ideas that will help them push cur- 
rent merchandise off their counters. 
One promotional scheme that Regenstein’s, an exclu- 
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sive woman's apparel shop is quite enthusiastic about at 
this time is the one in which Elizabeth Arden is sending 
one of her salon representatives down to train customers 
on the proper use of cosmetics. 


DRAMATIZING PRODUCTS 

As Nettie Jones, their buyer says, “it’s really nothing 
more than the old idea of dramatizing the products.” But 
before the war when it was practiced generally, it was an 
excellent method of disposing of a lot of merchandise, 
and ‘selling’ methods are definitely in order again—at 
least until the Christmas rush begins. 

J. P. Allen’s is probably the only store in Atlanta not 
interested in any day-to-day promotional schemes on 
cosmetics. Occasionally they will promote a new product, 
as they did Germaine Monteil’s Nostalgia perfume, when 
it was introduced for the first time earlier this year, but 
on the whole they are content, and generally assured of 
repeat business. Also, they do most of their promotions 
as tie-ins with either local events or visiting celebrities. 

Germaine Monteil is their leading line, stocked in its 
entirety, followed respectively by Charles of the Ritz, 
Dorothy Gray and Marie Earle. 

According to Molly Schreiber, their buyer, they have 
had a marvelous response to Monteil’s Anatone (a hor- 
mone) cream, as well as to Endocreme. 

Two Atlanta stores have contradictory reports to make 
on the current no-nail polish trend . 
that it has not affected the sales of nail polish in general 
at all, and the other reporting a very definite drop in 
sales, with many women resorting to buffing their nails 
again. (Seems that if the latter situation is general all 
over the country, it would behoove many of the nail 
polish manufacturers to put out an attractive buffer.) 

Revlon’s Orchids to You is going great guns in At- 
lanta just now, and buyers are sitting back to watch for 


one reporting 





There has been no decline in the sale of deodorants despite the 


change in season. They are considered a part of good grooming. 
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repeat buying. Buyers are convinced that extensive na- 
tional advertising on this product along with attractive 
counter posters and displays are responsible for its suc- 
cess.—Maynita Gerry 


CINCINNATI 





Demand for Men’s 
Cosmetics Rises 


HE cosmetic market ran the limits of inconsistency in 

Cincinnati in October, with some buyers reporting 
“slower than mediocre” sales and others commenting 
“can’t complain” and “picking up.” But promotions of 
all kinds consistently paid off. 

A full page ad with color and scented with Tabu in 
one evening newspaper brought large results for the 
Mabley and Carew Co. In a new stunt, free samples of 
the correct shade of Frances Denney face powder were 
compounded at Pogue’s toward the end of the month, 
and women were already returning for orders. 

Newspaper advertisements produced substantial sales 
in Jomar handcream (at half-price) and in the Helena 
Rubinstein key chain of four lipsticks. Alms and Doepke 
had success with Tussy’s beauty cream (at half price) and 
the Rubinstein key-chain, silk tone and cloud silk when 
it mentioned them on blotters mailed out with the 
monthly statements. Similar promotions on Tussy rich 
cream (half price) and Elmo’s wind and weather lotion 
(half price) were scheduled for the end of the month. 


FASHION SHOWING SELLS 


Barbara Gould’s “Garden Fragrance” sold fast im- 
mediately after a fashion showing featuring B-G cos- 
metics (Rollman), and cremes of that house did likewise. 
The John Shillito Co. imported Mlle. Marie Louise 
Bruel, Coty international representative, for a week and 
the store reported trebled sales. Rose Laird paid them 
a similarly remunerative week’s visit, consulting on cus- 
tomers’ cosmetics needs without charge. 

Strangely enough, in this town of tight-fisted con- 
sumers, One prestige promotion is an unexpected hit. 
It’s Maurice Rentner’s “8:30,” which outsells all other 
scents in both perfume and toilet water in the small 
corner department at Gidding’s. Carried there exclu- 
sively, it is mentioned by the clerk as “not available in 
department and drug stores,” and is advertised occasion- 
ally in Maurice Rentner apparel ads. ‘The same goes for 
Marie Earle’s swank “‘Araline” cream (oils and astring- 
ent, combined for use on sagging muscles, double chins 
etc.) at $5 for 4 ounces. 

Whether advertised or not, Intoxication, Faberge, Di- 
vine, Tweed and like name scents sell consistently well. 
The tiny yarn kitten sachets are still a hit (Dow) as are 
the filigree powder box novelties (Dow), and pseudo-alli- 
gator cosmetic cases with make-up jars, bottles, and a 
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mirror and comb. (This Dow buyer snaps up any and all 
novelties.) The Dow buyer reports a constantly rising 
demand for men’s cosmetics. Sales of Breatholator (the 
lipstick-shaped breath-killer) are finally slowing, after 
three bang-up months. 

All stores will start Christmas display and promotion 
November 1. In some cases the necessity for keeping 
stocks in over-crowded departments will curtail display 
possibilities. The John Shillito Co. will bring in Del 
Russo to do make-up work on customers for Revlon. 

Buyers here have two complaints: Cincinnati women 
are soap-and-water girls, preferring to cleanse their skins 
that way rather than with creams, and the 20 per cent 
Federal tax on cosmetics nips many sales in the bud. 
—Mary Linn White 


PITTSBURGH 


“Do-It-Yourself” 
Trend is Strong 


HE “do it yourself” trend has big customer appeal and 
the professional look, which women can give them- 
selves at home, is sought in beauty purchases. 

Evidence of this has already been noted in hair goods 
items. The home permanent wave is an outstanding ex- 
ample, with repeat sales continuing at a fast clip. The 
“treatment” idea also appeals, but firms should include 
concrete, easy-to-follow directions with items sold. 


HAIR CARE PRODUCTS HAVE GOOD ACCEPTANCE 


There is a specific upswing in interest concerning all 
products for the hair. Inexpensive home dryers, hot oil 
treatments, treatments for scalp—all have had good ac- 
ceptance. 

One buyer asked, “Why can’t we have a water softener, 
packaged to sell in the cosmetic department? Maybe the 
water softener used for laundry or dish washing could be 
used—I don’t know—but I wouldn’t want to suggest that 
to a customer.” 

That's an idea which would have appeal in hard-wa- 
ter-cities and certain rural areas where such water pre- 
vails. It’s also an idea for selling in conjunction with 
shampoos. Further, hard water is very hard ona sensitive 
skin. Why not suggest the “cosmetic softener” for special 
use on the face as well? 

Another suggestion concerns perfume selling. Why 
doesn’t some perfume company make a bid for the busi- 
ness girl trade? Fashion has done a good job along this 
line, and the white collar girls love it. 

All perfume advertising, or the greater portion of it, 
stresses the romantic, the exotic, the alluring and slightly 
wicked. Why not a subtle perfume in good taste for the 
secretaries, bookkeepers, typists and clerks? An appeal 
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might be made with budget priced sizes of quality per- 
fumes, something within the pocketbook of a “‘live alone 
and like it’ young woman. No sexy, romantic, come- 
hither copy to the business girls; they know office routine 
doesn’t follow the pattern laid down by movie makers. 

A neat, business like package, aimed to please the day- 
time dressing of an alert working girl (priced reasonably) 
would create an interest for fine perfumes that many 
white collar girls may not now have. (They could buy 
them by the dram—but it’s more fun, and prestige—to 
own a famous label.) 

A bigger Christmas than last year is the general pre- 
diction of cosmetic buyers. A concentration on medium- 
priced items is expected, but higher-priced items are not 
overlooked. The demand, it is generally expected, will 
be about a 60/40 ration—60 per cent for medium priced 
items and 40 per cent for those in the higher brackets. 

The growing insistance of customers to want nation- 
ally advertised brands will probably be reflected in 
Christmas buying. It is believed people will be reluctant 
to part with dollars for products not known. “Customers 
are definitely more selective,” said one buyer, “and they 
will be selective in holiday buying, too, in my opinion.” 

Less “fluff” in packaging appears to be in demand by 
customers. A woman buying cosmetics these days is wary 
of an item that is too elaborately, or flashily packaged. 
She wonders if she is getting her money’s worth. “Cute” 
ideas are attention-getters, but unless there is some rea- 
son behind the “extras”, the average woman will think 
twice before buying.—Lenore Brundige 


LOS ANGELES 


Buyers Seek 
Tax-Free Items 


ie making the swing around the principal cities of the 

11 western states we found increasing eagerness of buy- 
ers for specials. A. H. Perry, Ist floor merchandise man- 
ager for Zion Co-operative Mercantile Co., Salt Lake City 
said, “Business is good if you make it so. If we can really 
present special values at a special price the response is ex- 
cellent. If we sit back and wait for regular business on 
regular items at regular prices we find business very 
dull.” 

Wayne Milkie, buyer for toiletries and several other 
first floor departments at The Mode, Boise, Idaho, said, 
“For a special that we feel will create traffic for us we are 
quite willing to waive our regular markup and meet the 
manufacturer with our full co-operation on this item 
without insisting upon regular terms for the promotion.” 


SPECIAL COMPACT PRICES 


Harry Minton, buyer for toiletries, jewelry, station- 
ery, etc., for Spokane Dry Goods Co., Spokane, told us of 
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the special on compacts he had run on an aisle table, 
moving out an initial order of ten gross so quickly that he 
had wired for an additional quantity. 

Other buyers in Phoenix, Denver, and Seattle, ex- 
pressed the same thought. In practically every store there 
was a special table of compacts at special prices, with ex- 
cellent response from customers. In the Bon Marche, Se- 
attle, an aisle table was spread. with manicure cutlery, 
files, scissors, and clippers to sell at $1.49 and buyer 
Walter Harrington told us action was very good. 


UNTAXED ITEMS SOUGHT 


Buyers now are definitely on the lookout for items to 
feature that do not carry the 20 per cent tax. “In spite of 
the fact that we explained how fortunate we are that toi- 
letries items have not risen in price in anything like the 
range that many articles have,” said Stella Newbill, toi- 
letries buyer for Rhodes Dept. Store, Seattle, “and that 
even with the tax toiletries prices are little higher than 
they were during the depression, we find a constantly in- 
creasing resistance on the part of our customers to the 20 
per cent tax.” 

With this eagerness on the part of buyers for specials 
even at the holiday season it seems reasonable to expect 
an increasing keenness for something to feature along 
these lines after the first of the year. The regular January 
specials on creams and colognes by the treatment houses 
will be assured a hearty welcome in 1949, but there will 
be plenty of room for display of any items that can possi- 
bly be regarded as belonging to the beauty or toiletries 
field, if they are so priced and discounted as to represent a 
genuine “special.” And with the advantageous and ex- 
pensive location of the toiletries section in the average 
department store Mahogany Row will be quite likely to 
take an increasingly broader view of the identification of 
more and more items as toiletries or beauty supply pieces. 
Particularly will they be lenient toward the representa- 
tion of the item in the toiletries section and firm toward 
its seclusion from other less prominently located depart- 
ments if it is small, attractively presented, can be used by 
women, and is presented at a price that would ordinarily 
be regarded as below comparative value.—Don Cowling 


BUFFALO 





Cake Make-Up 
is Doomed 


S this report goes to press, cake make-up goes to a fast- 
approach doom—transplanted in milady’s favor by 
the new cream wafer make-up of Revlon and Elizabeth 
Arden, with third place honors going to Max Factor’s 
cream stick. The natural mat finish imparted by each of 
these is a welcome improvement over the appearance of 
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Claims are frequently registered on loose packaging which creates 


the necessity of filing claims and replacement of new merchandise. 


their cake predecessors, or the oily results of earlier 
cream-type bases. 


TOO RECURRENT SALES? 


Most oft-repeated gripe encountered along the line is 
the one against too recurrent sales. An annual or even 
semi-annual sale event is acceptable. But the more fran- 
tically frequent price reductions are frowned on because 
of the reduced business they create. When a woman can 
save $1.00 or more by purchasing three lipsticks at once, 
she naturally “goes for the deal’. Likewise, half of the 
sales staff can go home for the next three months while 
waiting for her to use up her reduced price merchandise 
—a particularly sorry development, inasmuch as the good 
will and enthusiasm of sales clerks are the factors that 
pretty well decide your Success . . . or Ruination. 

Since everyone is keen on building up the biggest busi- 
ness with the least effort, the following observation 
should fall on receptive ears: to wit, that every manufac- 
turer should know his or her specialty and stick to it. If 
it’s perfumes, make perfumes . period. If it’s treat- 
ment creams, stick to’em . . . exclamation point! 

In other words, do as Dana did. Make the most of what 
you do well with the public you've already acquired. It’s 
the best way of getting maximum volume of business at 
a minimum of trouble and expense. On the other hand, 
expanding your line and reaching out for what you 
haven't got more often than not proves a flop—with the 
resultant immovable inventories plunging buyers into 
tizzies. 

Included among tips for manufacturers contemplat- 
ing new products was the fact that deodorants of either 
the cream type or liquid variety are doubly assured of 
success if scented with a delicate fragrance—the sort of 
barely discernible fragrance that would find so much fa- 
vor among men as women. 

Another important concensus indicates that the name 
of a perfume is not nearly as important to a customer as 
you may think. A seductive name and all it implies may 
attract interest to a perfume, but it can’t clinch a sale if 
the fragrance is “off”. In other words, it’s the smell that 
sells!—Maggie Flemming 
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MILKMAID 


BUXTON 
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MILKMAID: Milkmaid Christmas items 
are gift-wrapped at no extra cost to customer 
or store. Wrappings are in silver foil paper 
with shocking pink and chartreuse satin 
ribbon trim. Prices range from 75 cents to 
$3.00. 


BUXTON: Newcomer to the Buxton line is 
Utilities. In addition to the usual billfold 
conveniences, it has comb, mirror and lip- 
stick. Utilities comes in Kelly, red, and a 
black and red combination. Retails at $5.00. 


QUEEN HELENE: Queen Helene features 
bath accessories, bath crystals and bubble 
bath, in a re-use decanter. The product is 
called Lucky and features a large horseshoe 
raised jn the glass and accented in gold color. 
Sells at $1.00 in the East, $1.25 in the West. 


QUEEN HELENE 
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RENOIR 


RENOIR: Chi Chi perfume by Renoir and Dutchess 
Chi Chi nightgowns team up in a promotion. Gowns 
are of Celanese jersey, each watch-fobbed with a flacon 
of perfume. Four styles offered to retail at $3.95 to $4.95. 


OGILVIE SISTERS: Ogilvie Sisters’ Fifth Avenue 
Hair Kit, containing soap shampoo, wave lotion, po- 
made, creme set and special hair preparation, is pack- 
aged in magenta and cream colors, with acetate cover. 
A 36-page booklet, “The Secret of Lovely Hair,” is in- 
cluded. Sells for $2.00. 





OGILVIE SISTERS 





GUERLAIN: Guerlain is reintroducing its 
toilet soaps. Shown here is Iris, packaged in 
; gilt and white. The individual cakes, 
wrapped in lavender, are curved to fit the 
hand. The box of three is priced at $4.50. 


DERMETICS: Styled in clear red and 
white, with caption reading, top and bottom 
of the kit, ““New Beauty in a Minute,” Der- 
metics has introduced a counter display sales 
unit. The kit holds six 8 ounce bottles, to 
retail at $2.00 each. 


DERMETICS , GUERLAIN 
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ow Hair Dyes Work 


Dyeing effect on hair is instantaneous 


Intensity of color depends upon quantity 


DR. FRED WINTER 


L this report we shall take up the matter of modern 
cosmetic preparations intended for the recoloration of 
the hair. We will try to give our readers a brief but sufh- 
ciently clear summary of the methods used in the prep- 
aration of hair dyes. 

We shall mention only the most important types of 
hair dyes and will forget the products which are es- 
pecially harmful, even toxic, such as “Para” dyes, as well 
as those with a lead, or chromate, etc. Moreover, careful 
sorting of the matter has enabled us to put aside certain 
obsolete preparations having no practical value. The 
main preparation of genuine dyes requires a good knowl- 
edge of chemistry and also a deep knowledge of the ele- 
mentary dye-stuffs we have available to manufacture hair 
dyes, meeting all modern requirements thoroughly. On 
the other hand, it is important that the chemist have at 
least general notions of the technique of applying the 
substance and that he avail himself of the cooperation of 
a specialist having experience in the application of the 
material who will guide him during the preliminary tests 
on dead hair, and will take charge later of the tests on 
live hair, the success of which always depends, in a large 
measure, on the professional routine experience of the 
operator. Although the hand of an expert may obtain 
appreciable resiflts even with a mediocre dye, the best 
hair dye beocmes only a bad dye if it is not properly ap- 
plied. 

There is a long road to travel between the first tests in 
the laboratory and the introduction of a dye which has 
been improved by skillful retouching which is necessary 
to determine the entire range of shades. We must, how- 
ever, remember that the individuality of the hair will 
first make it impossible for him to prepare a dye which 
is universally applicable with equal success. Therefore, 
regarding the richness of shades, as regards intensity o1 
tonality, or also the tinctorial effect in general from the 
point of view of tenacity, stability or appearance of the 
dyed hair, the result depends on the structure of the hair, 
and particularly on the individual structure of the cera- 
tinous layer. In some cases the hair shows itself to be ex- 
tremely recalcitrant to the absorption of the dyeing 
liquid and to the formation of strong and resistant 


® This article will be continued in a later issue of THe AMERICAN PER- 
FUMER. 


418. November, 1948 


of active oxygen 


lacquer, and in other cases, it can be dyed with extreme 
ease. 


DANGER OF DYES 


Before taking up the matter of different kinds of dye 
for the hair, their composition and special characteristics, 
we do not wish to neglect saying a few words regarding 
the danger of dyes. 

The use of dyes containing manifestly toxic substances, 
such as para-phenylenediamine, lead and mercury salts, 
or chromates, imply serious danger which justifies the 
prohibition of these toxic products in most countries. 
The harmless dyes are those containing cobalt salts, 
nickel, silver, copper, manganese, bismuth, or iron, if, 
however, they are applied in a suitable manner avoiding 
any soaking of the hair and of the scalp. Therefore, it is 
important to remember that a too abundant application 
of a liquid dye may, even as regards hair dyes particularly 
non-toxic, produce local irritation of the scalp or become 
otherwise injurious by encouraging thus the absorption 
of the dye by the pores of the skin. 

It goes without saying that similar precaution is im- 
perative regarding all liquid dyes and especially dyes 
with aniline or pyrogallol derivative base. 

It may be said that the pyrogallol dyes are harmless 
when used properly and in a concentration not exceeding 
about 5 per cent. With hair dyes having an aniline de- 
rivitive base properly speaking, we can say that we are 
never secured from surprises during the irritating action 
of the dye which manifests itself suddenly and often with- 
out any tangible reason. As similar troubles occur also 
when using aniline base products of known harmlessness, 
we can say that the harmlessness of certain aniline deriva- 
tives, officially admitted and recognized, is only relative; 
because a rather frequent idiosyncrasy exposes many per- 
sons to accidents in the form of skin affections, inflama- 
tory infections, attributable to the aniline color which, 
therefore, is always subject to caution in a certain meas- 
ure. 

Consequently, if the innocuousness of many hair dyes 
is always more or less relative for the reasons which we 
have just explained, we have in the henna vegetable dye 
a very efficient and entirely harmless means to dye the 
hair. These mixtures of henna, of indigo leaves (Reng) 
and other vegetable ingredients, are absolutely harmless; 
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the same applies to “rastiks” and henna “rastiks,” com- 
bined mixtures of metals, of metal salts, of pyrogallol, 
etc., intended also to be applied in the form of poultice. 
These dyes enable us to obtain beautiful shades and are 
always much in demand. No irritation is to be feared 
with these dye poultices; however, a certain amount of 
caution is recommended for the use of pyrogallol. 


SPECIAL CHARACTERISTICS OF HAIR DYES 


Except as regards the “Renovator” type of dyes with 
progressive action, which are not as often used, the dye- 
ing effect of present day dyes is instantaneous. In mod- 
ern cosmetics, dyes with an aniline derivative base oc- 
cupy an important place, but we cannot say, however, 
that they are better. 

Then we can mention the metal salt dyes, discov- 
ered long ago, which have been improved since and 
are prepared with complex mixtures of appropriate 
salts. These dyes with cobalt, copper, nickel, iron salt 
base, etc., are also used at the present time on a very 
large scale and often give much better results than oxi- 
dation dyes with an aniline derivative base, at least un- 
der certain conditions. What is certain, however, is that 
those who after the discovery of aniline dyes predicted 
the disappearance and the giving up more or less com- 
plete of the use of metal salts to dye hair, were not on 
the right track. In fact it is in the henna mixtures that 
we find again the use of metal salts or of metals, as im- 
portant accessories to determine, to vary, to fix and in- 
tensify the shades. The henna vegetable dye gives, when 
done by an expert, excellent results, but the time for the 
application is rather long. The henna “rastiks” give 
quicker results which are often superior to those ob- 
tained with henna vegetable dyes. We will take this mat- 
ter up again later. 

In the brief remarks which will follow, we will give 
numerous suggestions dealing with the preparation of 
modern hair dyes and with the characteristics of certain 
dyeing materials which may intervene advantageously in 
the artificial recoloration of the hair. 


DYES WITH AN ANILINE DERIVATIVE BASE 


These dyes are used in the form of solutions of aniline 
derivatives, with the addition of oxygenated or oxidized 
water due to the direct oxidation of the developer. The 
intensity and the color of the shades obtained with the 
help of the oxidizing developer, depend more or less 
directly upon the quantity of active oxygen which reacts 
to develop the shade. Thus the pureness of the hue of the 
shade depends, in a certain measure, upon the intensity 
and the duration of the oxidation by the developer, and 
it seems that this ugly violet-russet like reflection which 
often damages the hue is attributable to an insufficient 
oxidation or a defective one, if this russet-like reflection 
is not a defect inherent to certain aniline bases. 

In a general way, the tonality of the shade, including 
some false reflections, depends therefore, on the time of 
contact and on the quantity of active oxygen which de- 
termines the degree of oxidation. In this manner, we are 
able to obtain with a solution of aniline derivatives of 
a given concentration, results which are appreciably dif. 
ferent by varying the time of contact and the concentra- 
tion of the oxidized liquid. 

Unfortunately, the active oxygen contents of the oxi- 
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dized water and peroxide salts varies greatly and de- 
creases appreciably in time, even when peroxides are 
kept in well sealed receptacles. This fact may be a source 
of all kinds of troubles and prevent the exact definition 
of shades. Therefore, it is very important to select a suf- 
ficiently stable oxidizer, also rich enough in active oxy- 
gen. The best developer to be used for developing the 
shades of oxidation dyes, is the urea peroxide which is 
very rich in active oxygen, easily soluble in water and in 
alcohol, and extremely stable. In some cases also, iron 
sesquichloride is used as an oxidizer to develop the shade 
and to modify it at the same time, in a predetermined 
direction (dark brown shades). Ferric chloride also helps 
to combat false reflections of violet-russet like shades; its 
effectiveness to vary dark shades and to combat false re- 
flections, is particularly pronounced in coloring mix- 
tures with an aniline base containing logwood extract. 
But in no case whatsoever, should the ferric salt and the 
oxidized developer be combined! Otherwise, there 
would be the danger of burning the hair due to a catalytic 
reaction which is extremely violent between these two 
chemical combinations. Potassium permanganate may 
also be used as a classical oxidizer to develop the shade 
and to vary simultaneously the tonality of shades. We 
can also mention along these lines, the metal salts of 
various kinds (copper, cobalt, nickel, etc.) whose help 
may be useful to vary and to intensify the shades. For 
this purpose ferrous sulfate (ammoniacal or not) is also 
very useful. Here is an example: 


p-toluylenediamine 2 g. 
p-aminodiphenylamine 0.5 
alcohol 10 cmc. 


water 20 
dissolve and add: 
ammoniacal ferrous sulfate solution 
10 per cent 2 cmc. 

Before taking up the matter of the characteristics of 
the most important aniline derivatives and the prepara- 
tion of oxidation dyes, we take the liberty of calling the 
attention of the reader to the following facts: In general, 
hair dyes with an aniline derivative base are, as stated 
betore, always subject to caution because many persons 
show an idiosyncrasy, sometimes very strong, to aniline 
dyestuffs in general, and especially as regards certain of 
these aniline derivatives, generally used for the purpose 
of dyeing hair. This hyper-susceptibility is particularly 
common in women and is often considerably greater 
during menstruation. Therefore, it is important to take 
the indispensable precaution of refusing during that 
period to make any application of aniline dyes, the fore- 
arm which will reveal whether there is an allergic irrita- 
tion of the skin upon contact with the dye. But, at any 
rate, we are never entirely able to avoid surprises when 
using oxidation dyes. 


MOST IMPORTANT ANILINE .DERIVATIVES 


Besides the free aniline bases, we also use often sul- 
fonated derivatives (substituted sulfonates) or certain 
salts such as sulfates or hydrochlorides. Sometimes, the 
addition of alkalis is appropriate to accentuate the effect 
of the dye. The sodium sulfite is very useful to regulate 
oxidation and to intensify the shade. Sodium sulfite 
slows down, as a reducing agent, the oxidation and also 
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the development of the shade, while making the oxida- 
tion more uniform. Moreover, sulfite increases the sta- 
bility of the dyestuff and, which is important, prevents 
in a certain measure, any toxic action on the part of the 
aniline dye. 

The number of aniline derivatives which may be used 
in the preparation of dyes for the hair, is very high; we 
shall mention only the most important ones. 

The known toxicity of para-phenylenediamine abso- 
lutely excludes it from any use for the purpose of dyeing 
the living hair. It should also be excluded from certain 
industrial use, as for the dyeing of dead hair (wigs) and 
furs, because wigs and furs dyed with the “para-” may 
come in contact with the skin and be the cause of very 
severe skin irritations. 

Sulfo-phenylenediamine, sulfate and hydrochloride of 
p-phenylenediamine are the harmless derivatives of the 
“para-” and their harmlessness has been officially recog- 
nized. Nevertheless, this innocuousness is not absolute 
and all these direct derivatives of the p-phenylenedia- 
mine should be used with caution, in this sense that they 
often cause skin irritations. Therefore, they should be 
used with precaution. The sulfonate gives better results; 
it is water-soluble and alcohol-soluble, and gives beauti- 
ful brown shades without false reflections. 

Although dimethyl-phenylenediamine was considered 
as harmless, this product frequently causes skin irrita- 
tions; therefore it should be used with caution. It is 
water- and alcohol-soluble and gives brown shades with 
violet-russet like reflections. 

Meta-phenylenediamine and meta-toluylenediamine 
are practically harmless. They are water and alcohol- 
soluble and give brown shades without false reflections of 
violet-russet like color. They are very useful and are used 
especially as shading agents to vary the tonality of the 
coloring; the simultaneous use of one of these two de- 
rivatives with p-aminodiphenylamine is a standard prac- 
tice. 


Cosmetic Excise Tax Collections 


Tax collections for the first nine months of 1948 and 


1947 are given in the following table: 


1948 
10,371,512 
12,290,714 

6,927,991 
6,441,901 
6,660,851 
7,238,509 
7,332,070 
7,506,518 
6,890,757 


1947 
11,477,679 
13,468,267 

5,974,288 
6,821,853 
6,775,188 
6,535,008 
7,813,611 
6,392,678 
6,733,695 


January 
February 
March 
April 

May 

June 

July 
August 
September 


This Idea Packed the Store 
The idea of giving away {1 notes every 5 minutes, 
adopted by Arnott-Simpson Ltd., well known Glasgow 
department store, to mark its 100th birthday, packed the 
store from morning to night. And it cost a mere £100, 
much of which went back into sales since lucky winners 
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generally took the opportunity to buy something else 
with their money. Value of the idea, selected after a great 
many other schemes had been considered and rejected, 
lay in the fact that it brought every department of the 
store into the one simple, easy-to-work scheme, and bene- 
fitted those buying cosmetics, crockery, hardware, furni- 
ture, buttons and brassieres to just the same extent. Any 
alternative would have involved individual planning and 
promotion for each section with consequent expense and 
trouble out of proportion to the value of the result. 

Basis of the scheme was the fact that the store opened 
on Saturday, the 100th birthday, for approximately a 
normal 9 hour day. From the first moment of that day 
slips from the various departments flooded into the cen- 
tralised cash house (the store uses the system of giving 
receipts for each purchase and sending these to the cash 
control office by tube) and were there sorted out, norm- 
ally, by the control staff. 

A stop watch check was maintained at the receiving 
end and as each 5 minute interval was timed, a printed 
slip was added to the ordinary receipt. This was sent 
back to the department and handed to the fortunate 
shopper. It invited her to report to a kiosk in the center 
of the store. There a team of two senior staff members 
maintained a constant flow of sales talk, easy informal 
and intimate over the loud speakers wired to every de- 
partment. 

As each claimant arrived and presented her receipt 
and claim slip she was presented with a crisp £1 note 
and asked to speak over the loudspeaking system. She 
normally did so, giving name and address and indicating 
what she had bought. This gave the announcer the neces- 
sary data for more patter, “Mrs. So-and-So has just 
bought a card of buttons and has won £1. Nota bad buy, 


‘is it?” Between dealing with claimants, the system was 


used to feature special buys in different sections. Win- 
dows were stickered with large scale imitation £1 notes 
and press advertising used to feature the scheme. Inside 
the store, bargain tickets were used to attract attention. 


“Miss Wilson, we'd like to test this new 
kiss-proof lipstick!” 
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Terpene and Aromatic Propionates 


The aromatic and terpene alcohol esters of propionic acid provide 


a number of potent, versatile compounds useful for both flavor 


MORRIS B. JACOBS, Ph.D.* 


fines terpene and aromatic alcohol esters of propionic 
acid are wholly analogous in properties and use to the 
terpene and aromatic alcohol esters of acetic and formic 
acids which have been discussed in other articles pub- 
lished in THE AMERICAN PERFUMER. We can note that as 
a general rule the aromatic and terpene alcohol pro- 
pionates are used in very small and even trace amounts 
in flavor and perfume compositions because of their 
powerful aromatic properties whereas the aliphatic al- 
cohol propionates are used as bulk components for their 
flavoring potency is of a lower order. Each group of 
propionate esters, then, has its place in the storeroom of 
the flavor and perfume chemist. 


AROMATIC PROPIONATES 


Benzyl propionate, CH,CH,COOCH,C,H,, is a liquid 
with a specific gravity of 1.036 and a boiling point of 219- 
220 deg. C. Benzyl propionate has a peach-apricot aroma, 
a sweet taste, and has an agreeable jasmine-rose odor 
with a fruity note. Its odor is considered by some per- 
fume chemists to be superior to benzyl acetate and is 
therefore considered to be better for incorporation into 
jasmine compositions. This.ester is soluble in 60 per 
cent alcohol, 1 part in 11, and in 70 per cent alcohol, | 
part in 4. It is insoluble in water. It has been recom- 
mended particularly for apple, banana, cherry, pine- 
apple, and raspberry flavor formulations but its con- 


® Professor of Chemical Engineering, Polytechnic Institute of Brooklyn. 
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and perfume formulation 


centration in these compositions should not exceed 2 
per cent of the flavor ester mixture. Benzyl propionate 
has also been suggested for use in apricot, and plum 
formulations. In perfume compositions it is principally 
suggested for in corporation in apple blossom and jas- 
mine but it can probably be used with success in many 
floral types. 

Phenethyl propionate, CH,CH,COOCH,CH,C,H,, 
which is also known as benzyl carbinyl propionate, 
6-phenylethyl propionate, and phenylethyl propionate, 
is a colorless liquid which has a specific gravity of 1.017 
and boils at about 244 deg. C. Phenethyl propionate has 
a honey flavor, a sweet taste, and a distinct rose character. 
The ester is very soluble in 95 per cent alcohol, 1 volume 
is soluble in 6 of 70 per cent alcohol, but its solubility in 
aqueous-alcohol mixtures decreases rapidly below this 
percentage of alcohol. Phenethyl propionate has been 
recommended for apple, apricot, peach, and pineapple 
flavors but only small amounts of the ester should be 
employed. It has also been suggested for use in honey 
essences because of its own aroma. In perfumery, it is 
recommended for use in rose, tuberose, and in general 
in compositions with a rose character, and in small 
amounts in ylang ylang types. It has the advantage of 
being stable in soaps and cosmetics. 

Cinnamyl propionate, CH,,CH,COOCH,CH:CH- 
C,H,, is a liquid with a specific gravity of 1.034-1.038. It 
has a pear flavor, an insipid taste, and a grapefruit-like 
odor, although at times some specimens also have an 
odor reminiscent of almond. One volume of cinnamy]l 
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propionate is soluble in 4 volumes of 80 per cent alcohol. 
Cinnamyl! propionate has been recommended for cur- 
rant, grape, and wine compositions and has also been 
suggested for use in apple, banana, peach, pineapple, 
pear, and orange essences. Cinnamyl! propionate has had 
some use also in floral type perfumes such as narcissus 
types. 

Anisyl propionate, CH,CH,COOCH,C,H,OCH.,, is 
an aromatic chemical whose properties have not been 
adequately recorded in the literature. It is supplied by 
several firms dealing in aromatic chemicals and has been 
recommended for incorporation in apple, quince, apri- 
cot, cherry, and peach flavors. It has also been suggested 
as a fixative and sweetener in perfume. 


TERPENE PROPIONATES 


Citronellyl propionate, CH,CH,CQOOCH,CH,CH 
(CH,)CH,CH,CH:C(CH.,),, is a liquid with a specific 
gravity of 0.895. It boils at 120-124 deg. C. at 14 mm. Hg 
and has a refractive index of 1.4452. Citronellyl pro- 
pionate has a plum flavor, a bitter-sweet taste, and a dis- 
tinct sweet rose odor. One part of citronellyl propionate 
is soluble in 3 parts of 80 per cent alcohol. It is recom- 
mended as an ingredient in plum flavor formulations and 
has also been suggested for citrus and berry compositions. 
This ester has been used in rose and Oriental type per- 
fumes and small amounts are suggested for incorporation 
into honeysuckle perfumes. 

Rhodinyl propionate is a liquid which has a specific 
gravity of 0.906-0.911 and a boiling point of about 254 
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deg. C. This ester has an almond flavor, a bitter taste 
and, as would be expected, a rose odor. Two volumes of 
this mixture of esters is soluble in 7 volumes of 80 per 
cent ethyl alcohol. Rhodinyl propionate is not a cus- 
tomary aromatic chemical carried by commercial firms. 
It is recommended for bitter almond, almond, and plum 
essences. It is undoubtedly also helpful in perfumery in 
rose compositions. 

Geranyl propionate, CH,CH,COOC,,H,,, is a color- 
less liquid which boils at 253 deg. C. and has a specific 
gravity of 0.903-0.923. One volume of the ester is soluble 
in four volumes of 80 per cent alcohol. Geranyl pro- 
pionate has a grape flavor, a bitter taste and a powerful 
bergamot-rose odor. It has been recommended for use, 
in small amounts, in apple, pear, peach, and pineapple 
flavor essences and in rose, apple blossom, and crab-apple 
perfumes. In rose perfumes and in Oriental odors, ger- 
anyl propionate gives a leaf effect. It can be employed in 
floral bouquets to give fresh and fruity notes. It can also 
be used for blending in gardenia and lavender types. 
Other flavors for which it has been suggested are black- 
berry, cherry, ginger, grape, plum, hops, and malt. 

Linalyl propionate, CH,CH,COOC,,H,,, is a color- 
less liquid with a specific gravity in the range 0.906-0.915. 
It boils at 212 deg. C. at atmospheric pressure and in the 
range 108-119 deg. C. at reduced pressures of 10-16 mm. 
Hg. Linalyl propionate has a black currant flavor, a sweet 
taste, and a lily of the valley odor with a suggestion of 
bergamot. Its over-all odor character is more fruity than 
linalyl butyrate and formate. Approximately two vol- 
umes of the ester are soluble in 3 volumes of 80 per cent 
alcohol. This terpene ester has been recommended as 
an ingredient in banana, pear, pineapple, and black cur- 


rant flavors. Other flavor essences for which it has been 
| suggested are apricot, cranberry, and gooseberry. Linalyl 


propionate has a number of perfume uses among which 


| may be mentioned eaux de Colognes, jasmine, lilac, mi- 


mosa, and rose. 
Neryl propionate, CH,CH,COOC,,H,,, is a liquid 
which has a specific gravity of 0.904 and a refractive in- 


| dex of 1.4550. The ester has a plum flavor, a tart-sweet 


taste, and an odor resembling lily of the valley. One vol- 
ume of the ester is soluble in about 14 or 15 volumes of 


| 70 per cent alcohol. For flavor use neryl propionate has 


been suggested in plum formulations. In perfumery it 
has been recommended for incorporation into violet 
compositions and for synthetic jasmine and neroli per- 
fume oils. Few commercial houses carry this aromatic 


| chemical as a stock item. 


Terpinyl propionate, CH,CH,COOC,,H,., is also a 
liquid. It has a specific gravity of 0.953-0.959. This ester 
has a grape flavor, a bitter taste, and an unmistakable 
lavender odor. One volume of terpinyl propionate is 
soluble in 110 volumes of 45 per cent alcohol, 14 volumes 
of 70 per cent alcohol, and 12 volumes of 80 per cent 


| alcohol. It has not had much use in flavor compositions 


and has thus found only limited use in small amounts in 
grape compositions. Its use in perfumery covers a much 
broader basis and because of its mellow odor has been 
recommended in bergamot and lavender formulations 


| and also as an ingredient in eaus de Colognes. 


A comparison of the uses to which the esters of pro- 
pionic acid are put discloses readily that the terpene and 


| aromatic alcohol esters of propionic acid have much 
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greater use in perfumery than in flavor formulation with 
the reverse holding true for the aliphatic esters. 

Derivatives of propionic acid such as the ethyl, iso- 
butyl, and amyl! furylpropionates are also of interest to 
the flavor and perfume chemist. Still another interesting 
derivative is methyl beta-methylthiopropionate, CH,- 
SCH,CH,COOCH.,, a flavoring material which has been 
isolated from pineapple and in which it is present to the 
extent of about | gram per ton. 


Flavored Notes 


A very interesting bulletin has recently been issued 
by the Department of Agriculture. It is Farmer’s Bulle- 
tin No. 1988 by A. F. Sievers and E. C. Stevenson on 
Mint Farming. It covers the mint- producing areas of the 
United States, the types and descriptions of mints, direc- 
tions for culturing the plants, the diseases and _ pests 
which attack the plants, methods of harvesting, pro- 
cedures and descriptions of distillations and stills, and 
briefer mention of the yield and production costs. 

At present the culture of peppermint and spearmint 
is located in the muck lands of Indiana, Michigan, and 
Ohio, and in California, western Oregon, and Washing- 
ton State. In 1947, 14,000 acres of spearmint and 47,000 
acres of peppermint were cultivated. 


* * * 


Two aromatic chemicals which I came across recently 
and about which there is little in the literature are 
phenethyl pelargonate and cinnamy! pelargonate. They 
have a distinct winey aroma with a spicy note. 


* * 7. 


It is interesting to note that many of the fine chemi- 
cals produced as by-products of the wood distillation in- 
dustry are substances which are useful in the flavor in- 
dustry or as raw materials for the manufacture of aro- 
matic chemicals. For instance guaiacol, 4-ethylguaiacol, 
maltol, and gamma-butyrolactone have been isolated di- 
rectly from wood distillate. 


* * * 
The use of vitamin K,, 2-methyl-4-amino-1l-naphthol 


hydrochloride, as a preservative in the food and bever- 
age industries, because of its antifungal and antifermen- 
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tation properties, was suggested at the Portland meeting 
of the American C wae Society (September 1948) by 
Robertson Pratt, P. P. T. Sah, Jean Dufrenoy, and Vir- 
ginia L. Pickering of fo of the 
University of California. 


College of Pharmacy 


* * * 


The concentration of fruit juices and in turn natural 
fruit flavors by freezing techniques has several marked 
advantages yet little has been done in attempts to ex- 
ploit these methods. Though there have been some ad- 
vances in evaporation from a frozen state as in lyophiliz- 
ing, the inherent difficulties in the methods and the 
machinery required have had a deterrent effect.—M.J.B. 


Candy Technologists Active 


The Association of Candy Technologists, organized 
June 22, 1948, had a list of members as of October 1, of 
140, representing 79 candy manufacturers, 29 suppliers, 
and 2 faculty Association activities recently 
have included meeting September 13, at Smith House, 
Cambridge, Mass., where Charles Carilli was elected 
chairman and Donald G. Mitchell was elected secretary- 
treasurer. A meeting was held at the Furniture Club of 
America, Chicago, IIl., on September 20. A Chicago Sec- 
tion was formed, and Dr. A. B. Cramer was made chair- 
man. 

A New York Section was formed September 27, at a 
meeting held in the Gramercy Park Hotel. John M. Klein 
was elected chairman and John C. Clay was made secre- 
tary-treasurer. 

Officers of the Association are: President, Simon O. 
Schnitzer; first vice-president, Velt Stafford; second vice- 
president, R. G. Haley; and secretary-treasurer, Hans F. 
Dresel. The Association may be reached through its sec- 
retary, who is located at 15 Lombard St., Philadelphia, 
Pa. 


members. 


Cuban Ginger Root Production 
Cuban production of ginger root in 1948 is estimated 
at 450,000 pounds (fresh), or about the same as it was in 


1947. Production may be greater, however, if acreage 
which was planted in 1946 and not harvested that year 
orin 1947, is harvested this year. 
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products. 
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Procter & Gamble Elects McElroy President 


N EIL H. McElroy has been elected president of Procter 
& Gamble Co., Cincinnati, Ohio, at the age of 43, ac- 
cording to an announcement made by Richard R. Deu- 
pree. Mr. Deupree was elected Chairman of the Board at 
the same time. This position was last held by William 
Cooper Procter. 


Neil H. McElroy Richard R. Deupree 


Mr. McElroy has been with Procter & Gamble his en- 
tire business life. He entered the employ of the company 
upon his graduation from Harvard in 1925 as a clerk in 
the advertising department. Following a short time as a 
company salesman, he returned to the advertising de- 
partment and by 1929 was heading up the company’s 
promotion activities. In 1940, he was placed in complete 
charge of this department. The company’s present ad- 
vertising and promotion methods and organization have 
been developed under his leadership. Mr. McElroy was 
elected to the Board of Directors and became vice-presi- 
dent in charge of advertising in 1943. In 1945 he was 
named assistant to the president, and in 1946 he became 
vice-president and general manager of the company. It 
is estimated that last year the company spent almost 28 
million dollars in advertising. For several years Procter 
& Gamble has been the largest U.S. advertiser. 
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Mr. McElroy was a member of the Board of Directors 
of the American Red Cross, Cincinnati Branch, in 1943- 
44, and was vice-president of the Citizen’s Planning As- 
sociation in 1944. His clubs are the Cincinnati Country 
Club, Harvard Club and University Club. 

Richard R. Deupree also entered the employ of Procter 
& Gamble as a clerk. This was in 1903 when he joined the 
treasury department. He shortly changed over to the sales 
department and by 1912 was in charge of the Western 
sales division. He became general sales manager in 1917 
and was elected to the Board of Directors in 1924. In 
1927, he became general manager, in 1928 general man- 
ager and vice-president, and in 1930, at the age of 45, 
president. During the war, Mr. Deupree served the Gov- 
ernment in various capacities, including Chairman of the 
Business Advisory Council of the Department of Com- 
merce and the Executive Chairman of the Army-Navy 
Munitions Board. Mr. Deupree has served on the Board 
of Directors of companies other than Procter & Gamble, 
and was for a number of years president of the Associ- 
ation of American Soap & Glycerine Producers. 


THREE NEW VICE-PRESIDENCIES CREATED 

Other officers of the company were reelected, and three 
new vice-presidencies were created. John G. Pleasants has 
been made vice-president in charge of manufacturing 
operations, Howard J. Morgans is now vice-president in 
charge of advertising, and Walter L. Lingle, Jr., is vice- 
president in charge of overseas operations. 

John G. Pleasants joined Procter & Gamble in 1933 in 
its Oil Processing Department in the Long Beach plant. 
He advanced through different technical departments to 
plant superintendent at New York and Baltimore, to 
become division superintendent at Cincinnati in 1946. 
Shortly thereafter he was made director of Technical Di- 
visions and in 1947, Director of Manufacture. 

Howard J. Morgans joined the company in 1933 as a 
salesman in the Kansas City territory. He was shortly 
transferred to the advertising department and _ rose 
through brand advertising, promotion, and copy super- 
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ee here are five of the many attractive 

stock designs in crystal clear Maryland Glass. All are carried 
in stock in a complete range of sizes for immediate 
shipment—with caps furnished if desired. 


Let us send you samples— just tell us the nature of 
your product and the sizes in which it is packed, 
and we will submit appropriate stock designs. 

Or, if you use bottles or jars 

in large quantities, let us cooperate 

in creating a special design PACK TO 
for your exclusive use. Write 
Maryland Glass Corporation, 
Baltimore 30, Maryland. 
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and farnesi 


of an outstanding purity made 
possible by Givaudan research 


% After many years of extensive research, Givaudan chemists have developed 
: a process for the production of a remarkably high-quality Nerolidol and Farnesol. 


Found in the delicate fragrant balance of many of nature’s most exquisite 
floral odors ... in the case of Farnesol, in the cyclamen, cassie, rose, tuberose, lily-of-the-valley, 


; ee linden, orange flower, ambrette seed, balsams. .. in the case of Nerolidol, in the orange flower 
ae and balsam Peru... these materials will aid in the blending of the loveliest floral notes. 
Givaudan Nerolidol produced by this improved process possesses an 
unusually fresh, sweet, tenacious fragrance, reminiscent of the rose. Used to 
E round out a composition, it will impart an interesting flowery character, 


and will aid im the fixation of a perfume. 


Givaudan Farnesol produced under the same careful control has an extraordinary 
; ability to fuse a composition into an harmonious unity. Its fine, delicate flowery note. 
| evekiing the saggestion of Tiaden fn fall bloom, ix tranwnitted to various 
compositions when used in traces or in larger proportions. For such sweet floral essences 
as muguet, lilac and cyclamen, among others, Farnesol enhances the 


depth of man’s perfume, as it does of nature’s. 


Greater Distinction through . 


(jivaudan-| )elawanna, 
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. Constant source of supply. 

. Production control through uni- 
formity. 

. Exacting specifications — assured 
quality. 

. Extensive facilities of 5 modern 
plants. 
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=. Heyden chemicals have established an enviable rec- 
- ord for assuring purity and uniformly high quality 
in the synthesis and formulation of fine perfumes and 
cosmetics. For that distinctive and delicate aroma so 
important to your products and profits, standardize on: 


AWeyden BENZALDEHYDE 
(Synthetic oil of bitter almonds) 
for the production of perfumes used in fine soaps and 
toiletries. 


Heyden BENZYL CHLORIDE (refined) 
as an intermediate for formulation of delicate perfumes 
and as a “starting point” for numerous aromatic com- 
pounds. 

AWeyden METHYL BENZOATE, 
ETHYL BENZOATE and 
METHYL SALICYLATE U.S. P. 
Manufacturers of quality drugs and pharmaceuticals will 


be interested in the technical literature available on 
Heyden GLYCEROPHOSPHATES, MEDICINAL CREO- 


SOTES and GUAIACOLS, SALICYLATES, BROMIDES, 


FORMALDEHYDE, PARAFORMALDEHYDE and HEXA- 
METHYLENETETRAMINE. 


Samples, specifications and prices 
forwarded promptly on request. 
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vision for grocery and toiletry products, to brand pro- 
motion manager. He was made manager of the advertis- 
ing department in 1946, 

Walter L. Lingle, Jr., joined Procter & Gamble in the 
advertising department in 1931. He became a salesman 
in 1934, and was then transferred through brand promo- 
tion and advertising to advertising manager of toiletries. 
In 1945, he was appointed managing director of the com- 
pany’s subsidiary in England, and in 1947 was made 
manager of the company’s newly organized overseas di- 
vision. 

All directors of the company were reelected, except 
that Reuben B. Robertson, Jr., was elected director to 
succeed George Dent Crabbs, deceased. Mr. Robertson 
is executive vice-president of The Champion Paper & 
Fibre Co. 


Jergens Builds in Burbank, Calif. 


A two-story corrugated iron addition to its warehouse 
building in Burbank, Calif., will be erected by the An- 
drew Jergens Co., at a cost of $58,000. The structure will 
add an area of 50 by 255 feet to the plant. 


Barker Assigned to Pepsodent 


Lever Brothers Co., Cambridge, Mass., has announced 
the appointment of W. Gardner Barker to head a newly 
created department to handle newly developed products 
in the Pepsodent line. 


Lawrence Fleet Addresses ADACIOM 


Lawrence H. Fleet of National Aniline Division, Al- 
lied Chemical & Dye Corp., New York, N.Y. was the guest 
of honor of the Associated Drug and Chemical Indus- 
tries of Missouri in St. Louis October 20. The subject of 
his address was “Detergents, The New Synthetics.” 


Tide Enters Eastern Market 


Procter & Gamble Co., Cincinnati, Ohio, announced 
that Tide, its heavy duty detergent, was going national 
at a luncheon given October 14, at the Hotel Pierre, New 
York, N.Y. David Byerly, Procter & Gamble chemist, dis- 
cussed the action of the detergent. 


Egypt Studies Caustic Soda Situation 


The Egyptian Government is studying the production 
capacity of caustic soda in that country as demand in- 
creases. Currently the demand is about 9,000 tons an- 
nually, but a rayon plant is scheduled to start operation 
shortly which will require an additional 5,000 tons. Cur- 
rent production amounts to about 5,000 tons. 
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Colgate Called Business Precarious 


S. Bayard Colgate, Chairman of the Board of Colgate- 
Palmolive-Peet Co., Jersey City, N. J., when recently in- 
terviewed in Buffalo, N. Y., declared that business vol- 
ume, in many instances at new peaks, is a “precarious 
thing” because of the squeeze being put on industry by 
rising costs. 

“I hate to do any crystal gazing,” he said, in declining 
to predict how long business would continue at its pres- 
ent rate. 

“The great difficulty of business nowadays is trying to 
meet the problem of higher costs, which not only have 
started to creep up but are getting worse, as industry con- 
tinues to use up raw materials, purchased at lower levels, 
and use up materials in process of manufacture, which 
were made at lower costs. 

The high volume is a precarious thing. It is so much 
bigger than we have been used to, that it is a question 
whether we can continue at this rate.” 

On the question of how long there will be good spend- 
ing generally, he said: “In some consumer goods pipe- 
lines are well filled up, and there is consumer resistance 
to higher prices. Some lines are back on a competitive ba- 
sis again.” 

Mr. Colgate came to Buffalo to speak at a dinner at the 
Buffalo Club in the interests of Junior Achievement, Inc. 
He is chairman of the Executive Committee of its Na- 
tional Advisory Counsel. 


Siddall President of Controllers Institute 


K. Y. Siddall, comptroller of The Procter & Gamble 
Co., Cincinnati, Ohio, has been elected president of the 
Controllers Institute of America. The new president has 
been a member of the Institute since 1938, and has served 
as a national director since 1944. 

At the same time, L. W. Jaeger, secretary and treasurer 


of Avon Allied Products, Inc., New York, N.Y., was 


elected treasurer of the Institute. 


U.S.S.R. Building Soda Ash Plant 


A new soda ash plant is under construction in the 
U.S.S.R. near Sterlitamak, according to the Soviet press. 
The plant will receive its raw material in the form of 
brine from a nearby salt deposit. 


Canadian Decontrol Boosts Soap Prices 


Since the Canadian Government has removed its sub- 
sidy of $1,500,000 to $2,000,000 per month on fats and 
oils used in making soaps, as well as price control on 
soap, shortening, and fats and oils, it has been left up to 
the “trade” or the “customer” to absorb the increase of 
about 12 cents per pound. As a result, toilet soap has 
gone up about | cent a cake, laundry soap is up by | to 
2 cents, and a medium size package of flakes or chips is 
up 3 cents. 
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CA has furnished approximately $500,000 to Euro- 

pean nations with which they have purchased essen- 
tial oils in the United States. The materials principally 
have been the products of geranium, citronella, pepper- 
mint, wintergreen, and similar supplies. There is every 
likelihood that more essential oils will be purchased by 
the Europeans, when the ECA supplies the dollars. It is 
particularly interesting to learn that Bizonal Germany, 
the first six months of this year, imported $59,579 worth 
of essential oils; $35,601 worth of floral absolutes, con- 
cretes, and mixtures of essential and floral oils; and 
$4,050 worth of perfume and flavor materials. 

The figures were reported by the Joint Export-Import 
Agency at Frakfurt. Most of the funds for the operation 
of procurement projects authorized by the Export-Im- 
port Agency come, of course, from the United States. It 
is apparent that life is beginning to settle down to more 
than the most desperately needed supplies for relief. Also, 
it is obvious, that the 30,000 American civilians employed 
in Germany by the U.S. Government—a large number of 
whom are women—crave the luxuries from back home. 

At this time the allocation of funds, and the benefits 
from ECA funds, to the 19 European nations which are 
being helped, has approached the total of $2,000,000,000. 
Recently, after an examination of the requisitions made 
by the 19 upon ECA, Paul Hoffman announced the total 
requested by the various nations is as follows: United 
Kingdom (Britain), $1,263,000,000; France, $989,000,000; 
Italy, $601,000,000; Netherlands, $496,000,000; Bizone 
Germany, $414,000,000; Belgium-Luxembourg, $250,- 
000,000; Greece, $146,000,000; Austria, $217,000,000; 
Denmark, $110,000,000; Trieste (Italy), $18,000,000; Ice- 
land, $11,000,000; Ireland, $79,000,000; Norway, $84,- 
000,000; Sweden, $47,000,000; Turkey, $50,000,000. The 
total aggregates $4,875,000,000. It is notable that neither 
Portugal, nor Switzerland, have asked for help. 

It apparently is not widely known among business 
people of this country that at least 26 per cent of the 
buying with ECA dollars in the United States is being 
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conducted here by the Governmental agencies of the var- 
ious participating countries. 

A recent listing issued by the Department of Com- 
merce, may be obtained by applying to Mr. E. E. Schnell- 
bacher, Director of Commercial Intelligence, Office of 
International Trade, Department of Commerce, Wash- 
ington, 25, D.C. The list gives the names of the purchas- 
ing officers as well as the location, and frequently defines 
exactly what the current procurement program may be 
for the specific office. It also is possible to obtain from 
Mr. Schnellbacher’s office lists of foreign importers and 
dealers. 


IMPORTS OF ESSENTIAL OILS 

From the Department of Gommerce, jointly supplied 
by Lester A. Barber’s research, and the studies of Frank 
Bradley and William Burke, and their Associate, Joseph 
Scher, comes some interesting data about our imports of 
essential oils the first six months of this year. The total 
rose to 3,328,600 pounds, | per cent better than during 
the same period last year. This gain is represented by six 
oils: citronella, 40 per cent; eucalyptus, 39 per cent; cam- 
phor, natural, 81 per cent; camphor, (specific gravity 
1.07), 105 per cent; sandalwood, 143 per cent; patchouli, 
19 per cent. 

There were decreases in the imports of eight oils: 
lemongrass, 34 per cent; cassia, 37 per cent; anise, 86 per 
cent; cajeput, 47 per cent; cinnamon leaf and other cin- 
namon oil, 24 per cent and 26 per cent; canaga, 40 per 
cent; and vetivert, 34 per cent. Bergamot and lavender, 
from Europe, increased 429 per cent and 79 per cent; on 
the other hand, rosemary and spike lavender fell 50 per 
cent. Bois de rose imports went down 43 per cent, and 
geranium 47 per cent. Petitgrain went up 33 per cent, 
and clove oil from Africa increased 62 per cent. 

It is interesting to note that Italy has been exporting 
essential oils, in modest volume, but in increasing ton- 
nage. From the Philippines came the word that a United 
States manufacturer, who has hitherto shipped large 
quantities of his preparations to that area, has completed 
a plant over there, and began in October to make in the 
Philippines a general line of toilet preparations, includ- 
ing lipstick and nail polish. He uses the same brand name 
he used on the goods he had formerly exported from this 
country. The trade in toiletries is apparently increasing 
by extraordinary volume in the Philippines. 

India-Pakistan sends word that it has an urgent need 
of hair oils, tooth pastes, soaps, and a general line of 
toiletries. The lack of this merchandise has caused an 
abrupt and steep rise in prices. The Pakistan Govern- 
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Possesses the same valuable quality 
of merging, intensifying and leveling 
off the ingredients of a perfume, as 


does the genuine Musk. 


Faithfully reproduces the odor of genu- 


ine Musk. 


Use this Schimmel specialty instead of 


genuine Musk for your higher priced 


perfumes in concentrations up to 1%. 


Write for further information 
on your firm's letterhead. 


& Co., Inc. 


601 W. 26th St. 
New York 1, N. Y. 
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ment is making strenuous efforts to develop the industry. 
It is urging the Indian people to increase domestic pro- 
duction of oilseeds, essential oils, and soaps. 

The Government thiaks quality and quantity both 
could be markedly improved. India desires the machin- 
ery and other equipment necessary for production. Par- 
ticularly it seeks glass-lined vessels. It has taken steps to 
abolish import duties on raw materials required to ex- 
pand the industry. On the other hand, it has made a move 
to increase the tariff on substitutes and synthetic deter- 
gents. 

From Tangier international zone comes word that 
American soap constitutes 100 per cent of its imports, 
and that 77 per cent of its cosmetic imports come from 
the United States. Soap imports totalled 23,821,000 francs 
in value, while the value of imported cosmetics totalled 
63,996,000 francs, last year. Free-exchange 
franc was 300 to the dollar. 

From Paraguay we imported petitgrain oil valued at 
$393,000 the first six months of this year. The Paraguay 
Government has urged farmers to increase the volume of 
the product in order to get more American dollars. The 
present price of petitgrain oil in Paraguay, f.o.b. Buenos 
Aires, is $6 per kilogram. It is regarded as the highest 
practical minimum, any further rise being expected to 
encourage the substitution of synthetics. 


rate for the 


ESSENTIAL OILS FROM GUATEMALA 


Guatemala sent us 87 per cent of all its essential oils 
last year, valued at $470,205. The Government of Guate- 
mala early in October proposed the prohibition of the ex- 
port of seeds, roots, and planting stock of lemongrass and 
citronella, in order to promote large scale production of 
crops in that country. The law would do what the British 
accomplished in Jamaica, when they prohibited the ex- 
port of ginger roots under the penalty of fine of $2,500. 
A decree is expected to be issued in Guatemala. 

Late in September the President of Mexico issued a de- 
cree lowering the export duty on the essential oil of 
limes. By the terms of the decree the duty which hitherto 
has been 90 per cent per gross kilogram (granted as a 
subsidy to members of the Union Nacional de Produc- 
tores—formed in 1943, has been lowered to | per cent ad 
valorem until December 31, 1948. 

Incidentally, it is reported the losses in the production 
of lemongrass and citronella in Guatemala have assumed 
alarming proportions. Soil depletion and plant maladies 
have prompted the growers to appeal to the Government 
to make investigation and to impose necessary con- 
trols. 

The present price of $1.05 per pound is not re- 
garded as encouraging to the development of new planta- 
tions. Various means of helping the industry have been 
suggested. 

During the first seven months of 1948, Hong Kong 
sent us 81 pounds of musk valued at $11,162. Shanghai 
sent 36,274 pounds of citronella oil, valued at $31,951; 
and 5 pounds of musk, valued at $8,136. Marseille sent 
us Madagascar clove-leaf oil valued at $4,078; and other 
essential oils valued at $51,902. These consisted of oil of 
sweet almonds, bitter almond oil, and lavender. 

A world report recently issued for the first time by the 
Chemicals and Health Products Branch of the Depart- 
ment of Commerce reveals that British exports of essen- 
tial oils jumped from 93,400 tons, valued at $480,000, in 
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1937, to 198,100 tons, valued at $2,400,000, in 1946. Dur- 
ing 1946 the British also exported synthetic essential oils 
valued at $125,000. It made no synthetics in 


—6,400 tons 
1937. 


STOCKPILING ZINC 


The Office of Industry Cooperation recently held a 
meeting with producers and importers of zinc, and ar- 
ranged procedures for the stockpiling of the material in 
the interest of national defense. It is expected this ar- 
rangement will have an effect upon the volume of the 
material that may be available for commercial purposes. 
Stockpiling for the strategic needs of the armed services 
also has been arranged with the producers and importers 
of lead. Other stockpiling programs are in prospect. 

The latest report issued by the Department of Com- 
merce reveals that “ethyl alcohol is one of the few basic 
organic chemicals now in free supply. The market situa- 
tion is now acutely competitive as a result of slow move- 
ment of material in recent months. 

“Present prices for ethyl alcohol and denatured grades 
which have been cut under pressure of competition, are 
lower than the slightly lower raw material costs would 
indicate. 

“The price effect of new synthetic alcohol supplies, the 
first to enter the commercial market, is as yet undeter- 
mined. 

“The two principal sources of ethyl alcohol—(1) fer- 
mentation of either molasses or grain and (2) synthesis 
from ethylene, a petroleum product—today are resuming 
their race for volume production which was interrupted 
during the war period. 

“In the face of sustained high agricultural prices the 
fermentation process for ethyl alcohol would be placed 
at a decided disadvantage pricewise in relation to in- 
creased synthetic alcohol production. Another source of 
synthetic alcohol planned for the future is as a byproduct 
of the Fischer-Tropsch process for hydrocarbon synthesis 
from natural gas. 

“Recent offering for lease of two idle industrial alcohol 
plants by War Assets Administration and U.S. Depart- 
ment of Agriculture met with only moderate interest. An- 
nounced bidders were not regular alcohol producers 
which would seem to indicate a reluctance on their part 
to acquire additional facilities at this time even at favor- 
able costs.” 


APPROPRIATIONS FOR NATIONAL DEFENSE 


It is forecast that national defense by the armed serv- 
ices; the arming of Britain and other European nations; 
and further funds for ECA, will prompt the next Con- 
gress to call for appropriation of at least $30,000,000,000. 
This colossal program will come on top of the tremen- 
dous civilian productio nin prospect. Employment is 
rapidly expected to,rise to 62,000,000 to 63,000,000 per- 
sons. 

A drive will be initiated to induce women to re-enter 
industrial jobs. It is accepted as almost certain, the trou- 
bles of smaller business, will force Congress to impose cer- 
tain mandatory priorities and allocations in the distribu- 
tion of scarce materials. Pressures upon one material will 
inevitably make others scarce. It is anticipated the armed 
services will dictate the terms of the allocations and pri- 
orities. 
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Gandhara 


Greco-Buddhistic head in the Gandhara style, about 300 A. D. 


Greco-Buddhist art. A “blend” 





between East and West! Our 





GANDHARA represents an un- 
usual blend between Oriental 
and Modern Western bouquets. 
It can be accentuated in either 
direction or used “straight” as a 


base or finished odor. 


POLAK & SCHWARZ INC. 
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Most valued asset 


ing the physically handicapped . 


Hints for Improving Production 


. Sales of electric trucks up 


. Employ- 


. Utilizing new solvents . 


New and improved equipment to make production more efficient 


es is an old saying that people 
make the wheels go round. While 
money will buy good raw materials 
and manufacturing plants money 
will not buy the most valued assets 
of a company—teamwork, loyalty 
and the ‘know how’ of the people on 
its payroll.—The Story of an Unique 
Institution issued by Dodge & Ol- 
cott Inc. on its 150th anniversary. 


Sales of Electric Trucks Up 

The Electric Truck Association 
reports that sales of electric trucks 
to the chemical industry rose from 
an index figure of 100 in the pre-war 
period to 334 last year. This in- 
creased use of such trucks is attri- 
buted to two major factors: the 
growing awareness among plant ex- 
ecutives of the advantages of unit- 
load handling of drums, cartons, 
carboys, barrels and bags of mate- 
rials and product; and to the safety 
features, versatility of use and low 
maintenance requirements of bat 
tery operated trucks. An estimated 
18 per cent of the total output of the 
chemicaP and allied industries is 
shipped in packaged form indicat- 
ing the importance of unit-load 
handling methods as applied there. 


Physically Handicapped 


One of the biggest stumbling 
blocks retarding employment of the 
physically handicapped in New 
York state as well as in most other 
states is the lack of understanding 
among employers of the protection 
accorded them by the New York 
State and other states workmen’s 
compensation laws. In New York 
and in some other states if an em- 
ployer hires a_ physically handi- 
capped person any increased cost 
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rising out of an accident due to the 
individual’s handicap is paid for the 
most part by industry as a whole and 
not by the handicapped person’s in- 
dividual employer. 


Utilizing New Solvents 

When a solvent that is new to a 
plant is introduced any hazards in- 
volved should be fully understood 
by everyone concerned. Otherwise 
an accident may result since im- 
proper handling or inadequate pre- 
cautions may lead to illness or fire 
or both. If the label on an unfamil- 
iar solvent carries warning state- 
ments which are not fully under- 
stood, detailed information on 
properties and necessary precautions 
to be observed should be obtained 
from the manufacturer before the 
product is put to use. In many states 
and cities such information is also 
available from the health or labor 
departments. 


Pallet Handling Truck 
A feature of the new Truck-Man 
Model DF, a pallet handling type of 





New truck-man pallet toter 


truck, according to the makers, is 
the ratio of truck weight (920 Ib.) 
to pay load capacity, conservatively 
rated at 3000 Ib. This feature it is 
claimed makes possible new stand- 
ards of economy in operation. The 
truck is gasoline powered and the 
operator rides with the load. Rub- 
ber insert load wheels soften the 
jolts on rough factory floors. All con- 
trols including the brake are incor- 
porated in a single transmission 
lever and speeds in either direction 
are from’ creeping to three miles per 
hour. 


High Speed Tape Machines 

For general shipping room use 
Better Packages Inc. offers a line of 
sealing tape machines to meet vari- 
ous requirements. There are eight 
new models in the new Counterboy 
500 series. A new method of tape 
length selection assures accuracy it 
is stated because it cuts tape waste 
to a minimum. For high speed pro- 
duction banding, wrapping or pack- 
ing and for industrial and produc- 
tion sealing the machines are said to 
give excellent results. 


Poriable Addressing Machine 


To serve small businesses that put 
out small mailings a new portable 
addressing machine is offered by the 
Adresso Sales Co. The machine is 
claimed to address up to 20 enve- 
lopes or cards persminute. It uses a 
master tape and colorless fluid on 
the spirit duplicator principle. The 
tape holds about 500 names and ad- 
dresses and it is claimed will print 
each one at least 100 times before 
changing. 
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Straight from one of the largest producers 
of Oak Moss in Grasse, known the world over, 
we offer to you the following types from 


which to select your own requirements: 
Resinoid Moss 


Resinoid for Extracts Oak Moss 
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Sure-Seal Drum Closure 


A completely leak-proof and tam- 
per-proof drum closure is an- 
nounced by McDowell Manufactur- 
ing Co. A Statite seal, die-cast plug, 
precision stamped flange and Statite 
dies combine to make the closure. 
Although scored across for easy re- 
moval, the seal must be destroyed 
before the plug can be removed and 
access gained to the drum. The syn- 
thetic gasket on the flange can be 
used repeatedly with or without a 
seal. The entire assembly is light- 
weight for convenience. 


New Aerating Device 


A new aerating device to provide 
uniform and steady flow of bulk 
materials from bins, hoppers and 
chutes known as the Bin-Flo is of- 
fered by the Bin-Dictator Co. Ac- 
cording to the maker’s description 
it provides a new and economical 
solution to the restriction and stop- 
page of bulk materials in bins and 
chutes. The Bin-Flo unit is a small 
plate which is readily located at 
points where flow is restricted. Low 
pressure air is injected into the 
material through a special fabric 
diffuser to cause the material to flow 
freely. The unit is available for thin 
walled bins and chutes and for con- 
crete and other thick walled hop- 
pers. Piping may be run either out- 
side of the thin walled bin or inside 
of the thick walled container. Sug- 
gestions regarding the type of unit 


SUPPLY 


Phantom drawing showing operation 
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and mounting to meet different 
needs are available on request. 


Heavy Duty Stirrer 


Eastern Industries has announced 
Eastern Model No. 8, a heavy duty 
stirrer for thick, viscous liquids. It 


Stirrer for thick, viscous liquids 


is said to stir up to 10 gallons of 
heavy fluid using a 1/15 h.p. motor. 
The speed control, thermostat type 
permits speeds of from 80 to 840 
r.p.m. The propeller shaft can be 
adjusted to length within a 30 inch 
range. The stirrer is supplied with a 
screw clamp or ringstand handle 
mounting. 


Controls for Water Stills 


A wider range of automatic con- 
trols to start, stop and flush water 
stills is announced by the F. J. 
Stokes Machine Co. The most com- 
monly used Stokes automatic con- 
trols start and stop water stills ac- 
cording to the level of the water in 
the storage tank. In such installa- 
tions a vaporstat actuated by differ- 
ences in pressure is attached to the 
bottom of the storage tank. It may 
be adjusted to start action at any 
predetermined level of water in the 
tank and is said to maintain the 
still in operation until the tank is 
full. Raw water is turned on and off 
by the vaporstat action through a 
solenoid valve. Another solenoid 
valve actuated by the vaporstat 
drains the boiling chamber each 
time the still stops operation. For 


steam heated stills steam can be 
turned on and off through a third 
solenoid valve. In electrically heated 
stills the heating elements are con- 
trolled through a water level ‘con- 
trol. One, two or three stills for pro- 
ducing single, double or triple dis- 
tilled water may be controlled in 
the same manner. Where raw water 
tor the still is subject to pressure 
fluctuations which can upset still 
elliciency, automatic controls of the 
thermal or float level type assure 
constant pressure at the still main- 
taining uniform heat throughout 
the still. 


Centrifugal Pumps 


Centrifugal pumps with a wide 
range of capacities and heads have 
been added to the line of liquid 
control equipment made by Bowser 
Inc. Single and two-stage units 
ranging from 4 to 75 h.p. and 
from 10 to 2500 g.p.m. are suitable 
for a variety of applications. 


New Laboratory Mixer 


The new Whiz laboratory mixer 
will do in 15 minutes what requires 
8 or more hours in a ball mill ac- 
cording to the Colloid Equipment 
Co. It emulsifies, macerates, dis- 
perses and makes perfect mixtures 
from difficult materials the com- 
pany claims. It is equipped with a 
one quart stainless steel bowl and a 
1/5 h.p. motor. The cutting and 
mixing knives are of stainless steel 
as is also the one quart bowl. 


Time saving emulsifier 
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Serving 
the 
Cosmetic 
and 
Pharmaceutical 
trades 
for 68 years 


Snowflake Brand White Beeswax U.S.P. is endorsed by the cosmetic, drug and chemical professions for purity and whiteness. 
Toilet cold cream manufacturers whose requirements are most discriminating emphasize its perfection. Stocks carried at all 


branch offices. Write for samples and prices. 


E. A. BROMUND CO. 


Established 1880 


Spermacetti Ceresine Yellow Beeswax Ozokerite Carnauba 
Bleachers and Refiners of Beeswax Composition Waxes Stearic Acid 


258 BROADWAY, NEW YORK 7, N. Y. 


Frank B. Tracy, 201 N. Wells Bldg., Chicago, Ill. C. L. Iorns Co., 216 S. Seventh St., St. Louis, Mo. R. Peltz 
Co., Drexel Bldg., Philadelphia 6, Pa. C. J. McAvoy Co., 364 S. Front St., Memphis 3, Tenn. Hawxhurst 


& Co., San Francisco and Los Angeles, Calif. 


PITTI eeeeee Ceeeeeeeeeeneeeeeceseee Ceeeeeecceceee eeeeee Sbeeeeeeeeeereneeeee COE eeRSESRORER SEDER SR ER DOERR RROOERHEEHHHOBEOE COC ORRE RECO eSRSReE Ree eeHeBeREREEe teeeet 





Representatives 
i] 


The American Perfumer 











NEW PRODUCTS AND PROCESSES © 
es eee eee 


Perfume Dispenser 
Grand Products Co., creator of 


Tip-Tap dispensers, has introduced 
Tapette. The new dispenser is hand 


painted on rhodium or gold plate. 
It is said to be air tight and leak 
proof, and comes in one dram size. 


Perforated Tape 

Perforated cross-wise, a pressure 
sensitive tape is being marketed by 
Mark’andy, Inc. It is available im- 
mediately; all colors may be ob- 
tained; perforated tabs may be had 
in varying lengths; and printing, in- 
cluding reproduction of cuts, can be 
done in two colors. 


New Catalogs 


“How to Use and Prepare Glues, 
Pastes and Gums” has been pre- 
pared by National Adhesives. It con- 
tains helpful information on the 
storage and handling of all types of 
adhesives, including methods of re- 
moving the contents from contain- 
ers. Sections are devoted to the prep- 
aration and use of many types of 
glues, pastes, lacquer adhesives, and 
resin emulsions, as well as the mix- 
ing of different types of cold water 
soluble past powders and cook-up 
adhesives. , 


A new 28-page catalog and price 
list has been published by Orbis 
Products Corp., New York, N.Y., 
and is available upon request. The 
booklet covers the complete Orbis 
line of essential oils, drugs, gums, 
perfume bases, insecticide and spe- 
cialties. 


A revised edition of the booklet, 
Physical Properties of Synthetic Or- 
ganic Chemicals, has been issued by 
Carbide and Carbons Chemicals 
Corp., New York, N.Y. This 12-page 
booklet has been designed as a con- 
densed guide for users of organic 
chemicals. It contains data on appli- 
cations and physical properties for 
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Tapette perfume dispenser 


more than 185 synthetic organic 
chemicals. The material is presented 
in tabular form for ready reference. 
Copies may be obtained without 
charge. 


A technical service bulletin on 
Bottle Labeling Adhesives, applica- 
tion techniques and label selection 
data is currently being offered by 
Paisley Products, Inc. The bulletin 
deals with labeling methods, hand 
brushing, table model gumming ma- 
chines and fast automatic machines. 


A new technical bulletin on ben- 
zene hexachloride, which is said to 
include the most up-to-date infor- 
mation yet published, has been 
issued by John Powell & Co., Inc. 


Facts and figures on the use of 
Pentek, a technical grade of pen- 
taerythritol, in protective coatings 
have been presented in an illus- 
trated brochure published by Hey- 
den Chemical Corp., New York, 
N.Y. 


A. E. Tomkin & Co. has issued a 
brochure describing its Cartridge 
Water Demineralizer. The unit is 
presented as making it possible to 
produce mineral-free water direct 
from tap water. Volume is rated at 
up to 8 gallons per hour. The use- 
life of the unit’s cartridge is de- 
pendent upon the purity of the wa- 
ter used. 


A compilation of abstracts of 358 
United States patents formerly 
owned by nationals of enemy coun- 
tries and seized by the Department 
of Justice, Office of Alien Property, 
is now on sale by the Office of Tech- 
nical Services, Department of Com- 
merce. Most of the patents are avail- 
able for licensing to American firms 
on a royalty free, non-exclusive basis 
for the remaining life of the patents. 
Copies of the compilation (Report 
PB-88841, List of Vested Patents 
Available from Office of Alien Prop- 
erty, 85 pages) sells for $4. 


An interesting new 6-page folder, 
released by the White Oil & Petro- 
latum Division of L. Sonneborn Sons, 
Inc., describes Sonneborn white min- 
eral oils, petrolatums and cosmetic 
specialties, and their use in the manu- 
facture of cosmetics. The folder out- 
lines the properties possessed by 
each of these refined petroleum 
products and shows how these prop- 
erties help manufacturers produce 
cosmetics of maximum effectiveness, 
dependability and sales appeal. 
More than 40 different types of skin 
preparations, hair preparations, 
soaps and specialties are covered. 


Kessler Chemical Co. has an- 
nounced publication of a catalog en- 
titled Polyethylene Glycol Esters. 
This booklet gives a general descrip- 
tion of the esters, their physical 
properties, uses, suggested formulae 
and potential applications. 


A new booklet, Build a Profitable 
Sales Program, has been printed for 
Remington Rand, Inc. It points out 
automatic methods of spotting in- 
cipient sales weaknesses, inroads by 
competitors, and below par sales ap- 
proaches. Through the use of a 
“Chart-That-Thinks,” it shows how 
sales executives have current action 
facts that show account by account 
gains and losses, with no clerical 
calculations required. Copies may 
be obtained from any Remington 
Rand office. 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and ala technical resources which nearly 
200 years of outstanding leadership leg >: in the World’s Essential Oil and 


Aromatic industries have made : X aw 5% available to the House of CHIRIS. 


ANTOINE CHIRIS. Co., inc. 


119 WEST 57th STREET, NEW YORK 19, N. Y. 
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THE ROUND TABLE — 


Ahmed Hamza Returns to 
Egypt After Month’s Visit Here 


His Excellency Ahmed Hamza 
Bey, proprietor of the well known 
Hamza Plantations in Egypt who is 


Ahmed Hamza 


the sole producer of natural floral 
products in that country, returned 
home by airplane by way of France 
early this month following a month’s 
stay in the United States. 

It was his second visit to this coun- 
try and during his stay arrange- 
ments were discussed for the exclu- 
sive distribution of his flower con- 
cretes in the Western hemisphere 
about which an interesting an- 
nouncement is expected in the near 
future. 

Prior to coming to the United 
States he spent some time in France 
and attended the Paris meeting of 
the United Nations. 


Guest Speakers for 


NYU Aromatics Course 

Four experts will address classes 
conducted by Samuel Klein on 
“Aromatics, Evaluation and Olfac- 
tory Testing of Perfume Oils” at 
New York University. 

They are: Dr. Everett Saul, who 
will discuss “The Perfumer and 
Chemist View Quality in Synthetic 
Aromatic Materials’; Frederick L. 
Schoninger, “Natural Aromatics”; 
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Dr. Albert Pacini, ‘Production 
Methods in Liquid Toilet Prepara- 
tions’; and Ernest Shiftan, “Art in 
Perfume Creation.”’ 


Col. Bogert Receives Medal of 
the Society of Cosmetic Chemists 


Colonel Marston Taylor Bogert 
Emeritus Professor of Organic 
Chemistry of Columbia University, 
and senior scientific consultant and 
advisor to Evans Research and De- 
velopment Corp., New York, N. Y., 
has been chosen to be the first re- 
cipient of the recently established 
Medal of the Society of Cosmetic 
Chemists. 

The award is made “for outstand- 
ing professional contributions,” and 
the presentation will take place in 
New York at a special meeting of 
the Society, on December 8. 


FTC Attacked 
on Trademarks 


George S. McMillan, vice-presi- 
dent of Bristol-Myers Co., New York, 
N.Y., addressing a convention of the 
10th district Advertising Federation 
in Ft. Worth recently, asked for an 
amendment of the Lanham Act to 
eliminate the authority of the Fed- 
eral Trade Commission on trade- 
marks. 


Food, Drug and Cosmetic Act 
Discussed before Chicago SCC 


The November meeting of the 
Chicago Society of Cosmetic Chem- 
ists was held November 9, at the 
Electric Club. 

The principal speaker was M. R. 
Stephens, Chief, Chicago Station, 
Food and Drug Administration, 
whose address was entitled ‘Viola- 
tions of the Federal Food, Drug and 
Cosmetic Act in the Cosmetic In- 
dustry.” In addition, “What’s New 
in Cosmetics” was presented by 
George Kolar. 


American-made Cosmetics Pre- 
ferred in France Says Dr. Karas 


Dr. Stephen A. Karas returned 
October 21 on the America after two 
months in France, Italy and Switz- 


Dr. Stephen A. Karas 


erland familiarizing himself with 
the latest developments in perfumes, 
cosmetics and pharmaceuticals. 

The demand for American-made 
cosmetics abroad is definitely in- 
creasing not only in Italy but also 
in France he reported; and but for 
governmental restrictions it is likely 
that the entire market might be cap- 
tured by American manufacturers. 
This he stated was especially true of 
nail enamel. Also he noted that one 
of the leading French perfumers 
who is offering solid perfumes made 
from floral concretes is enjoying 
commendable success. 

Perfumes which enjoyed much 
popularity several years ago, par- 
ticularly those with an aldehyde 
note are giving way to less aldehydic 
types. The French as a whole divide 
their business into two parts: per- 
fumes which constitute 75 per cent 
of the volume of business and cos- 
metics which make up the remain- 
ing 25 per cent. French women he 
added are impressed with American- 
made cosmetics and just as in Switz- 
erland, purchase them whenever 
possible. 
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Zdravetz ready for distillation 


We distill and supply the finest 


Oil of Zdravetz (Geranium Macrorhijum) 


An oil with excellent blending and fixing qualities with an odor 
of unsurpassed delicacy. Most useful in the preparation of all rose 
bouquets, fougere and chypre compositions, lavender compounds, 


and in fact all floral creations. 


LANITIS BROS. CO. LTD. “Y 


P. O. BOX 203 


LIMASSOL CYPRUS 
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Cosmetic Credit Association 
Elects New Officers 


New officers of the Drug, Cosmetic 
and Chemical Credit Men’s Asso- 
ciation were elected at the meeting 
of the group October 21, following 
a discussion of plans for the annual 
Winter party and the usual monthly 
clearance of accounts. 

The new officers are: Chairman, 
Charles F. J. Noble; Vice Chairman, 
Andrew F. Dragoset; Treasurer, 
John H. Alexander; Secretary, 
Douglas Sheldon. 

Gus Wohlfort, Louis Candee and 
Edward Kavanaugh composed the 
nominating committee. After turn- 
ing over the gavel to the newly 
elected chairman, Chairman Owen 
D. Clayton received a rising vote of 
thanks, tributes from the incoming 
officers and a toast by all. 


Glyceridic Oils Featured 
in Chemists’ Society Program 
The nutritional aspects of glyc- 
eridic and edible oils will be thor- 
oughly examined at the Fall con- 
vention of the American Oil Chem- 
ists’ Society at the Hotel Pennsyl- 
vania, New York,.N.Y., November 
15-18. In addition, 54 other technical 


papers will be presented during the 
four-day session covering soaps and 


detergents, the analytical side of oil 
chemistry, drying oils, industrial 
uses of fatty oils and acids, research, 
nutrition and antioxidants. 

Dr. Foster D. Snell is general 
chairman of the meeting. The con- 
vention will be the first the Society 
has held in New York in more than 
ten years. 


Dodge & Olcott History Traced 


in 150th Anniversary Book 

The 150th anniversary of the 
founding of the original firm from 
which developed Dodge & Olcott, 
Inc., the oldest company in America 
specializing in the import of essen- 
tial oils and kindred products, has 
been marked by the publication of 
an historical booklet outlining the 
progress and development of the 
concern since 1798. 

The 96-page book, entitled “The 
Story of an Unique Institution,” 
traces the inception of the concern 
as Robert Bach, 128 Pearl St., to the 
present establishment of Dodge & 
Olcott, a subsidiary of U.S. Indus- 
trial Chemicals, Inc., 180 Varick St. 

Bach set up his company as an 
“Importer of Drugs and Chemi- 

cals,” and operated an “Apothecary 
Shop” in conjunction with the im- 
porting business. Through the years 
the operations of the company ex- 
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panded, and today Dodge & Olcott 
is in the business of manufacturing 
and merchandising essential oils, 
vanilla and -its derivatives, flavor 
bases, perfume bases, aromatic 
chemicals, oleo resins, colors and 
paint deodorants. Industries served 
by Dodge & Olcott include the drug, 
tobacco, food, confectionery, chew- 
ing gum, soft drink, perfume, cos- 
metic and soap industries. 

The history indicates the vintage 
of the start of the Bach concern by 
noting that the original firm was lo- 
cated directly across Pearl St. from 
the residence of the notorious priva- 
teer, Captain Kidd, who was to meet 


Francis T. Dodge, chairman of the board 


an untimely death three years later 
at the end of a hangman’s rope in 
London. 

Dodge & Olcott is unique in 
American business history not only 
in the fact that it is one of the oldest 
firms in the country, but likewise be- 
cause through its century and a half 
of continuous operation the control 
of the business remained in three 
families—the Bach, Dodge and Ol- 
cott families. Four other names, 
however, appeared in the partner- 
ship titles of the firm in the early 
years. These were Wheaton Brad- 
ish, Thomas W. Cumming, George 
D. Phelps and John Colvill. The 
title of the firm became Dodge & Ol- 
cott in 1861. 

The original members of the 
families now in the firm name were 
Richard J. Dodge, who became as- 
sociated with Bach at the age of 14, 
and George M. Olcott, who became 
a partner at the age of 22. The pres- 
ent chairman of the board, Francis 
T. Dodge, is a grandson of Richard 
J., and J. Waldo Booth, a grandson 
of Olcott, is vice president in charge 
of foreign sales. 

The roster of Dodge & Olcott em- 
ployees is heavily —— with 
service records. Mr. Dodge, chair- 
man of the board, is one of those at 


the top of the list, with 44 years’ 
service. Among the 385 present em- 
ployees, there are nine who have 
served 40 years and over, 25 with 
records of from 25 to 39 years, 40 
from 15 to 24 years, and 38 more 
whose tenures extend from 10 to 14 
years. Richard J. Dodge, first of the 
family in the company, and his son, 
Francis E., each gave 70 years of 
their lives to the concern. 

In a chapter entitled, “Sugar and 
Spice and All Things Nice,” written 
by Charles A. Myers, who recently 
resigned as president after 41 years’ 
service, the sesquicentennial booklet 
describes the romance of the busi- 
ness of collecting drugs, spices and 
essential oils from all parts of the 
globe. An early price book of the 
Bach company contained these 
items for sale: anise, clove, caraway, 
cinnamon, juniper, lavender, pep- 
permint, origanum, pennyroyal, 
sassafras and turpentine. 

Currently Dodge & Olcott offers 
for sale more than 3,000 items in the 
lines of essential oils, tinctures, fixa- 
tives for perfumes, floral waters, res- 
inous concentrates, balsams and 
gums, aromatic chemicals, perfume 
bases, flavors and esters. It offers to 
the food industry such. interesting 
flavors as carrotseed and passion 
fruit, as well as all the familiar fla- 
vors imaginable. It stocks for the 
perfume trade rare and exotic bases 
bearing equally unusual titles of 
Treffle, Rockafleur, Piqua and 
Omar. 

The history notes that beyond 
doubt, the most extraordinary arti- 
cles handled by the company are the 
three animal products, musk, civet 
and ambergris, for which the firm 
has been an importing headquarters 
for more than three-quarters of a 
century. The largest piece of Am- 
bergris sent to the company weighed 
over 200 pounds and, 35 years ago, 
brought a price of $35,000 to its 
finders. 


Bayonne plant of Dodge & Olcott 
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Oxzyn Co. Sold to Morris 
G. Cohen and Associates 


The Oxzyn Co., the oldest private 
label cosmetic manufacturing con- 
cern in this country has been sold 
py the American Home Products 

Corp., New York, N.Y., the parent 
company, to Morris G. Cohen and 
associates. 

Mr. Cohen will serve as president 
of the Oxzyn Co. and Frank A. Berg- 
mann, brother of the former presi- 
dent of the company, will serve as 
vice president in charge of sales. 
Mr. Cohen was formerly an execu- 
tive of the American Home Prod- 
ucts Corp. and is also president of 
Hope, Inc., manufacturers of den- 
ture powders, cleaners and brushes. 
Mr. Cohen reports that he will con- 
tinue to operate the Hope business 
as before in addition to the Oxzyn 
Co. Frank Bergmann was associated 
with the Oxzyn Co. for about a 
quarter of a century and has had 
other experience in the toilet prep- 
aration field as an executive. Mrs. 
P. M. Burrow is secretary of the 
company. Other personnel will be 
retained and plans for the expan- 
sion of the Oxzyn business are be- 
ing made. 

The Oxzyn Co. was founded in 
1877 and in 1903 was reorganized 
by the late Herbert Turrell and for 
years it thrived under the direction 
of Mr. Turrell, the late Richard E. 
LaBarre, James W. MacDonald, C. 
W. Rice and A. H. Bergmann. The 
company was sold in 1927 to the 
American Home Products Corp. 
Both Mr. Turrell and Mr. LaBarre 
retired at the time and A. H. Berg- 
mann became active head of the 
company. The company’s original 
product “Oxzyn Balm” continued 
to be made until in the early twen- 
ties when the rouge and powder 
business assumed very large propor- 
tions; and then the product was dis- 
posed of to other interests. It was 
in the twenties that the company 
purchased the Valmont Mfg. Co. 
manufacturing powder puffs, which 
it incorporated as a division of the 
Oxzyn Co. After World War I the 
cosmetic business developed rapidly 
and the Oxzyn Co. prospered ac- 
cordingly. In 1940 the plant was 
transferred to Clifton, N.]. Both the 
plant and New York offices will be 
continued at their present locations 
at least for the present. 

A. H. Bergmann who retires as 
president of the Oxzyn Co. will en- 
joy a well earned rest for several 
months and then will probably re- 
enter the cosmetic business. Despite 
his departure he will act as a direc- 
tor of the Oxzyn Co. and as a mem- 
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ber of the Executive Board of the 
T.G.A. 


Chemical Development 


Meeting Well Attended 

The Commercial Chemical De- 
velopment Association held a well 
attended meeting in the auditorium 
of the Mellon Institute, Pittsburgh, 
Pa., on October 5, 1948. Papers de- 
livered were: “The Story of Plas- 
kon,” “Adaptability—A Tool for 
Production Development,’ ““Educa- 
tional Training for Chemical De- 
velopment,” “Which Develops 
First, the Chemical or the Market,” 
Calgon—A Chemical Development 
from a Non-Chemical _ Back- 
ground.” 


Fritzsche’s Hilbert Feted 


at Anniversary Celebration 

Fred L. Hilbert, in charge of re- 
placement research, Fritzsche Broth- 
ers, Inc., New York, N. Y., was hon- 
ored recently at a luncheon held on 
the occasion of his 25th anniversary 
with the firm. Officers of the com- 
pany and members of the Fritzsche 
Quarter Century Club took part in 
the celebration. Following the pres- 
entation of a gift bond by President 
F. H. Leonhardt on behalf of the 
Board of Directors, and a gold wrist- 
watch from the employees, Mr. Hil- 
bert spoke briefly. He is the fifth em- 
ployee to join the club this year, and 
the 38th since its inception. 


Sulfa and Lanolin Hair 
Preparation Introduced 

A new hair preparation contain- 
ing sulfanilamide and lanolin has 
been introduced in the Chicago 
market by Arem, Inc., under the 
name Dandro-Cide. 


C. G. Carmichael Heads 
Faberge Perfumes (Canada) 

C. G. Carmichael has been ap- 
pointed general manager of Faberge 
Perfumes (Canada) Ltd., Toronto, 
Ontario. Organized as an independ- 
ent Canadian company, Faberge 
will utilize Canadian sources of sup- 
ply and will be wholly staffed by 
Canadian personnel. 

A past president of the Toilet 
Goods Manufacturing Association, 
Mr. "Carmichael has served on the 
Liaison Committee between the 
Toilet Goods Manufacturing As- 
sociation and the Toilet Goods As- 
sociation. He was formerly in charge 
of sales promotion for Dorothy Gray, 
Tussy and Daggett & Ramsdell. 


Dr. Taylor Addresses British 
Society of Cosmetic Chemists 

Dr. Walter Taylor, president of 
the Society of Cosmetic Chemists, 
made a flying trip to London to ad- 
dress the Inaugural Meeting of the 
Society of Cosmetic Chemists, Brit- 
ish Section, which was held October 
7, at the Meeting Hall of the United 
Trade Press. 


P. Roche, Frank Atkins, Ralph Harry and 
Dr. Walter Taylor discuss the meeting. 


Members of the newly formed British Section of The Society of Cosmetic Chemists listen 
to an address by its president, Dr. Walter Taylor. 
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CALFLORAL 
HYACINTH 


An exquisite floral fragrance of great warmth and delightful 
tenaciousness characterizes Calfloral Hyacinth. Created especially 
for fine extracts and colognes Calfloral Hyacinth is also available in 
special modifications for sachet and other powders, soaps, creams 


and lotions. 


A request for samples, on your letterhead, should specify the 


ultimate use of the type required and will receive prompt attention. 


COMPAGNIE PARENTO 


INCORPORATED 


CAUTOGR °C BUDSCOn, NEW YORE 


NEW YORK DETROIT CHICAGO LOS ANGELES SAN FRANCISCO 
, TORONTO MONTREAL 
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Joseph Keho Becomes T.G.A. 


Vice-President 


At a meeting of the Board of Di- 
rectors of The Toilet Goods Asso- 
ciation, Inc., held September 30, 
Joseph Keho, president of Dorothy 
Gray, Ltd., was elected vice-presi- 
dent, succeeding Norman F. Dahl, 
resigned. 

William F. Denney, Jr., president 
of Frances Denney, was elected sec- 
retary of the association, succeeding 
Jose ph Keho, and Robert P. Johns, 
general manager, Elizabeth Arden 
Sales Corp., 
of the Board of Directors. 


Flett Talks 
on Detergents 

Lawrence Flett, Director, New 
Products Division of National Ani- 
line Division, Allied Chemical & 
Dye Corp., New York, N.Y., was the 
guest of honor at the October 20, 
meeting of Associated Drug and 
Chemical Industries of Missouri, in 
St. Louis. His subject was “Deter- 
gents—The New Synthetics.” 


New Packaging 
Machinery Officers 
The Packaging Machinery Manu- 
facturers Institute, at its 16th An- 
nual Meeting, held October 12-13, 
at the Hotel Roosevelt, New York, 
N.Y., elected the following officers: 
President, H. 
president, John P. Corley and Ed- 
ward G. Kuhn, vice-president. 
Newly elected directors are: Wil- 
liam Bronander, Jr., W 


M. J. Niles 


F. H. Leonhardt, president of Fritzsche Brothers, Inc., New York 
N.Y., has announced that as a result of impaired health and in 
Jose ph 1. 
Chicago branch, has been retired. He is succeeded by M. J. Niles, 


recognition of his long service, 


was elected a member 


Kirke Becker; vice- 


E. Cough- 


H. P. Bowra 


Gauer, manager of the 


lin, George Mohlman and Louis 
Muskat. 
Other directors are: 
Cohen and Carl Schaeffer. 
The Institute will hold its Spring 
meeting on May 9, 1949, at the 
Hotel Dennis, Atlantic City, N.J. 


Harry L. 


Toni Twins 
Fly to Europe 

Six sets of identical twins flew to 
Europe | ast month on a dual mis- 
sion. They are visiting England, 
Ireland, Scotland, Belgium and 
France, where they will distribute 
packages for the CARE organiza- 
tion and will help introduce Brit- 
ish-made Toni home permanent 
waves. 


Son of Charles Crowly of 
Alsop Engineering Co. Married 


Arthur Stephen Crowly, son of 
Charles Crowly one of the chief ex- 
ecutives of the Alsop Engineering 
Co. of Milldale, Conn. and Mrs. 
Crowly was married September 2 to 
Miss Dorothy Jane Schmuhl, daugh- 
ter of Mr. and Mrs. Lorenz C. 
Schmuhl in Michigan City, Indiana. 


Mrs. Eileen Ford Developing 


Outstanding Model Business 

Mrs. Eileen Ford, daughter of Nat 
Otte of the Fifth Avenue Protective 
Association, New York, N.Y. was 
the subject of a three page illus- 
trated article in the October 4 issue 
of Life in which the model business 
deve loped by Mrs. Ford and hei 
husband is described. 


MacInnes, Manager 


I. MacInnes 


Col. Evan Ewan Kimble 
Honored on 80th Birthday 


A reception and dinner at Had- 
don Hall, Atlantic City, N. J., on 
October 16, marked the eightieth 
birthday of Colonel Evan Ewan 
Kimble, founder of the Kimble 
Glass Co., Vineland, N. J. Jointly 
honored with Colonel Kimble were 
J. A. Carnegie, a fifty-year Kimble 
employee, and 150 other employees 
who have been with the company 
more than ten years. 

W. E. Levis, Chairman of the 
Board of Owens-Illinois Glass Co., 
of which Kimble is now a division, 
paid tribute to Colonel Kimble as 
one of the founders of a great 
American industry. 


Montenier Brings Out 
Spray Cologne 

Jules B. Montenier, Chicago, IIL., 
distributor of Stopette, deodorant, 


has introduced a spray cologne un- 
der the name Cascade de Fleurs. 


Mabry Becomes President 


of Vick Chemical 

William Y. Pryer has resigned as 
president of Vick Chemical Co., 
New York, N.Y. He will remain on 
the firm’s executive committee and 
will become chairman of the finance 
committee. Mr. Pryer had been 
president for ten years. 

The vacancy made by his retire- 
ment has been filled by Edward L. 
Mabry, who has, for the past year, 
been in direct charge of operations. 
Mr. Mabry joined the firm in 1916. 


J. T. Brickner 


ern Canada, Mr. Bowra’s former accounts will be handled by Ian 
Lloyd W. 


have the additional assistance of Jacques Champagne in serving the 


Speck of the Toronto Branch will 


who formerly was in charge of the New England territory. Harry 
P. Bowra, who covered the Western Canadian territory, is placed 
in charge in Boston. Gerald D’Amico will assist Mr. Bowra. In West 
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Province of Quebec. John T. Brickner has been appointed manager 
of the San Francisco Branch, replacing T. N. Davis, who has gone 
Brick- 


ner will operate under the direct supervision of Stanley Crouch. 


into business for himself in a non-competing field. Mr. 
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Ammonium Thioglycollate 


By STANTON 


The instrument-controlled, continuous-process production of 
AMMONIUM THIOGLYCOLLATE now in operation in our 


plant has been a carefully planned objective for many months. 


pacity, and substantial savings, in which all our customers share. . . . , 
Weare the first to employ BIG INDUSTRY methods in the produc- 
tion of AMMONIUM THIOGLYCOLLATE, the basic com- 


pound in the cold permanent wave—the biggest cosmetic item today. 


stanton laboratories, inc. (Plant and Main Office) 


227 Krams Avenue, Philadelphia 27, Pa. 


Western Distributor: McNERNEY CHEMICAL CORPORATION 
2200 East 11th Street 


Los Angeles, California 
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Fritzsche Brothers 
Retires Frank Mayer 


Culminating 27 years of continu- 
ous service with the organization, 
Frank Mayer, employed in the 
firm’s Clifton factory, was retired re- 
cently by Fritzsche Brothers, Inc., 
New York, N.Y. A party given in his 
honor was attended by all of the 
Clifton factory employees. 


Rubinstein Adds Hormone 
Hand Lotion to Line 

Helena Rubinstein, New York, 
N.Y., has added a hormone hand 
lotion to the line. 


Stephen Kelly Joins 
Tennessee Products 

Stephen P. Kelly, associated with 
the wood chemical industry for a 
quarter of a century, has been ap- 
pointed manager, Chemical Sales 
Division, Tennessee Products & 
Chemical Corp., New York, N.Y. 
Mr. Kelly will assist Harrison S. 
Weeks. Mr. Kelly was formerly 
executive vice-president of the Sus- 
quehanna Chemical Corp., and 
prior to that was secretary of the 
William S. Gray Co. 









efficient form, 











AMERCHOL STEROL PRODUCTS 


NON-IONIC CHOLESTEROL EMULSIFIERS, PENETRANTS, 
ABSORPTION BASES AND EMOLLIENTS 


Amerchol products are manufactured from specially processed 
cholesterol and other sterols.Cholesterol in its most active and 


For oil-in-water and water-in-oil creams, ointments and lotions, 
Exceptional emollience, unusual skin benefits. 

Odorless, almost colorless. 

Unaffected by ‘electrolytes, most acids, alkalies and drugs. 
Completely stable, will not oxidize nor turn rancid. 

Pure white, elegant, stable, cosmetic emulsions. 


For use in ointments,cold creams, vanishing creams, anti- 
perspirants, cleansing creams, lotions for skin and hair, 
hair grooms, hair waving preparations, cream shampoos 
and in many other products, 


Our research laboratories are available to you for advice and 
information at all times. 


Write for your copy of our new technical booklet, “Laboratory Data.” It 
contains valvable information, formulas and procedures. 
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LOS ANGELES, CALIFORNIA, PLANT 


1 quarter of a century ago in quite modest quarters, Felton Chemical Co. began the 
manufacture of aromatic and flavor chemicals under the direction of Dr. Joseph Felton. 
is the company prospered, the small building it occupied on Taafe Place was found to 
be inadequate, and in 1927 a new building was erected at 599 Johnson Ave., Brooklyn, 
N.Y. This was the first of five units. The executive offices of the company are now located 
at this address. The newest building in the group, a four story steel and brick structure 
with an interior completely finished in glazed tile, was only recently occupied. With the 
simultaneous occupation of its new building in Los Angeles a few months ago, an ex- 
pansion program initiated five years ago was completed. On its 25th Anniversary, officers 
and directors of the company are: President, Dr. Joseph Felton; vice-president, Louis 
Gampert; secretary and treasurer, Sophie Felton. The company maintains offices and 
stocks in Boston, Philadelphia, Chicago, St. Louis, San Francisco, Toronto and a factory 
at 781 Williams St., Montreal, Canada. 


f°) 


AMERICAN CHOLESTEROL PRODUCTS, INC. 
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Amerchols 
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Better Values 


The word “‘value’’ is an indeterminate factor and we 
only know that we do give better value because our 
customers, over a period of years, have insisted that 
no one has been able to combine the ability to supply 
quality perfume oils scientifically selected for their 
specific needs as effectively as our organization. Crean 
We don’t expect everyone to believe this, but we ° sare 
do invite your investigating it. Confidence is based are) 
on a knowledge of an ability to perform. Let us Gtr 
show you why so many progressive manufacturers Sor) 
in the perfume and cosmetic industry say ‘Be Sure Daas 
with Syntomatic.” ae 
J 
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J) D 
Sess 
Kees 
SYNTOMATIC CORPORATION eee 
144 EAST 32nd STREET NEW YORK 16, NEW YORK Gries) 
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Sneak Preview of John 
Robert Powers Cosmetics 


A sneak preview of John Robert 
Powers Cosmetics which was held at 
Stix, Baer & Fuller, St. Louis, Mo., 
last month proved to be outstand- 
ingly successful. 


Chemists’ Club 
Celebrates Anniversary 


The 50th anniversary celebration 
of the Chemists’ Club will be held 
in the form of a dinner on Decem- 
ber 9. 


Conti Pushes 
Baby Items 


Conti Products Corp., Brooklyn, 
N.Y., has begun distribution in the 
Eastern Market of its baby products, 
Conti Baby Oil and Conti Baby 
Powder. 


Eisenhower-Hoffman Speak 
at Board of Trade Dinner 

The New York Board of Trade 
held its annual “Business Speaks 
Dinner” at the Waldorf Astoria Ho- 
tel, October 14. General Dwight D. 
Eisenhower, president, Columbia 


University, and U.S. Administrator, 
Paul G. Hoffman, Economic Coop- 
eration Administration, attended to 
address the gathering. 


Corday Perfumes 
Inspire Suite 


A suite of musical sketches called 
“Perfume Set to Music,” by Harry 
Revel, inspired by Corday perfumes, 
has been released by RCA Victor. 
The titles of the suite are: Toujours 
Moi, Fame, Tzigane, Jet, Possession 
and L’Ardente Nuit. 


Variety Stores Association to 
Meet in Chicago January 31 


The National Association of 
Variety Stores will hold its annual 
convention and merchandise fair at 
the La Salle Hotel, Chicago, III., be- 
ginning January | and running for 
four days. 


Monsanto Settles Insurance 


Claim for 17 Million 


Monsanto Chemical Co., St. 
Louis, Mo., has settled for insurance 
claims for losses sustained at the 
Texas City plant which was largely 
destroyed by the ship explosions 


When the Cincinnati Drug and Chemical 
Association held its final 1948 golf outing 
at Kenwood Country Club, a large turn- 
out was at hand to compete for the new 
Governor’s Cup. The latier was donated 
to the Association by its Board of Trustees. 
Final returns resulted in a tie between 
“Phil” Bertemes and “Hat” Hattersley. A 
play-off will be held at a later date. Shown 
above are R. J. Spatta (center), awarding 
cup to E. H. Hattersley (left) and P. J. 
Bertemes (right). An excellent dinner fo!- 
lowed the presentation. 


there April 16, 1947. The sum agreed 
upon was $17,312,000 which is be- 
lieved to be the largest single in- 
surance payment in history. 





HAVE YOU VISITED USP 


We are always pleased to show our laboratories and have 


you discuss your problems with our technical staff. 


R. T. VANDERBILT CO., INC. * Specialties Department > 230 PARK AVENUE, NEW YORK 17, N. Y. 
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PRECISION PROPULSION 
4 PIN CUP SWIVEL LIPSTICK CONTAINER* 


Wholly different from anything ever made 


Fool-proof mechanism as accurate and velvet-smooth 
as a precision watch movement 


ALWAYS 
e Eliminates cup wobble 
e Prevents shearing and taking off sheen. of filler 
¢ Completely locked in four places at all times. 
Cup rides on 4 pins on a double track. 
No jamming — Pins cannot slip out of track 


Eliminates returns due to: faulty or defective mechanism. 


J BRODER patented Free Whee alel-h wee) 


In Rich Low DeLuxe All-Polished Brass protected by a Startling New NON TARNISH Lacqeur 


LOGRS SETTER... WORKS GETTER... COSTS CESS 


) 
PHONE...WIRE...WRITE 


BRODER INDUSTRIES 


i? oe ee a eee woe ee 


Ce ee a UEEnEEn EIEN NIIEEERIR ERE EERRERRERE ee 


eset Sl LCS 8 ee Eee : mash 26497 72 


hana aa: OFF E a Ble FIFTH AVENUE 
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Board of Trade Appoints 
Committee to Nominate Directors 

The New York Board of Trade 
has appointed the following com- 
mittee to nominate directors: 
Charles S. Ashley, H. L. Brooks, Jar- 
vis Cromwell, Matthew G. Ely, Alex- 
ander Simon, Fred J. Stock and John 
A. Zellers. 


Little Elected President 
of Research Associates 

At a recent meeting of the Board 
of Directors of Research Associates, 


Ernest L. Little was elected presi- 
dent and Amy E. King became secre- 


tary and treasurer. 


Cashmere Bouquet Introduces 
New Hand Lotion 
Colgate-Palmolive-Peet Co., Jer- 
sey City, N.J., has introduced a new 
Cashmere Bouquet Hand Lotion. 


ADACAOM Meeting Devoted 
to Sports Discussion 

The first Winter meeting of the 
Allied Drug & Cosmetic Association 
of Michigan, held at the Detroit 
Leland Hotel, October 27, was for- 


PLYMOUTH WAXES 


tunate in having two guest speakers: 
Walter Weber, Athletic Personnel 
Director and Assistant Coach at the 
University of Michigan, and Mr. 
Spoelstra, of the Detroit News Sports 
Staff. 


National Packaging 
Exposition Date Set 


The 18th National Packaging Ex- 
position, sponsored by the Ameri- 
can Management Association, is to 
be held May 10-13, at the Atlantic 
City Auditorium, Atlantic City, 
N.]. 


Morrisson Becomes Chairman 


Board of Control of NWDA 


Robert Morrisson was elected 
Chairman of the Board of Control 
of the National Wholesale Drug- 
gists’ Association at its organization 
meeting following the annual meet- 
ing of the Association in Chicago, 
at the Palmer House, October 18-20. 


House for Men Releases 
Shave Booklet 
Built around a de luxe 20-page 


booklet, “Good Grooming Depends 
Upon the Fine Art of Shaving,” The 


Shown above are Mary Jane Fulton, Elsa 
Branden, Keith Ayling, Harold Hutchins 
and Miss Chen Yu. The occassion for the 
festive gathering was the opening of the 
Chinese Rathskeller. 


House for Men, Inc., Chicago, IIL, 
has launched an unusual educa- 
tional program. 


New Home Treatment Items 
Launched by Lustray 


Lustray Laboratories, New York, 
N.Y. has introduced two home treat- 
ment items in E-Z Bleach and Color- 
Brite. Both are hair preparations. 





OT 


CREAMS 


This Spermaceti should not be confused with inferior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti The Plymouth Brand is the finest 
which can be produced and is produced from Gen- 
uine Sperm Oil by the cold pressing method. It is 
a very white crystalline wax containing no free oil, 
has a very low lodine number and is free of any 
offensive odors. 


PLYMOUTH Oxzokerites 


We offer two grades One is the highest quality 
obtainable, 76°-78° C melting point and the other 
grade lower in price and of lower melting point 
66°-68° C. Both are guaranteed 100% Pure Bleached 
Ozokerites. 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


This is guaranteed to be a 100% Pure Beeswax and 
sun-bleached It is refined by the centrifugal method ° 
which removes all and every trace of foreign matter: 
We will gladly send samples. 


PLYMOUTH White Cirine Wax 


A special grade of White Ceresin Wax prepared tor 
the cosmetic trade Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in 
cream any “lumpiness” is avoided. Its use will also 
produce a very glossy cream. 


We offer all grades of the U S.P fully-refined Parai- 
fin Waxes. 


M. W. PARSONS 
J 


and PLYMOUTH ORGANIC LABORATORIES, Inc. 
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IMPORTANT NEWS—Announcing publication of Volume I of THE ESSENTIAL OILS 


—first in a series of volumes that at last brings the entire subject of essential oils, synthetics 


and isolates up to date. 


THE ESSENTIAL OTILS 


BY ERNEST GUENTHER, Ph.D. 


Vice President and Technical Director of Fritzsche Brothers, Inc., New York, N. Y. 
WITH THE COLLABORATION OF LEADING EXPERTS. Volume I Now Ready! 


By integrating the results of field work, 
laboratory and literature Dr. 


factory, 
Guenther and his colleagues have been 
able to give you this up-to-date, all-inclu- 
sive work. 
CHAPTER I—THE ORIGIN & DEVELOPMENT OF THE ES. 
SENTIAL OIL INDUSTRY. By George Urdang. The Beginning; 
From the 16th to the 18th Century; Modern Development; Pro- 
duction of Essential Oils in the United States of America; Gen- 
eral Principles of Present Day Essential Oil Production. 


CHAPTER II—THE CHEMISTRY & FUNCTION OF ESSEN. 
TIAL OILS IN PLANT LIFE. By A. J. Haagen-Smit. The Chem- 
istry of Essential Oils; The Origin of Essential Oils; The Func- 
tion of Essential Oils in Plants. 


CHAPTER III—THE PRODUCTION OF ESSENTIAL OILS: 
METHODS OF DISTILLATION, ENFLEURAGE, MACERA- 
TION, AND EXTRACTION WITH VOLATILE SOLVENTS. By 


Dr. Ernest Guenther. 


A. DISTILLATION OF ESSENTIAL OILS. Treatment of the 
Plant Material; General Methods of Distillation; Equip- 
ment for Distillation of Aromatic Plants; Practical Prob- 
lems Connected with Essential Oil Distillation; Hydro- 
distillation of Plant Material at High and at Reduced Pres- 
sure, and with Superheated Steam, Field Distillation of 
Plant Material; Rectification and Fractionation of Essential 
Oils, Hydrodistillation of Essential Oils at High and Re- 
duced Pressure, and with Superheated Steam. 


For Quick Delivery of This Valuable Book 


1 


MOORE-ROBBINS PUBLISHING CO., Book Dept., 9 East 38th St. 
New York 16, N.Y. 


Please send me 


Check (or money order) for $6.00 per copy enclosed. 
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copies of Ernest Guenther’s THE ESSENTIAL OILS, Vol. I. 


$6.00 POSTPAID 


B. NATURAL FLOWER OILS. Extraction with Cold Fat (En- 
fleurage)—Preparation of the Fat CORPS, Enfleurage and 
Defleurage, Alcoholic Extracts, Absolutes of Enfleurage, Ab- 
solutes of Chassis; Extraction with Hot Fat (Maceration) 
and Extraction with Volatile Solvents—Selection of the Sol- 
vents; Apparatus of Extraction; The Evaluation of Natural 
Flower Oils and Resinoids. 

C. CONCENTRATED, TERPENELESS AND 
PENELESS ESSENTIAL OILS. 


CHAPTER IV—THE EXAMINATION & ANALYSIS OF ES. 
SENTIAL OILS, SYNTHETICS, AND ISOLATES. By Edward 
E. Langenau. Introduction; Sampling and Storage; Determina- 
tion of Physical Properties; Special Tests and Procedures; De- 
tection of Adulterants; A Procedure for the Investigation of the 
Chemical Constituents of an Essential Oil. 


APPENDIX—Use of Essential Oils; Storage of Essential Oils; 
Tables of Boiling Points of Isolates and Synthetics of Reduced 
Pressure; Conversion Tables. 

You will find Volume I indispensable for 
complete, up-to-date information on _ the 
Chemistry, Production and Analysis of Es- 
sential Oils. Well-indexed for convenient 
reference. 448 pages, illustrated. Priced at 
$6.00 postpaid. 


SESQUITER- 


USE 
THIS 
COUPON 


TODAY 


These experts collaborated with Dr. 


Guenther in preparation of Volume 
i 


A. J. HAAGEN-SMIT, Ph.D., pro- 
fessor, Bioporganic Chemistry, Cali- 
fornia Institute of Technology, Pasa- 
dena, Calif. 


EDWARD E. LANGENAU, B.5S., Di- 
rector of Analytical Laboratories, 
Fritzsche Brothers, Inc., New York, 
N.Y. 


GEORGE URDANG, Ph.G., D.Sc. 
Nat., Sc.D., Director, American In- 
stitute of the History of Pharmacy, 
Madison, Wisc. 


Succeeding volumes will be devoted 
to the individual oils, their chemical 
constituents, botanical and geo- 
graphical origin, specific methods of 
production, physiochemical proper- 
ties, assay and use. 


Teccccccccccccccsccsecescccccesccncccacsccccccecceececcccecccccccescccesceeers 
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Chemical Salesmen 
Meet 


The Salesmen’s Association of the 
American Chemical Industry held 
its annual meeting October 27, at 
the Hotel Roosevelt, New York, 
N.Y. A highlight of the event was 
the show, ‘““The Chemical Salesmen 
Present.” 


S. L. Nevins Joins 
Mathieson Chemical 

S. L. Nevins has joined Mathieson 
Chemical Corp., New York, N.Y., as 
general manager of the company’s 
newly formed ammonia department. 


James Nary Becomes Vice- 
President of U.S. Testing Co. 

James A. Nary has been made vice- 
president in charge of production 
of the United States Testing Co., 
Inc., Hoboken, N. |]. 


Winthrop-Stearns Opens 
Minneapolis Office 

An office for the Special Markets 
and Industrial Division of Win- 
throp-Stearns, Inc., handling food 
enrichment products and industrial 


chemicals, including vanillin, has 
been opened at 1800 Rand Tower 
Building, Minneapolis, Minn. 


Dorothy Gray Renews 
Paintings Campaign 

For the second year, Dorothy 
Gray, Ltd., New York, N.Y., will use 
paintings of prominent women to 
highlight its advertising. 


Elsie Starkweather, 
Dermetics Consultant 


Elsie Starkweather, consultant on 
beauty for Dermetics, Inc., New 
York, N.Y., has gone to California 
to service drug and department 
store accounts under the direction 
of John Woodley, Dermetics West 
Coast sales representative. 


Boden Division Sales Manager 
for Carbide and Carbon 


Victor H. Boden has been ap- 
pointed Eastern Division Sales Man- 
ager for Carbide and Carbon Chem- 
icals Corp., New York, N.Y. He 
joined the firm in 1933 as an Indus- 
trial Fellow. Later, he became a 
technical representative for the com- 
pany serving New York and New 


Jersey. In 1940, he moved to Phila- 
delphia where he has been district 
sales manager. For the present, he 
will be located at 1649 North Broad 
St. 


Friedman Made Sales 
Manager for Toni 


George Friedman has been named 
general sales manager of Toni Co., 
Chicago, III. 


Obituary 


Adolph H. Salomon 


Adolph H. Salomon, senior mem- 
ber of the firm of L. A. Salomon & 
Bro., New York, N.Y., died at his 
home in New York after a short ill- 
ness. He was 72 years of age. 


John D. Fleming 


John D. Fleming, a member of the 
Organic Sales Development Depart- 
ment of Monsanto Chemical Co., 
died of a heart attack at his home 
recently. He was 58 years of age. 
Mr. Fleming is survived by his wid- 
ow, a daughter and two sons. 


BEN’J. FRENCH, INC. 


Essential OL 


yo" Chontinls 


DESCOLLONGES 
PRODUCTS 


JASMAROME 


A remarkable reproduction of the natural oil extracted from po- 
made. Gives splendid results used alone or with the natural oil. 


JASMOLIA 


An unusually fine Jasmin odor at low cost. 


160 FIFTH AVENUE NEW YORK 10, NEW YORK 
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MARKET REPORT 


General Price Trends Favor Consumers 


BSENCE of a supporting demand proved to be the 

governing factor in the raw materials market over 
the past month and the general price trend continued to 
favor consumers. Several items in the essential oil group 
displayed renewed weakness. Eugenol vanillin prices 
were reduced 50¢ per pound, and a severe break in nor- 
may butyl alcohol and butyl acetate prices was regarded 
by some as a threat toward more favorable ethyl alcohol 
prices. 

Crude glycerin became highly unsettled when a few 
sales of soap lye were put through at 16 cents and 20 
cents per pound, but toward the close when it became 
apparent that only small amounts of synthetic material 
were being delivered to the consuming trade and that 
there would not be any immediate break in natural re- 
fined glycerin prices, a somewhat firmer tone developed 
in the crude market. 

While raw material costs have eased somewhat, prin- 
cipal manufacturers of eugenol vanillin pointed out that 
they were sacrificing profits in order to bring the cost of 
this widely used flavoring material on a competitive basis 
with vanillin made from guaiacol and lignin. 


MINT OIL PRICES CONTINUE DOWNWARD 


Mint oil prices lost further ground over the past 
month, and such items as Bourbon geranium, patchouli, 
vetivert and ylang ylang were being offered here at more 
favorable price levels. The continued downward trend 
in values proved surprising since it was believed that 
many oils had long since reached the bottom of the 
downward curve that has prevailed for so long. 

Trade observers point out, however, that falling prices 
tend to discourage production and since the extended 
drop in quotations has been largely due to conservative 
buying rather than by increased production, a reversal 
in the trend may momentarily be expected. There may 
possibly be a few exceptions where further declines will 
be noted but behind the surface there is developing a 
decidedly firmer situation. 

Such a situation is becoming increasingly apparent in 
Mexico. Late advices state that because of persistent re- 
ports of still lower prices and unfavorable weather con- 
ditions, there has become an air of discouragement 
among principal producers and curers of vanilla beans. 
It is not likely that the coming 1948-1949 crop will ex- 
ceed 300,000 pounds in contrast to about 500,000 pounds 
produced in the 1947-1948 season. 

Announcement of 1949 prices by two major producers 
marked the opening of the new contracting season in 
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tonnage chemicals including caustic and carbonate pot- 
ash, caustic soda, soda ash, and chlorine. The Solvay 
Sales Division of Allied Chemical & Dye Corp. an- 
nounced that it had started to negotiate carload contracts 
for the calendar year 1949 on soda ash, caustic soda and 
chlorine at prices which are now in effect. Prices on less 
than carload shipments have been revised at many ware- 


e . + . 
house points to reflect new freight rates and other changes 


in costs incidental to this service. The new and revised 
prices for caustic potash and carbonate potash for 1949 
were announced by the Niagara Alkali Co. Its new 
schedules are from 314 to 414 per cent above the sched- 
ules it has had in effect so far this year and represent a 
total increase of from 14 to 21 per cent since 1933. 


INCREASED DEMANDS FOR ESSENTIAL OILS 


Influenced by the approaching year-end holiday sea- 
son, the demand for essential oils and aromatic chemicals 
was somewhat more active than it was in September but 
continued unsettlement in the general price structure of 
the market made for a degree of caution. 

Occasional flurries in the demand for menthol were 
accompanied by slight advance in prices. Only very 
small amounts of Japanese menthol were available here. 
China has continually advised that it has no material to 
offer for immediate or nearby shipment and with the 
heavy consuming season about at hand, local houses im- 
mediately took a firmer view of the situation because of 
the uncertainty regarding future costs from Brazil. 
Toward the close of the month dealers here pointed out 
that the spot market in menthol might readily go to $10 
per pound or more on any real buying movement. There 
were reports from Brazil to the effect that only about 200 
tons of menthol will be produced next year. Trade fac- 
tors were inclined to discount such reports explaining 
that it was far too early to obtain accurate details. 

Prices on red oil and stearic acid were easier. Business 
in coconut oil and copra was affected by the maritime 
strike on the Pacific coast and for a time trading in crude 
coconut oil in bulk was switched to delivery to Atlantic 
ports. Copra sales were likewise transacted for delivery 
at Atlantic ports. 

Price movements in gum arabic were confined within 
narrow limits with importers indicating that any im- 
provement in buying would immediately have a stiffen- 
ing effect upon local values because of the firmness in the 
Sudan. Demand for Sumatra benzoin failed to improve 
and trade in tragacanth was entirely routine in char- 
acter. 


The American Perfumer 





Nm a bellon piece 


of, 
THANKS TO WHITTAKER 


Ball and china clays, tales and many other 
Whittaker-supplied materials are helping the 
ceramic industry make better vitrified and 
semi-porcelain ware. This is only one example 
of Whittaker leadership. 


IN THE COSMETIC FIELD 


...in plastics, textiles, paper-making, leather 
goods and many others. Whittaker can point 
to similar successes. Their experience in solv- 
ing industrial material problems can be’ put 
to work for the profit of your company too. 

Specific data and laboratory samples are 
available upon request. If yours is an unusual 
problem in material processing, ask a Whittaker 
service engineer to call. There is no obligation. 
Write Whittaker, Clark & Daniels, Inc., 
260 West Broadway, New York 13, N.Y. 


ye " ALUMINUM SILICATE * BARIUM SULFATE + BENTONITE * CALCIUM CAR- 
BONATE * CALCIUM HYDROXIDE + CALCIUM OXIDE * CHALK (PRECIPITATED) * CERTIFIED 
COLORS (D & C) * COSMETIC ZINC STEARATE + DIATOMACEQUS EARTH » FULLER'S EARTH 
GYPSUM * HYDRO-MAGMA PASTE + KAOLIN (COLLOIDAL) * KIESELGUHR * MAGNESIA 
MAGNESIUM CARBONATE * MAGNESIUM HYDROXIDE + LO-MICRON MAGNESIUM SILICATE 
LO-MICRON OXIDE COLORS * POWDER BASE + PYROPHYLLITE + STEARATES + TALC — 
IMPORTED AND DOMESTIC * TITANIUM DIOXIDE — PURIFIED + USP TALC + WHITING 
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+ our 


+ CREAMS 

+ LIPSTICKS 

+ PERFUMES 

+ COLOGNES 

+ TOILET WATERS 
+ FACE POWDERS 
+ TOILET SOAPS 


Perfume Oth of 
Quality and 
O,iginality 

ty 


Ph. Chaleyer, Inc. J 


160 East 56th St. New York 22, N. Y. oil 
PLAZA 3-8618 
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BASIC MATERIALS 





avender Supreme 
avender B 
avender 282-C 


for the perfume manufacturer 
who is looking for 
low cost perfume, toilet waters 
and colognes of high. odor value. 


Samples and information gladly 


urnished upon 


request 


ROMATICS, INC. 


136 LIBERTY STREET 
NEW YORK 6, N.Y. 
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PRICES 


IN THE NEW YORK MARKET 


OUDOORNOUUDOGONOODORO DOL EnEnsoNenEcOEDG 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per lb. ....... 
FFPA 
Sweet True 
Apricot Kernel 
Amber, rectified 
Angelica Root 
es err 
Aspic (spike) Span. ...... 
Avocado 
Bay 
Bergamot 
Artificial 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Ge MS saccceceeens 
Cajeput 
Calamus 
Camphor “white” dom. ... 
Cananga, native 
Rectified 
Caraway 
Cardamon 
Cassia, rectified, U. S. P. .. 
Cedar leaf 
PE se cuadebinedbeKe 
Cedar wood d 60 
Celery 20.00 
Chamomile Roman 
Cinnamon bark oil 


4.90@ 5.00 
4.50@ 5.25 
.70@ 75 
A5@ 00 
Nominal 
180.00 Nom’ 
80@ = .90 
150@ 1.75 
1.50 
2.50 


75@ 1.00 
1.25@ 1.75 
115@ 1.30 
45.00 
12.00 
5.25 
6.75 
8.35 
2.85 
1.00 
3.75 
14.00 
11.50 
7.85 
8.00 
2.60 
3.00 
5.80 


Citronella, Ceylon 
Java 

Cloves, Zanzibar 

Coriander 
Imitation 


Dillweed 

Erigeron 

Eucalyptus 

Fennel, Sweet 

Geranium, Rose, Algerian . 11.00@ 
8.00@ 
6.50@ 


Guaiac (Wood) 

Hemlock 

Juniper Berry 

Laurel leaf 

Lavandin 

Lavender, French 

Bi GES 6 6c weceaccccc 
Italian 

Lemongrass 

Limes, distilled 


2.35 

6.00 

2.75 

3.00 

1.80 

4.90 

9.75@ 11.00 
3.35@ 4.10 
95.00 Nom’) 
Marjoram 5.50@ 6.10 
Neroli, Bigarde P. ........ 240.00@260.00 
as GIO kc cccccicees 130.00@190.00 

Nutmeg 4.35@ 5.00 
Ocotea Cymbarum 55@ «80 
Olibanum 7.00@ 10.50 


Opopanax 
Orange, bitter 
Brazilian 


Ce MS oc icencncdnen 
Orris Root, abs. 


Artificial 


Pennyroyal, Amer. ........ 


European 


Peppermint natural 


Redistilled 
Petitgrain 
Pimento Berry 


Pinus Sylvestris 


Pumillonis 
Rose, Bulgaria 
Synthetic, lb. 


Rosemary, Spanish 


Sage, Spanish 


Sage, Dalmation 
Sandalwood, N. F. ........ 13.25@ 


30.00@ 37.00 
340@ 3.85 
135@ 1.65 
165@ 2.00 
135.00@ 

36.00 Nom’ 
3.25@ 4.10 
3.00 
7.00 
7.50 
3.00 
5.25 
4.85 
4.50 
45.00 
16.00 
1.25 
2.25 
3.35 
14.20 


(oz.) 


(oz.) 
ndddadacewe 10.80@ 


Sassafras, artificial i 85 


Snake root 

Spearmint 

Thyme, red 
White 


Valarian 


Vetivert, Haitian 


Bourbon 
Wintergreen 
Wormseed 


Ylang Ylang, Manila 


Bourbon 


22.00 
5.85 
3.10 
3.50 

32.00 

18.00 

15.00 

12.00 
4.25 

43.00 

14.00 


(Continued on page 457) 
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Use 


NORTHWESTERT) 
ETHYL BUTYRATE 


when this ester is called for in your formulae. 


For many years more than half of the Ethyl 


Butyrate sold in this country has been man- 


THE LARGEST 


MAKERS OF BUTYRIC 


ufactured by us — proof of the fine quality 


of our product. 


ETHER 


IN 


THE WORLD 


The NORTHWESTERN CHEMICAL CO. 


INCORPORATED 
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results 





Success in distribution or manufacture of a 
cosmetic can be measured only in terms 

of net results. Is it accepted 

by the trade? Does it perform with complete 
satisfaction? Does it sell and resell? 

The achievement of these goals rests largely 
in the experience, imagination, skill and 
enthusiasm of the cosmetic chemist. 


For over 40 years we have devoted our efforts 
to attaining these goals in the 

development of products for our private 

brand customers. The success of 

our efforts is reflected in the success that 
has been the net result of our clients. 


May we work with you and your products to 
produce equally successful results? 


KLIN KER 


MANUFACTURING COMPANY 
9210 BUCKEYE ROAD e CLEVELAND 4, OHIO 


Manufacturers of Private Label Cosmetics 





456 November, 1948 The American Perfumer 





(Continued from page 455) Benzophenone s Hydroxycitronellal 6.75@ 8.50 
Benzyl Acetate 60@ . NE Re We hs cvecccdcaee 19.00@ 21.00 


ne . Benzyl Alcohol ‘ ‘ Ionones 
TERPENELESS OILS Benzyl Benzoate A 4 Beta ; 9.00 


Bergamot 9.00@ 11.00 Benzyl Butyrate 00@ 2. . 6.80 
Grapefruit 65.00@ 68.00 Benzyl Cinnamate ‘ ‘ Iso-borneol 1.55 
Lavender 7.25@ 10.00 Benzyl Formate ‘ Iso-butyl Acetate J 1.75 
Lemon 30.00@ 45.00 Benzyl-Iso-eugenol ‘ ‘ Iso-butyl Benzoate : 2.50 
ON i goin ead ai 70.00@ 75.00 Benzyl Propionate i Iso-butyl Salicylate ; 3.00 
Distilled 42.00@ 45.00 Benzylidene Acetone 25@ 2. Iso-eugenol 3.85 
Orange sweet 85.00@105.00 Bromstyrol 5.75@ 6. Iso-safrol ‘ 2.80 
Peppermint 13.00@ 14.85 Butyl Acetate, normal .... .19144@ Linalool 7.00 
Petitgrain 5.50@ 7.25 Cinnamic Alcohol . . Linalyl, Acetate 90% i 5.25 
Spearmint 9.25@ 12.00 Cinnamic Aldehyde 00@ 1. 707% . 5.25 
Cinnamy] Acetate 856 1 Linalyl Benzoate 
DERIVATIVES AND CHEMICALS Cinnamyl Formate 006 Linalyl Formate 12.25 
a , Linalyl Propionate 
Acetaldehyde 50% 1.90@ 2.75 Citronellol i ; Menthol 25@ 9.40 
Acetaphenone 162@ 1.80 Citronellyl Acetate 95@ 5. Methyl Acetophenone ; 1.75 
Alcohol C 8 2.90@ 3.30 Coumarin é , Methyl Anthranilate 5 2.40 
Cuminic Aldehyde ‘ . Methyl Cinnamate 4 2.25 
3.30 Diethylphthalate 45@ . Methyl Eugenol \ 6.25 
Dimethyl Anthranilate .... 5. fa Methyl Heptenone 7.00 
Ethyl Acetate 36@ . Methyl Heptine Carbonate 45.00@ 60.00 
D 12.00 Ethyl Benzoate 5@ |. Methyl Naphthyl Ketone .. 3. 4.75 
19.00 Ethyl Butyrate “a : Methyl Phenylacetate d 2.20 
8.50 Ethyl Capronate 65@ 4. Methyl] Salicylate : AS 
22.00 Ethyl Cinnamate 45@ 2. Musk Ambrette i 7.10 
18.00 Ethyl Formate 65@ . Ketone z 5.20 
C 14 (Peach so-called) .. 9.00 Ethyl Propionate 5@ 1, Xylene F 1.75 
C16 (Strawberry so-called) 7.65@ 8.25 Ethyl Salicylate 85@ Neroline (ethyl ether) .... 2. 2.35 
Amyl Acetate te Ethyl Vanillin .75@ Paracresyl Acetate ; 2.75 
Amyl Butyrate 85@ 1.10 Eucalyptol 10@ 2. Paracresyl Methyl Ether .. 2. 3.00 
Amyl Cinnamate 4. 5.80 Eugenol 5@ 2. Paracresyl Phenyl-acetate . 4. 5.25 
Amylcinnamic Aldehyde .. 2.80@ 3.10 Ges GOS oo cccccees 3. of Phenylacetaldehyde 50% .. 2. 3.25 
Amy] Formate 95@ 1.20 Geranyl Acetate ; ' 100% s 4.65 
Amy] Phenyl Acetate 3.50@ 4.00 Geranyl Butyrate 15@ 6.75 Phenylacetic Acid A 2.25 
Amy! Salicylate 1.00 Geranyl Formate 50@ 7. Phenylethyl Acetate 2.50 
Amyl Valerinate A 2.15 Guaiac Wood Acetate . ; Phenylethyl Alcohol 1.80 
Anethol d 75 Heliotropin, dom. ........ 
Anisic Aldehyde ) 2.75 Hydrotropic Aldehyde .... 6.75@ (Continued on page 459) 








OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 
are now readily available. 


W. J. BUSH & CO., Inc. 


ESSENTIAL OILS... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. NATIONAL CITY, CAL. 
LONDON MITCHAM WIDNES 
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Cinnamie Aldehyde 
( Artificial Oil of Cassia ) 
N. F. and Chlorine Free 


Benzaldehyde 
(Oil of Bitter Almonds ) 
Technical and N. F. Grades 


— Produced by — 


Tennessee Products 
& Chemical Corp. 


General Offices: Nashville, Tennessee 
Eastern Sales Office: 
350 Fifth Ave., New York 1, N. Y. 





STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION, 
ETC., REQUIRED BY THE ACT OF CONGRESS OF AUGUST 24, 1912, as 
amended by the acts of March 3, 1933, and July 2, 1946, of THe AMERICAN PER- 
— & EssentTiAt O11 Review, published monthly at Brattleboro, Vermont, for 
October 1, 1948. 


STATE OF NEW YORK Ba 
COUNTY OF NEW YORK jf **' 

Before me, a notary public in and for the State and county aforesaid, per- 
sonally appeared J. H. Moore, who, having been duly sworn according to law, de- 
poses and says that he is the publisher of THe AMERICAN PERFUMER k ESSENTIAL 
Or Revrew and that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management (and if a daily, weekly, semi- 
weekly or triweekly newspaper, the circulation), etc., of the aforesaid publication 
for the date shown in the above caption, required by the act of August 24, 1912, 
as amended by the acts of March 3, 1933, and July 2, 1946 (section 537, Postal 
Laws and Regulations), printed on the reverse of this form, to wit: 

1. That the names and addresses of the publisher, editor, managing editor, and 
business managers are: Publisher, J. H. Moore, 9 East 38th St., New York 16, 
N. Y. Editor, Harland J. Wright, 9 East 38th St., New York 16, N. Y. Managing 
editor, Robin Fowler, 9 East 38th St., New York 16, N. Y. Business manager, 
William Lambert, 9 East 38th St., New York 16, N. Y. 

2. That the owner is: (If owned by a corporation, its name and address must 
be stated and also immediately thereunder the names and addresses of stockholders 
owning or holding one percent or more of total amount of stock. If not owned by 
a corporation, the names and addresses of the individual owners must be given. If 
owned by a firm, company, or other unincorporated concern, its name and ad- 
dress, as well as those of each individual member, must be given.) Moore-Robbins 
Publishing Co., Inc., 9 East 38th St., New York 16, N. Y.; J. H. Moore, 9 East 
38th St., New York 16, N. Y. (Majority and controlling stockholder); J. H. 
Moore, Jr., 9 East 38th St., New York 16, N. Y.; Gertrude A. Moore, Indian 
Head Point Road, Riverside, Conn.; F. C. Kendall, 9 East 38th St., New York 
16, N. Y.; Natalie C. Kendall, Hardwell Road, Short Hills, N. J.; H. O. Andrew, 
9 East 38th St., New York 16, N. Y.; Emily M. Andrew, 40 Washington Ave., 
Garden City, N. Y.; M. M. MacCollum, 9 East 38th St., New York 16, N. Y. 

3. That the known bondholders, mortgagees, and other security holders owning 
or holding 1 percent or more of total amount of bonds, mortgages, or other securi- 
ties are: (If there are none, so state.) None. 

4. That the two paragraphs next above, giving the names of the owners, stock- 
holders, and security holders, if any, contain not only the list of stockholders and 
security holders as they appear upon the books of the company but also, in cases 
where the stockholder or security holder appears upon the books of the company 
as trustee or in any other fiduciary relation, the name of the person or corpora- 
tion for whom such trustee is acting, is given; also that the said two paragraphs 
contain statements embracing affiant’s full knowledge and belief as to the circum- 
stances and conditions under which stockholders and security holders who do not 
appear upon the books of the company as trustees, hold stock and securities in a 
capacity other than that of a bona fide owner; and this affiant has no reason to 
believe that any other person, association, or corporation has any interest direct 
or indirect in the said stock, bonds, or other securities than as so stated by him. 

5. That the average number of copies of each issue of this publication sold or 
distributed through the mails or otherwise, to paid subscribers during the twelve 
months ae the date shown above is . . (This information is required 
from daily, weekly, semiweekly, and triweekly newspapers only.) 

J. H. MOORE 
(Signature of publisher) 

Sworn to and subscribed before me this 29th day of September, 1948. 

[seat] ANNA L. HARTMANN, 
(My commission expires March 30, 1949) 


WE CAN SUPPLY the FOLLOWING BOOKS 


Allen’s Commercial Organic Analysis, Vol. IV on 
Perfumes and Essential Oils ............ 


American Soap Maker’s Guide (Meerbott & Stan- 
SNA) svdvacncessackess << 7.50 


Chemical Formulary (Bennett) Vol. VII ........ 7.00 


Chemistry and Manufacture of Cosmetics (de Na- 
varre) ‘ cove «6D 


Commercial Methods of Analysis (Snell & Biffen) 6.50 
Condensed Chemical Dictionary . ; 12.00 
Cosmetic Dermatology (Goodman) 7.00 
Drug & Specialty Formulas (Belanger), . 6.00 
Emulsion Technology—a symposium .... 6.50 
The Essential Oils (Guenther) Vol. I 6.00 
Flavor (Crocker) ; 3.00 


Henley’s 20th Century Book of Fo 
esses & Trade Secrets 4.00 


How to Make and Use a Small Chemical Laboratory 1.00 
Introduction to Emulsions (Sutheim) ........... 4.75 


The Law of Foods, Drugs & Cosmetics (Toulmin) 
One large volume, 1460 pages 


Marketing Drugs & Cosmetics (Bader & Picker) .. 
Modern Cosmeticology (Harry) . 


$10.00 


Send remittance with your order. 


MOORE-ROBBINS PUBLISHING CO. 


Book Department: 


9 E. 38th St., New York 16, N. Y. 
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Modern Cosmetics (Thomssen) 
National Formulary, VIII ........ 
Natural Perfume Materials (Naves and Mazuyer) 
Perfumes, Cosmetics & Soaps (Poucher) 

Vol. I Raw Materials Dictionary .. 

II Production of Perfumes 
III Treatise on Cosmetics . 

Practical Emulsions (Bennett) ...............+++ 
Practical Flavoring Extract Maker (Kessler) water 

GS 5. ieirechesncscaiaeseneus 
Principles & Practice of Beauty Culture (Wall) 
Science & Art of Perfumery (Sagarin) ....... 
Spice Handbook (Parry) ...... 
Substitutes (Bennett) 
Subtle Sense (Bienfang) 
Surface Active Agents (Young and Coons) 
Synthetic Food Adjuncts (Jacobs) .............. 
Henley’s Twentieth Century Book of Recipes, For- 

mulas & Processes .... 
U. S. Dispensatory XXIV 
U. S. Pharmacopoeia, XIII .... 


a 


Foreign postage extra 
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Boric Acid, U. S. P., ton ... 
Calcium, phosphate .08@ 
Phosphate, tri-basic ..... .0660@ 
Camphor pwd., domestic ..  .72@ 
Castoreum, nat., cans 
Cetyl, Alcohol 
5.00 Chalk, precip. bags, clts ... 
7.00 Cherry Laurel Water, jug, 
5.10 gal. 
1.00 
4.10 
3.00 
4.50 
3.05 
3.05 
48.00 
10.50 
2.60 


(Continued from page 457) 


Phenylethyl Anthranilate .. 
Phenylethyl Butyrate 
Phenylethyl Propionate ... 
Phenylethyl Salicylate .... 
Phenylethyl Valerianate .. 
Phenylpropyl Acetate 
Safrol 
Seatol C. P. (0z.) 
Styrolyl Acetate 
Vanillin (clove oil) 
(guaiacol) 
Lignin 
Vetiver Acetate 
Violet Ketone Alpha 
Yara Yara (methyl ether) . 


16.00@ 
4.00@ 
3.65@ 
4.60@ 
6.25@ 
4.50@ 

80@d 
3.50@ 
2.30@ 
41.004 
3.00@ 
3.00@ 

42.00@ 
7.45@ 
2.10@ 


4.80 
4.50 ( 
02%@ 


6.00@ 
85@ 
214@ 
27.00@ 
394@ 
.29@ 


Civet, ounce 

Cocoa, Butter, bulk 
Cyclohexanol (Hexalin) 
Fuller’s Earth, Mines ton .. 
a ee 
Gum Arabic, white 


Powdered, U. S. P. ..... 
Gum Benzoin, Siam 
Sumatra 
Gum Galbanum 
Gum Myrrh 38@ 
Henna, pwd. 25@ 
Kaolin 05@ 
Labdanum 5.00@ 
Lanolin, hydrous ......... .2344@ 
Anhydrous 25@ 
Magnesium, carbonate .... .11@ 
Stearate 46@ 
Musk, ounce 20.00G 
Olibanum, tears .26@ 
Siftings 11@ 
Orange Flower Water, gal. 1.75@ 
Orris Root, Italian D 


.1944@ 
3.50@ 

40@ 
BEANS .20@ 
Tonka Beans Surinam .... 
Angostura 
Vanilla Beans 

Mexican, whole 

Mexican, cut 
Bourbon 

Tahati 


Acetone 


Ambergris, ounce 
Balsam, Copaiba 
Peru 


Paraffin 
Peroxide (hydrogen U. S. P. 
bbls. 


Petrolatum, white ........ i 
Quince Seed 

Rice Starch 

Rose flowers, pale 

Rose Water, jug (gal.) .... 


.70@ 

.61@ 

2.30@ 
74.50@ 7 


Yellow, refined 
Bismuth, subnitrate D 
Borax, crystals, carlot ton . 2.25@ 


129.00@133.50 


0854 
0730 
74 


) 45.00 


ii siviciixasce 244%4@ 3 


Amber 12@ . 


1K 


3.00 


Rosin, M. per cwt. ........ 
Salicylic Acid 
Saponin No. 1 
Silicate, 40°, drums, works, 
100 pounds 
Sodium Carb. 
58% light, 100 pounds .. 
Hydroxide, 76% solid, 100 
pounds 
Spermaceti 
Stearate Zinc U. S. P. A5@ 
Styrax 1.10@ 
pe eee 374@ . 
Tragacanth, No. 1 3.15@ 
Triethanolamine 214%@ 22% 
Violet Flowers 2.00 Nom’l 
Zine Oxide, U. S. P. bbls. . .144@ .144% 


8.75@ 


1.60@ 


3.05@ 
41@ 


OILS AND FATS 
Castor cold-pressed tanks .. .1914@ 
Cocoanut, crude, Atlantic 
WNUK WHINE: <cccasscwass 
Corn, crude, Midwest, mill, 
tanks 
Corn Oil, refined, tanks ... 
Cottonseed, crude, tanks .. 
er 
Lard, CRESS sone ccccccce 
Lard Oil, common, No. 1 
Chicago, bbls. ........:- 
Palm C. i. f. N.Y., bulk .. 


Peanut, refined, tanks 


38 Nom’ 


Nom’ 
1814 


254% 
18@ 
12%@ 
1814@ 19% 
174%@ 
29@ 
27Y%, 


18% 


Red Oil, single distilled 
drums 
Stearic Acid 


18544 


1934 


Triple Pressed ......... 
Double Pressed ......... 
Tallow, acidless, drums ... 
Tallow, extra 
Whale oil, retined 


21Y%,@ 28% 
244%4@ 25% 
17@~~=sO«zXB 
12%@ 
Nominal 





AROMATICS 
for 


DISCRIMINATE PERFUMERS | 


HIDROXAL’ 


* Specially Processed Hydroxy 
hanced “Fresh-Pure” 


Citronellal with an en- 
characteristic. 


Samples and Quotations on Request. 


PERFUME BASES FLAVOR BASES 
ESSENTIAL OILS AROMATIC CHEMICALS 


reroscent Tue. 


(Manufacturing Chemists) 


Subsidiary of the Davis and Lawrence Co. 





(Manufacturing Pharmacists Established since 1839) 
Office and Laboratories: —58 Underhill Ave., Brooklyn 17, N. Y. 


Plants:— 
Dobbs Ferry, New York—Montreal, Canada—Sydney, Australia 
Representatives throughout the world 
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. ONSTANT research, skillful blending and ® 
development of subtle aromatics by the 

Perfume Chemists of N.B.W. assures the ¢ 
quality of its Essential Oils, Aromatics and @ 


Floral Creations, 


To be sure of constant high quality and lasting » 
consumer acceptance of your products ... © 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. @ 
where RESULTS have merited your repeat ® 


business since 1920. e 


ST eS ee 


Int. 
Chicago 10, Ill. 
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OUTSTANDING EXCELLENCE 


. That accounts for the popularity of 
Interstate Colors. 
No matter what your color requirements 
are, consult us. Our expert advice will 
prove of great value to you. 


CHLOROPHYLL e@ SAPONINE 


INTERSTATE COLOR CO.» 
K 


3 BEEKMAN STREET, NEW YOR 


A Sincere Welcome to 


ATTENTION-PERFUMERS ? MEXKX?d 


NOW AVAILABLE AND ITS 2 OUTSTANDING HOTELS 
| HOTEL 


Hydroxy Citronellal y RE r ORMA 


Geraniol 


EXE 
Citronellol MSE MEX! co CITY 
Rhodinol <5 y Yi all the features of the best metropolitan hotels, the Reforma 


continues as the preferred meeting place of experienced travelers, 
who appreciate the comfort of its luxurious bedrooms, the elegant 
appointments of its spacious lounges, cuisine par excellence under the 


7 ° e 
Replacements For Aromatic Chemicals, direction of famed Ciro’s, the efficiency and courtesy of the hotel’s sta‘. 


Essential, and Flower Oils ‘ ... And Mexico’s Most Modern Resort Hotel 
THE REFORMA CASABLANCA IN ACAPULCO 


1 Romance in the tropics, on the — the Beachcombers — Ciro’s unique 
SOAP and COSMETIC PERFUMES | : Geico of the blue Pacific. 120 Roof Garden and Night Club. aera 


airy rooms overlooking the open sea, year, an hour by plane from Mexico 


INDUSTRIAL ODOR MASKS e the picturesque bay and charming City. Acapulco offers the world’s finest 


town. The crystal clear swimming pool deep sea fishing. 


Samples on Request 


SEELY & CO.. INC. 


1 Main St. — Nyack, N. Y. 


Factories & Warehouses f For Mexican hospitality at its best 
. s consult your travel agent or our offices in the United States. 
Lo Calif. Nyack, N. y e Essex House, New York 19 
pe 55 East Washington Street, Chicago 2 





>. 
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CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: Situations 


Wanted and Help Wanted, 50c. Please send check with copy. 


Business Opportunities, $1.00; 


BUSINESS OPPORTUNITIES 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—-Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review. 


SURPLUS WANTED. We WILL BUY: Raw materials, finished 
products, bottles, jars, caps, machinery, equipment. Entire plants. 
Write Just Liquidators, Inc., 129 Pearl Street, New York 5, N.Y. 


COSMETICS PLANT AVAILABLE 
Previously used volume quality production of several leading 
cosmetic lines. Presently available co-operative or other mutually- 
attractive basis for one or more concerns needing production and/ 
or warehousing, shipping service in toiletries or related fields. 
Metropolitan New Jersey. Write Box 2797, The American Per- 
fumer, 9 E. 38th St., New York 16, N.Y. 


FOR SALE 


FOR SALE: 4—Dry Powder Mixers 600#, 1200#, 2000#; 9 

World or Ermold Semi-automatic Labeling Machines; 2——-World 
Rotary Automatic Labellers, motor driven, late serial number; 
1—Stokes 79-80 Filler, Closer, Clipper, motor driven; 60—Stain-- 
less Steel, Aluminum, Copper, Glass lined, jacketed Kettles, some 
agitated; 2—-Stokes “R” single punch Tablet Machines, 244” dia.; 
7—Stokes “F,” %”; 1—Karl Kiefer Rotary 8 spout Vacuum 
Filler; 14—Copper Percolators, 20” to 36” dia.; 1—No. 2 DH 
Micro-Pulverizer, 4—No. 1 SH; 66—Tanks; 26—-Stainless Steel, 
250,350 gal.; 40—Aluminum 800, 650 and 250 gal. Send for latest 
copy of Consolidated News listing complete stock. We buy your 
Surplus Equipment. CONSOLIDATED PRODUCTS CO., INC., 
14-15 Park Row, New York 7, New York, Phone: BArclay 7-0600. 


FIRST, Check with FIRST For Good Equipment. Large stock of 
Tablet Presses, Stokes, Colton and Kux; Stainless Steel Mixers, 
Kettles, Tanks, Evaporators, Dryers, Extractors, Centrifugals, Col- 
loid Mills, Pulverizers, Filling and Labeling Equipment, Wrap- 
ping and Packaging. Send for FIRST FACTS just out—FIRST 
MACHINERY CORP., 157 Hudson St., N.Y. 13, N.Y. 


EQUIPMENT FOR SALE—Whiz Packer & Triangle Powder 
Filler; Horix 14 spout, U. S. 22 spout and Kiefer 24 spout auto- 
matic Rotary Fillers; Alsop 6 spout and Horix 11 spout Straight- 
line Fillers; Fileo #50 Filter; Compression Unit 7” wide x 5’ 
long; World, Ermold & McDonald Labelers; Tanks. This is a 


partial list, advise your needs on used and reconditioned equip- 


ment. SEIFERT MACHINERY CO., 1433-47 N. 12th St., Phila. 22. 


HELP WANTED 


Chemist, Perfumery. Must have many years of experience in the 
formulation of Creams, Lotions, Face Powders, Perfumes, Lip- 
sticks, Rouges, Cake Make-up and other make-up items, etc. Give 
complete history in first letter. This would be an excellent perma- 
nent connection. Write Box 2798, The American Perfumer, 9 E. 
38th St., New York 16, N.Y. 


NOW AVAILABLE! 


COSMETICS & HOW TO MAKE THEM 


By Robert Bushby 
Third Edition, 1943 . . . $3.00 postpaid 


MOORE-ROBBINS BOOK SERVICE, 9 E. 38th St., N.Y. 
nnn 
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MARKETING DRUGS 
& COSMETICS 


By Louis Bader, Ph.D. & Sidney Picker, M.C.S. 


This complete handbook on the drug and cosmetic in- 
dustry will help solve the many merchandising problems 
of manufacturers, wholesalers and retailers. 


It explains how best to introduce new products, how 
to get the most out of advertising, how to arrange dis- 
plays that sell by themselves, and how to apply hun- 
dreds of other means of moving merchandise profitably. 


Here are painstaking directions for packaging products, 
explaining the importance of size, shape, style, color, 
design and materials. 


Included also are the capital requirements necessary to 
the establishing of a business in the drug and cosmetic 
field, together with full, practical information for every 
business operation in the industry. 


~oa 


Only $5.00 postpaid—order your copy today from 


Moore-Robbins 


9 East 38th Street 


Book Service 


New York 16, N. Y. 
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NATURAL 
PERFUME MATERIALS 


A Study of Concretes, Resinoids, 


KO 
I 


Floral Oils and Pomades 
By Y. R. NAVES and G. MAZUYER 


Translated by 
EDWARD SAGARIN, Givaudan-Delawanna, Inc. 


ST 


Ml 
HI 


This excellent volume offers a diversity of materials that will 
be of interest to all those connected with the perfume indus- 
try. In addition to being a well documented history of the 
methods of extraction of perfumes and the agents employed 
= in the course of the centuries, NATURAL PERFUME MA- 
TERIALS describes the raw materials used in the extraction; 
the choice, purification and recovery of volatile solvents; the 
preparation of tinctures and infusions; the treatment of con- 
cretes; resins and balsams; the extraction of the aromas of 
fruits and distilled flower waters; the manufacture of pomades 
and perfumed oils by the use of vegetable and animal fats and 
mineral oils, properly chosen and prepared; the processes of 
digestion and enfleurage on solid and liquid absorbents; and 
finally, the extraction of decolorized absolutes and pomades 
from the diffused products. 


MI 


HI 


Also included is information on the chemical composition and 
analytical examination of the products of extraction by vola- 
tile solvents, enfleurage and Nigestion. The book concludes 
with a series of descriptions of plant and raw materials that 
are subjected to extraction. 


355 Pages Illustrated 


Send today for New Free Catalog 
“Let’s Look It Up” (over 200 titles) 


MOORE-ROBBINS BOOK SERVICE 
9 East 38th St. New York 16, N. Y. 


$6.75 


November, 1948 





ROSANTHOL 


The ideal Rose Base for over twenty years. Rosanthol definitely improves most soap 
perfumes. It is stable in the presence of alkali and does not cause discoloration in cold 
processed or milled soaps, shampoos, etc. It is economical to use. 


Full information and samples upon request on your business letterhead 


NEW YORK AROMATICS CORPORATION 5 BeeKMAN Street, New York 7, N. Y., Barciay 7-0875 


Cable: NYKALMBACH 


Essential Oils—-Aromatic Chemicals—Perfume Bases 


CYCLONOL 


CHARACTERISTIC ODOR and 
COOLING EFFECT OF MENTHOL 


Cyclonol is chemically 1-methyl-3-dimethyl-cyclohexanol- 
(5). Graphically the structural formula is given in Fig. 
1. Ite may be considered a lower homologue of sym- 
metric or meta Menthol which has the structural formula 
shown in Fig. 2. 


CH; HH Gs 7 


a od 
H2C CHe H2C CH2 
HO - HC C= (CH3)2 HO-HC q 
C= (CH) 
> 32 


CH P 
FIG. 1 Fie 2 you can’t go wrong, iFyou 





Cyclonol replaces Menthol satisfactorily in shaving 


creams and lotions, liniments, analgesic balms, ointments order your raw m aterials 
and similar preparations. It has also been accepted by 
the U. S. Treasury Department as a Denuturant for 


alcohol in place of Menthol U.S.P. Jae meal) a in Chi cago 
W. J. BUSH & CO., INC. 


LICENSED DISTRIBUTORS 
11 EAST 38th ST. RCSA AC. DRURY & CO,, Inc.,CHICAGO,ILL. 








PURE WHITE 
© EXTRA QUALITY 
© ABSOLUTELY PURE 


© ABOVE U.S.P. STAND. 
() UE ARDS @ A 100% pure, uniformly textured, white bees- 
wax that always retains its quality and consist- 


ency. Will not settle, turn watery or give —_ 

appearance—emulsions remain stabiliz even 

@ Samples will gladly be sen during long periods of shipment, storage and 
on request—at no obligation display. Write for complete information. 


Serving The Trade for 96 Years WILL & BAUMER Candle Co., Inc., Syracuse, N. Y., Est. 1855 


THEODOR LEONHARD WAX CO., INC. 
HALEDON, PATERSON NEW JERSEY 
Western Distributer: A. C. Drury & Ce.. 218 €. North Water St.. Chicage, fl. 


Spermaceti Stearic Acid Ceresine WHydistear 
Composition Waxes RedOil Yellow Beeswax 
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PROFESSIONAL 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 
> 


43 Years of “RESULT PRODUCING" Service 
Proves Our Worth. The "TRADES" Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS — RESULTS" 





GEORGE W. PEGG Ph. C. 
Consultant 
Cosmetics—Drugs—industrial Alcohol—Fiavoring Extracts 
Lebeling—Advertising—Formulas 
152 W. 42nd St., N. Y. 18, Tel.: Wisconsin 7-3066 
Washiagten address: 2121 Virginie Ave. N.W., 
Washington 7, 0.C., ¢/e Or. George W. Hoover 


SERVICE 





RESEARCH CHEMISTS & ENGINEERS 
A staff of 75 including chemists, engineers, bacteriologists and 
medical personnel with 10 stories of laboratories and a pilot 
plant are available for the solution of your chemical and engi- 
neering problems. 
WRITE TODAY FOR BOOKLET NO. 2A 
“The Chemical Consultant and Your Business” 


FOSTER D. SNELL, INC. 
29 WEST ISTH STREET NEW YORK 11, N. Y. 





Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isopropyl Quinoline °¢ Ethyl Anthranilate 
isobutyl Quinoline © Skatol 
Butyl Anthranilate 
Tertiary Butyl Quinoline ¢ Butyl Betanaphthol 


EAIRMOUNY 


CHEMICAL CO., INC. 
136 Liberty Street + 


noe 
) I 


C onsoLipATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL. GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 
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This small capacity “Sealed- 
Disc” Filter positively removes 
all undesirable impurities. Es- 
pecially designed for light man- 
ufacturing or small batch work, 
it is completely enclosed, leak, 
and drip-proof. The entire filter 
can be taken apart for easy 
cleaning by simply removing the 
handle on top. Available in ca- 
pacities from one to six gallons 
per minute and built of suitable 
materials to handle all liquids. 
Larger “Sealed-Disc” Filters 
are available in capacities up 
to thousands of gals. per hour. 
Write for complete information. 
ALSOP ENGINEERING 

CORPORATION 

311 Rose Street 

Milldale, Conn. 
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Filters, Filter Discs, Pumps, Tanks, Mixers, Agitators 
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KELTON 


Cosmetic Company 


230 West 17th Street 763 So. Los Angeles St. 
New York 11, N.Y. Los Angeles 14, Calif. 
Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Exc. 


- 


Your inquiries are invited 
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USK— Merging the brilliance of 
the dying day into the dark depths 
of the growing night crane perfect 
illustration for the unique charm 
of our scintillating new specialty, 


CELESTONE. 


Celestone is heady as a spring day 
and enveloping as a summer night 

. an inspiring fragrance, opening 
countless possibilities to the creative 


perlumer. 


A luxurious, modern note at a 
moderate price. 


Trial ounce 


THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 


Aromatics 


INDISPENSABLE TO 


THE CREATIVE PERFUMER 





> FIRMENICH 6 CIE. 


SUCCESSEURS DE 


™ CHUIT, NAEF & CIE. 


ROSE COUPAGE is 


an effective answer to the ae . 
problem of extending your ce 8B BS SUISSE 
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ENICH & CO. 
8th STREET, NEW YORK 11, N.Y 


CE: 612 NORTH MICHIGAN AVENUE 
{EED, LTD., 350 WALLACE AVENUE, TORONTO 





